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Eh!nd: Thie el adims bo exitnine the impact of entrepreneurnial seli-efficacy avel entreprenearial
makivation va the swcoess of the food and beverage (Pl secior's micrs and small erde rprises (M58,
The sample was sdected using purposive ssmpling technigues froan 267 MSE owners in the FER
businesss in Madivin City, Madiun Regency, and Magetan Regeney, East Java, lindonesin. The pes
resialts of the by pothess shewed theat (1) parbially, seli-elficocy eirepreneurabip and erdreprenearial
mastivabicn are significantly podtive on usiness sucoess m micra and small F&B businesses in East
lawa, Indaressia; (2) entreprencurial motivation ads as a partial mediation of the influence of self-
elficacy entrepreneurship om the business success of micro-and small businesss in e fickl af foed
ard beverage in East fava, Indorassia; abd [3) simultanecushy, self-=fficacy entreprenesunship and the
.Elu:rﬂ.- of entreprereunial motivation are significantly pasitive an business Sicoess inomicrns and
@l businesses in the food ard beverage fields of East Java, Indonesia. The mesults showed thad
@ -eticacy nnd medivation mentrepreneairship an: recessary becsuse they abhect business sucoss,
";I:I-l:-l.l.'l.:l.r]j iy micrn and small F&E businesses in Ircdonesia. Further research cen exploce ather
that influence businits success by expanding the nescarch area and other types af creative
@clustey businesae, Further msearch could exsplone other factors influsncing business succeses by
expanding research aneas, such as entrepreneurial leadership and innovative work behavior

Keywonds  ertnepmeneuciol seli-efficwy; entrepreneurial motivationy busimess suecess; food
aned beverage

1, Imtrodaction

Entrepreneurial empowerment is closely related to improving life and welfare for
regriomal development by exploring entrepreneurs’ strategic potential. The result of en-
trepreneurship in various coumries has made much progress, especially in Indonesia
{Cetomo and Utami 29 Various previous studies have noted that mices, small and
medium enterprises (MSMEs) play an essential role in a country s scomomy so that the
performance of the MSME sector is closely related to the performance of the nation {Chie-
tthaworn ef al. 2001k in addition, the potential and role of entreprencurship has proven to
brer remsdstant to various crises. Micro, small, and medium enterprises (MSMEs)in Indonesia
play a rale in crealing job opportunities for %6 8745 of the workforce in Indonesia and
have an important position in the sustainalxility of the Indonesian ecomomy {Republika
21%) The: reabization of the confribution of MSMES to the national Gross Domestic Prodact
(GO im 2008 reached arsumd 60.34%, and the estimated conmbution of MSMEs to GOP
increased by 5% dn 2009 {Syarieka 2009, The food and beverage {F&T) industry ane able o
make a sigmificant comtribution tor the natonal economy. Threughout 2020, the food and
beverage indusiry, which i= & subsector of the non-odl and gas processing industry; became
the largest comtributor bo natienal GO reaching 702%, and the food and beverage mdustry
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also provided the highest export value in the manufacturing group, which penetrated [DE
27.59 billicn in January—MNovember 2020 (Hamddhani 2007}

In the tirme of the COVID-19 pandemic, many MSE= in Indonesia are strugphng to deal
with thelr business; more than a few have gone out of business, However, the growth of
the healthy food and beverage culinary business continues: o rise due to pubbic awarnnes
of a healthy lifestybe. Cme of the business opportunities in guestion is the ready <to-aat
processed food business, The situation of sadal restrictions during the COVID- 19 pandernic
cansad ]:lﬂa]:ll.te,u]:lm:i:d]].' millemnials, tn st Lrsasd ‘bulm:,.-i:ntl; Froeem or re.:ld}r-m-cuuk fond
because it is easter and more effickent in terms of serving, One of the business strafegies
b rnaintain food and beverage (FiB) businesses in the era of the OOVID-19 pandemic is
b bake: adlvantage of opportunities in the digital ecosystem, In the framesors of national
ecoiomic recovery, MSMEs can restore the creative cotmomy b prassion, espectally im the
culimary ftor. This is because food and beverage {F&B} are the primary requirements
Likerwise, micro and small proup entrepreneurs i e food and beverage soctor m Madiun
City were chosen as a study bocause this field continwes to inaease in number. and many of
these business actors confinue to operate during the COVID-T% pandenic with the MSME
movement going online as an opportunity for business actors to improve their business.
The development of the entreprensurial cornmunity in Madiun City is relatively rapid.
This &= indicated by the number of MSMES in badium City,

The: grosth of MSMEs in Madiun City, East Java, has been significant in the past year;
mamely, thera are 23,000 MEME actors developing mmibcro, small, ard mediom enterprises
spread acress 27 Keluraban in 23 Districts, namely, Kartoharo, Taman, and Manguharjo
engaged in varicus fields such as convection, services, food, drinks, crafts, trade, and
moe (Hariante 2020, kttps / Smewesdetilooom )’ aocessed on 14 October 2021 The culinary
irdustry in Madiun City and Madiun Begency is growing rapidly enough to become
51.||:Ie:|"u'_|u' im the form of culinary udsm for foods such a&peu:r.'{ rice {lebyps:/ / waning-masi-
peceb-yu-gembrot business site /. accessed on 30 October 20X1); jotos rice (http=/ Swwew
cikwicokcom /2021 06 nasi-jetes-madiunhiml accessed on 300 October 2021), kntong
terfu beelor I:httpr,'.’_-'ﬁupl: rapp-id o Biesty le S makanan- Khas-madiun accessed on 30
October 2021), corah pentol, cobiro Bluder {hitps £ Seowwecokregroup com accessed on 30
Oictober 2021}, brem {https: /S wwow Hmesindonesta cod Sread S miswes /337677 £ accessad
on M} Cketober X021 ), manco cake, mado mongso {hitpsc /S newe debibk com /. acoesaed on
A0 Crctodmer 2021, and vemmpeh {https: £ S wesnw timsesind omesia,co.id Sread S news /335 1526/
aopessed om W Ockober 2021 The rapid development of MSE=s in the culinary field is
avidemead |:r:," I:hl::imme:.:ing number of business actors whe buaild cafes, coffos HJH'rpei, and
restaurants fm the City and Madiun Begency areas, A= a tourist destimation, the foed and
beverage busingss sector is the thind comtributon with ecomomic grewth reaching 747
percent in the city of Madiun (Haranto 2000, hitps)/ S news detik com/ accessed on 14
Oickober 2021), The Madiun City Government has provided adeguate marketing places
such as the Sunday Market at the Traffic Park Bantaran Eab Madiun, Since mid-J2019 and
an 2031, the government begran o develop culinary cenders and art alleys. This program is
specifically designed to accommoedate MSME products in one place to make therm easily
accessible to the public

O the n:]i.nar].' side, Indonestian food and drink is part it the best wealth ]uﬁaq,- in the
vworld; therefore, culimary tourism is one of the attractions in various reglens in Indenesia
In addition to the Madiun area, the Magetan regency area also has culinary toues that
are the Haghip of the kecal government, featuring foods such as: Gandu roast chicken
{htips Svistt magetan godd 030 090282 ayam- pangang-gandu-bu-seta on accessed on
A0 October 2021), sponge cakoe (hitps regional Ketnpas com /read D019 00 014 012553671
accessed on 30 October 2021}, tempeh chips, vam chips, corn e, pecel dee (hitps /)
vt padvisoroodid S restauran | review-Warung Masi Pecel Bu Parti, Magetan-Ulasan
Restoran—Tripadvisor) accessed on 30 Ootober 2021, and traditional herbs, as well a=
traditional “gethuk” 'F-:l-cu.‘lﬂil'.l.l.]:l-:' ¢ fwwweacebonk, com-gethuk-bakar-abimanyu-cabang-
magetan/accessad om 30 October 2021); (https S Swwwpotravellvcom Soullimary-Getuk
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Pisamg Dhana Magetan/acoessed on 30 October J021) Culinary teurism is predicted to
centimae to grow, altheugh the COVID-19 pandemic stll exists,

Ecomomie growth i= an important development that muwst be owred by a region,
where stable ecomomic growth will Jead to prosperity In an area, Entrepreneurs create
jobs and comtribube to productivity and growth (Van Proag and Verslook 2006; bMclarty
of al 2003 Simpson et al. 2012; and Garaika and Mangabana 2019), The success of a
business = undoubtedly influenced by many Factors, both imternal and external factors
Examples of exterral factors are stable soomomic growth and good social conditions. In
comdrast, intermal Backoers are the influence of parents, ane’s ability to ranage a business wnit
{self-efficacy ), personality, courage to take risks, and motivation to achieve goals (Santoeoe
and Cletome 2018}, Shakeel et al. {2020} show that entrepreneuns’ characteristics, extemal
business envirenments, and supportive factors are positively related to the performance
aof wornen-owned businesses, This is supported by Caliendo et al {20000, which states
that the determimants of entreprenearial persistence are the individual characteristion of
entrepreneurs in the form of human capital, personality traits, and business characberistics,
These persomal characteristics stremgthen the findings of Chen o al (1998} They state
that busimes founders {entrepreneurs) have hlghl.-r uu[F—L'Eﬁ.u:aqr (SE} in mmovation and
risk-taking entrepreneurial roles and tasks, such as marketng, innevation, managemant,
risk-taking, and firancial control, than non-business founders

Sweerid and Reichand (2012) define SE ax a personal estimate of an individual's cog-
mitive amd physical abifity fo exercise control over situational demands, In gereral, en-
treprreneurial self-efficacy {ESE} is defined as the stremgth of an individual s belief that they
can suceessfully perform various entrepreneurial rees and tasks {Chen et ol 199 Garaika
and Margahana (F00% show that intemal Factors such as self-efficacy, salf-personality,
and self-confidence, and extemal factors such as education and role models affect en-
h'rprentmriaf intenition for young entreprenears. Wardana o al, (20209 show that en-
treprencurship education has influenced entrepreneurial sebf-efficacy, entrepreneurial at-
titude, and mindset SE has a significant positive impact on entreprencurial behavior
{Slaheen and AL-Haddad 2018); imcreazing business success by encouraging one's per-
formance in varbous fields, including thie business sector {(Budiman and Pangestu 20ES;
Blaek 2005 and Oneekos o al. 2020) and the business performance of women entreprenenrs
{Yusuft et al. A9 ansd :inﬂul:n-:i.nE I:':I'I‘|:|'L'F'I-I='It"l.ll.'i.?|| miobEvabon {Sandoso and Oebime 201 8;
Bluryanto ot al 20097 and mediating the effect of sel f-efficacy on entrepreneurial intenbon
{Kristiadi et al 2006} From these various empirical stadies, itcam be concluded that self-
efficacy s very important for business actors to have in running a business in order o
ensure that the company they are undertaking can achieve sucoess.

Another factor that influences entrepreneurial sucoess is entrepreneurship motivation
{EM. EM can influence entrepreneurial mtentions and decisions fo start a business (kris-
Hadi et al. J01é; Santoso and Cetome J018; and Barba-Sanchezr and Abienea-Sahuguilles
2002y and affect the innovation process and business performance and success {hMachmud
2017 and Budiman and Pangestu 2018L Hartmam and Herb (2015} mendion that motivation
and sucoess are considensd essential entrepreneurship cormpoments. Motivation is a stimu-
I that encourages Individuals i act o achieyve specific goals, Self-motivation that leads 1o
entrepreneurial activity is defined as a stimolus that can enakble mdividueals to do busines
and be carrbed out with enthusiasm, creativity, innovation, and the courage to ke risks e
et profits, either in the form of money or other benefits (omtoso and Oletomo 2008, Kisker
{2015F proves that four motivational factors (independence, need for achievement, social
recognition, and financial rewards) pesitively and significantly affect survival success,

Felam et al (20000 conducted & stedy on 132 small and mediurmesized businesses in the
ol secter in the Kazakh cty of Almaty. They found a significant relationship betwesn the
self-efficacy of entreprencurship, entreprencurial restlienoe, and the financial performance
of MSEs, The tesubts of Rimathl et al, s {2019 research on M5Es in Kenya show that ESE
1% a good predictor of high business performance. The results of a study by Khalil et al
{2021 on 353 small businesses in Pakiztan showed that the dimensions of ESE significantly
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affected small business performance. Lintmah and Gunapalan (2002 comducted research
i wenen enbreprenears aperating at seall scales in Sei Lanka, showing that achievement,
autemormy, and confidence are the most important factors for business success. Chu et al
{2011 ) explained that the motivation of business cwnership of entrepreneurs in Beijing,
Shanghai, and Guangehe i b0 ncreass revenue, become their own boss, and prove that
they can sucoeed for the mest important reasons. Beputation for honesty, providing good
customer service and having gecd management skills become the necessary cond itions
for business success, and customer friemdliness and hard work are also fmportant for
high-performing compandes, Table | shows the summmary of previons research studies and

current research.

Table 1, Sty of Previows Besearch Studies and Cuirent Reseant

Mame of Researcher

Research Varables

Research Area

Research Olvjects

Research Resulis

(Year)
Mutivation of business
owrership of enbrepreeurs in
Bijingg, Sherglhud, and
Cuangzhio is by ircreass
revenue, beveme thedr own
b, ard 1o prosee that they
can succetsd the miest
Mutivabion of Busmess oo ; impartant reasan; reputabion
Cli et al. Z001) i mer=hige of .ﬁ:lpmngu;;ﬁ;inn Eél:tl:.:_.] aﬁl-f:!lwm for homesty, providing good
i negrE L gz pe cuatomer service, and beving
s management skills
brewcimes thie necussary
coel s bor busivess success;
and customer Fiendliness and
hard work ane alas important
for high-periorming
oampanies
- Achievement Achieveement, u|.11-.lru|r|1:."_¢|1.d
Limrmrmiee s amcl & Aularamy B Laska Simall Wianan o Ficlemee ame e most
Crnapalan (2012 & Corfidenios = Estkrieprieneiars {grarbant Faictors For busmess
&  Business success BUCTORE.
s ESE ] . s ¢
Eimadthl ef al. [2015) & Pusinizes Kenya pl::':::\' 5'“:'_;'“ E':.Eill':uipm} Eﬁ::em "'fh:‘-"'h
perierminie Prens i
o There is a significant
=l|
: ;:-I'EFG'E‘“LH.II'iiJ corfelation bebyem
Padarty vk al, I mesibieroe Kazakh City, Almnky :;:::E:.-1udlum f::x:::::::: :ﬂllil-:::"::.c:"“
financial '
. pcrITnl:'IJ:arn:u E‘:I-I;Tnn.'ia.l prerfarmance at
LHrmbersicns oo Bl Bt in Theme i= 4 signibicant inthience
Elwalil & o), 2I2T) E|1I.'rl.1.-rv£1'||.'1.|1'in| Pakiskan thhe Ko 'hﬂl'ﬂ e b dlimersion of ESE o
Sel f-EHicacy (ESE) sl business performange
. ESE ESE and EM sigrificantly amd
& Tk treneid Wiy, Small positively afbect busiress
This study Mfﬂ:il'F:ﬁi.'ﬂ JEM Macliun, Magstan, Entrepmenears in siceens, bothsin lbnecusly
Canl ; East Java, Indaresia thie Fod & and parbalh. The resulks alse

L] Brisiress shooess
(RS

beverage sectors

showed that M mediated the
influence of ESE an BS

MEE ewners who are alse keaders have a significast contribution and role in the
progee=s of MSMEs, The existence of selfefficacy and the strong desite of business owners
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b devedop a business and have the drive to rum a business sucoessfully is an ideal that an
wwner expects, Self-efficacy and enfrepreneurial motivations are the main components of
entrepreneurial values inimproving employes performance and business performance
Busimess performance will increase along with applying entreprencurial values for MSE
awners. The sustainability of MSMEs will depend on the performance of MSEs that have
been achbeved. MSMEs play a vital role in the development of the economy. Based on data
fromm the Ministry of Tourism and Creative Ecoromy (kemparekmf), culinary subs=ectors
im Indomiesia accounted for IDR 45504 trillion, or about 41% of the total creative Fross
domestic product (GO0, which totabed TDE 115349 trillion in 2020; in addition, culinary
subsectors abse absorb the mest labor, namely, 9.5 million peeple (Situmorang 2021), This
means that culinary subsectors ane the largest contributor to the Gross Domeste Product
af thie creative ecomomy. In this comtesd, the research alms to analyvze entreprencurial self-
efficacy = direct and indireci@§ffect= on entrepreneurial motivation by examining research
wa fod and beverage MSEs i Madiun City, Madiun Begency, and Magetan Eegency, Bt
lawa, Indonesia.

The difference between this study and previous studies {Shakee] ot al. 3020, Caliendo
et al. 2 Orvekow ot al. 2020 arsd Santoeso and Oekomo 200E) e in the focus of ressarch
studies on tere entrepreneifial characteristics factors in achieving business success in the
food and beverage sectors in badiun city, Madiun RBegency, and Magetan Begency, Eas|
Java, namely, entrepreneurial self-efficacy (ESE} and entrepreneucial motivation (EM). These
twor factors were reviewed because they separately influenced entrepreneurial intention:s
and business performance in several previows studies. M5Es have a vital role in developing
the econcany, and analyzing ESE and EM can bemetit entreprensurs operating in micre and
smiall businesses. Irmproving ESE and EM can contribute to helping entreprencurs aperate
better, eventually leading to improved perfermance. Mareover, this study can provide a
bt un:lr.-r:l!a.nd.irg to athier stakehobders, sperLﬁnJl}- governments, who can er'L-JLIF-
better policies to facilitate small busimesses in improving ESE and EM to compeete in this
diynamic industry, Our research assumes that both ESE and EM can influence both partially
and simultanesusly against B2 by conducting research on small micro-businesses in the
food and beverage sectors. The study aloe examined the effect of EM mediation on the
influence of ESE on B5

The research guestions were developed as follows: (1) dees ESE have a significant
positive influence on business success? {21 does EM have a significant positive influence
om business suooess T (3 does ESE indirectly influence business success through Eb az a
mediator?; and () do BSE and EM simmslbaneously 5'iH|1i.f|.|:a.1|+J:|: imAuemes Busine siccms?

2. Theoretical Review
2.1, Business Specess (BS)

The main goal of entreprencurs running a business is business sucoess 2o that all
activities are shown 1 achieve success, In business shadies, the concept of sucoess is often
used to refer to a finm's financial performance (Chittithawor ot al 2011). However, there
i=mo generally accepted definibion of success, and business success has been interpreted
im many ways { Foley and Green 1989), Business sucoess can be interpreted as a state of
increasing progoress of a business, seen from business capacity, net assets, and net income:
Ok et al. (20200 showe that anincrease inentreprenedrial orientation, entrepreneurial self-
efficacy, and envimnmental uncertainty causes entrepreneurial swooess seen from financial
and nom-financial mpects, which include: Fln:nfil::l:!i]i.i'_\l_, market share, et asset Hmw‘rh, gales
arowth, and government policies. From some of these expert opinions, itcan be concluded
that buasiness suceess can be interpreted as 8 state of inceasing business progress, viewed
from finandal and nen-financial aspects.

Munes ef ol (2012) studied MSEs performance indicabors covering various aspects:
fimancial, market ard customers, processes, human resources, and other factors such as
supplier services, legal envicnment, and sodal programs. Chittithesorn ek al (2011} show
that the characteristics of 30 Es, customers, and markets, ways of doing bosiness, resournoes,
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amd fimances, and the external environment significantly influence business sucoess, A
growing business is the hope of everyone who starks a business, buk it does not happen
imstantly (Adolfing and Lumintang 2008), There i= o consensus among researchers on
the factors that contribute te business suocess, but some variables were discussed more
aften i previous studies which are prouped mio the following categories (1) related to
psychology and the behavieral characteristics of entrepreneurs; {2} managerial skills anid
training ernpleyers; and (3] the extemal environment inowhich entreprenears aperate. From
thie varinus ernp-'iri.ml stucdies: of extemal factors that influence the success of a company,
inchuding the family enwironment, tazk environment, aspects of government policy in
thie SMEs sector, elements of roles related to insthations, social aspects, cultural aspects,
and economic aspects {Rachmania et al. 2002}, it i no bess important to note the factor of
inbernial resouroes, known as the rescurce-based view (REV). RBY is divided into thres types,
mamely, (1 physical resources which include factories, equipment, location, technology, raw
materials, and machines; {2) human resounces including emplovees, traiming, experience,
intelligence, knowledge, expertise, and competence; and (3 organizational resources
imcluding organizational struchures, planning processes, imformaion systems, patents,
trackemarks, :l:p}'n'g]\'bt_, daba centers, and o om (David and Doy i 2017).

2.2, Entrvprencurial Sel-Effcacy (ESE)

Self-efficacy {SE} has been defined by researchers from various pespectives, According
te Banadura (1977}, SE is defined as an individual’s confidence about one's abilities to
accemmplizh a specific task or achieve individual goals, while according to Sweida and
Beichand {2003, 5E is a personal estirrate of an individual’s cognitive and physical ability
te exercise oontrol over situational dermands, Generally, the concept of self-efficacy comes
froms the psycholegical construct of social cogmitive theory (3CT), which explains people’s
belicts m their ability to influence their actions and produce the desired results. SE relates
b a person’s ability to perform a task, SE relates to ome’s belief in one's aldility to perform
tasks, achieve goals, and overcome obstacles. According to Wood and Bandura (19689, 5E s
related toindividual perceptions of the skills possessed i completing tasks, According fo
Profion and Elrnovaek (20100 5E is the most influential factor in explaining entreprenaurial
inferest that will encourage action. The concept of self-efficacy inchades three dimemsions:
magmnitude, strength, and gereraliby {vancevich etal. 2005} Definition of ESE fecuses on
thie meed for enmepreneurs 10 develop bellefs to contmel negative thinking (Cirnoveek of al
2011, The magnitude dimension measures the difficulty of the task that is bebieved to be
:me]u'lrd; thi= H:l'rtlrl;_,."l‘.'h dimension ddentifes whether seroasness ic hi!.;}l and iF'I']!L-:,.- can
produce persistence in the face of adverstty, and the dimersion of gemerality assesses a
person’s abality ke apply wisdom in different situations.

Luthaans {2011) explains that SE is an individual's belief i their abiliby e owdbilice the
motivation, cognitive reseurces, and achions needed o perform specific tasks. When 5E i=
ansocinted with business 'FIL"L'IP]'E', it leads by confidencs in l:m'n]:lJEl'inE business poals related
te uncertainty in the future. Uncertainty about the results obtained requires confidence
and spevific competencies selated to improving business performance. Learning makes
a person able o develop knowledge, skills, and positive behavioe. Leaming oubcomes
can generate creative power |:|:|.I criating mew processes in business {Cibsin et al. 2012)
= that effectiveness and efficiency can be achieved and improve business performance
and independence. Academics angue that self-efficacy is a good thing for entrepreneurs b
have. Forexample, scholacs such as Shane et al. (2003) argue that an entrepreneur whe
i= high in self-efficacy tends o "exert more effort for a larger peried of fime, persevere
ﬂ'ln:‘:luﬂh sothacks, and devr.-lup better ]:!l:anu. and strategies for the task heing axecited
Mpek {2005); Budiman and ]‘.1r|__.'_-r.".lu [HHE |alam et al, {2020; and Khalil et al [221)
prove entrepreneurial selfefficacy’s positive and sknificant influence on business success
Entrepreneurial self-efficacy significantly affects entrepreneurial intention {Martvajuarlinda
amd kusumagantn 2018: Lamaniepa and Sidhacks 20049; and Garaika and ?\-1.1r_¢.1|1.1|1..1 49}
and emtrepreneurial dedsions {Sitnak 2019, while Adolfinag and Lumintang {2118) prove
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that motivation to start a business and seli-efficacy has a significant effect on develaping a
Business. Zaini et al (2006} showed that self-efficacy and family fackors positively influence
wormen's entreprencurial intention

beamwhibe, entreprencurial self-efficacy research is based on social cognitive theory
and planned behavior ueory [ Ajeen 1991), which explains the emengence of entreprenearial
imbentons and entrepreneurial actions such as business creation and groweth. Based on
the idea of planned behavior, ESE indicates the extent teowhich an individoal's perceived
Behavioral control is the primary determinant of an insdividual’s intention ko engage ina
particular behavior (Kruemer of al 20000, ESE is the self-confidence individuals have toe
succesd in carrying out specific task roles in entrepreneurship

The higher the ESE possessed by an entreprencur, the higher the success of the busines
undertaken, Entrepronculs have the confidencs and trust o carry out entreprencurial tasks,
including dealing with their business environmment’s dynamic conditions. We speculate thal
entrepreneurship self-efticacy will be needed for SMEs b manage crises such as COVID-19
im order b survive successfully,

Hypothesis 1 (H1) Entreprenennnd seli-oficacy (ESE s o siguifiomnd posibioe offect on dursmess
STUCEEES

2.3 Endreprenenral Mokowhonal {EM)

“Motivation” come=s from the Latin “mave”™, which maans to move.  Motivation

for busimess actors i= an internal factor contained in entrepreneurship, Inbermal factors
are the most demtinant factors affecting the business performance of MSEs, such as the
avatlability of resources, persomal skills, entrepreneurial abilites, anrd the ability to use
internal resources effectively Av.:mrdmg to Huammg et al (2012% EM is a stromg urge
froem weithin a person o achiahize one's potential throwgh aeative and inmevative thinking
in creating new products and having added value for many parties. Empirical studies
Caomibra it ol (2006) showed that business motivation, directly and indirecthy, affects
business swocess with busimess ability as a mediation, while Ardivanth and Mora (0E9)
fonund that business interest and busines maotivation simubaneously significantly influencoe
the business success of young entrepreneurs. Eiglenberg ot sl (20105) prove that strong
predictors of small busimess growdh are: (1) motivation related to family background,
l!:l].'lFlI.1!‘|.'L1I.'|.i.l:iE"i ard needs and (2) motivation related fo opportumities. The results of the
study ave in line with Amit and BullerAmit (19958 who argwe that “when both forces
{“pull™ and “push”) are at work, one might expect superior performance”.

Risker {2006} examices the impact of motivational factors consisting of independence,
mewd for achiovernent, social recognition, and financial rewands, which have been shown o
have a positive and significant effect on the survival sucoess of a buziness, while buthalls
ared Yuliomb (3015), Mackemuod {2017), and Bodimean and Pangeshs 20158) shew ehat EM
ha= a significant effect on both the nnowatien process and business performance. These
maotivational factors are the cause of one’s satisfaction. This satisfaction will increase the
enthusiasm to carry out business activities so that it affects the success of the business
undertaken. This means that self-motivation for entreprencurship can affect business
success; with solid motivation, business actors have a high self-motivation te e persistent
and have a factal determination o rumn a business and achieve success

Hypothesis 2 {H2L Entreprencioial motivation (EM P las @ slythcant positioe sffect an busiiess
SHCOSs

Entreprencurial belief in self-aility in entreprencurial tasks can be a solid self-mativation
tor build, promote, and maintain theie business in any situation. The existence of solid
self-motivation will encourage entrepreneurs to do the best for their business so that the
business carried oot has maximum results, Inanother study (Santos=o ancd Oetomo 2008 and
Mirvanio et ol 2019 found a significant effect of self-etficacy on entrepreneurial metiva-
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tion, Furtherimare, in another stedy, reason acts as & mediating influence of seli-efficacy an
unlmprcu-.u:rl.:l:in{niHun {Eristindi et al. 200 &6}, and I:‘:I'lh'L'P‘:I'I:'IElIﬂﬂ.I achieverments [Elivana
wbal 20200 and entreprenseurial intention are strong predictors of ene's actions to start a
mew business (Bornardus ef al, 20000 Lampadarios {2007) identified that entrepreneurial
arientation iz an antevedent of businesss prowth, has a significant favorable influence on
business performance, and becomes a competitive ad vantage for M5Es. Entreprenenrs
with high self-efficacy believe in their ability to achieve the set business targets, therelby

imcTEasing stromg miotivation in L"nIJ'E].'lL'E':I'H_'!IJr!‘:l'Ii.]:I tos affert nne's Business success.

Hypuothesis 3 (H3), Entreprenecriel muottbonal (EMP mediator ofllemas entreprenescral
aeliefficac iy (ESEY oor Imisineess snovess,

T improve self-competence and EM, entrepreneurs require an enlerprising sparit 5o
progeress and be successful. ESE and EM imfluence entrepreneurial intentions and deci-
sions bo start a business (Santoso and Cetomo 2018), The performance or achievements
achieved by enfreprencurs are abtained through confidence in their abilities in carndng oul
entrepreneurial activities such as creathvity and innovation in generating new ideas or prod-
ucts and marketing products produced by an entreprensie who has a strong motivation
in entrepreneurship, such as independence—the need for achieverment, social recognition,
ard income. ESE i beneficial for entreprenears because it motivates them i improve
uﬁﬂmpelun:l:, and EM i a drivi.'nE spirit fur entreprenears to sucreed. Entrepreneurs to
improve self-competsnoe and EM s an enterprising spirit for entrepreneurs o progress
and be suceessful. ESE and EM influence entrepreneurial intentions and dedisions to start a
businiss [Santosn amd Oetormo 2018).

Hypethesis 4 (HE), Sivdtoneonsly, entrepreneial selfofforcy (ESE] and entreprenniial
mohizabinkal TEM) sigoidfeantly influence [isiness siecess

3. Materials and Methods
3.1, Beavwrch Destgn

The first phase of research was conducted in eacly 2020 by taking the research area
im Madiun City and Madiun Begency with the populabon of focd and beverage MSMWVE
owners spread across theee sub-districts in the badion city area {Kartoharjo, Manguhargs,
ared Taman) and two sub-districts lecated in the Madiun Regency {Wungu and Kare)
areas. The second phase of research was conducted in early November 2021 by taking
the research area in Magetan Regency with the population of food and beverage MSE
ewners spread across several sub-districts. The sampling technique used in this study =
mon-probability sampling with the purpesive sampling method. Purposive sampling is a
sarmpling technique based oncertain considerations. Because the population i= not known
with certainty, the sample was ken using the purpoive sampling techndgue, determining
thie model based on specific considerations (Sugivono 20000, ramely: the minimum length
af dme the business has been running and vsing information technolegy applications and
Intermnet networks o access sibes {oomputers, laptops, and smartphones). Thenefore, it
regquires the ability toouse IT applications connected 1o the internet nehaork to facilitate
online data collection. The sample target was 300 owners of MSEs in food and beverage
Data collection was done by distributig questionnaires. The distnbuted questionnaires
were bested for validity and rehakility levels and distibuted online with the Googhe Form
application theough social media and offline, namely, visiting the business directly at its
Iocation. The validity test uses the criteria if the calculated v vabue > r table is positive,
then the measurement item is declared valid, while the reliability test is seen from the
Cronbach’s alpha walue, The research method wses descriptive statistical amaly=is statistical
bestivgy, processed with the Lisrel program version 870 and [EM S'55 Statistic 22,
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3.2, Measurement

Feferring to Banduea (1977) and Luthons {2001 ), entrepreneurial self-efficacy (ESE)
is operationally defined as the self-confidence possessed by individuals in their ability to
succeed in carrying out specific roles in entreprencurship as seen from the dimensions:
individual beliefs, action, and cognitive resources.

Referring bn Huarmg et al. {2012}, entrepreneurial motivational {ME} iz eperatiomally
defined as a condition from within the individual (internal) that ercourages individuaks
b coneciously carmy ont achvities o achieve the desired goal in business, EM measure-
ment nefers bo Kisker (2086) and Mackmud (2017, which includes the following aspects:
financial motivation, social motivation. service motivadon, self-fulfillment, or achievememnt
motivation

Business success (B3 & operationally defined as an individual’s perceived success
in achieving business goals that are owned or run. The measure of business success in
business reseanch is the compamy s financial performanoe (Chittithoworn et al. 2001), BS
measinement indicators refer to Bunes et al, (20020 and kel et al {2000), which inchade
thee fellowing aspects: sabes volarme, production result, operating paofit, business groawth,
and business development,

Variable measurement scalesuse Likert seales; 1 fh'iEl'll.:,l di&a.;lzpre]. 2 [ﬂi.%.:p;rut_. 3 (Mens-
tral}, 4 {agnee}, and 5 {highly agree). Besearch varisble measurement items can be seen in
Appersdin A

3.3, The Theoretial Frameiork

Based on ernpdric.:teth:d:iL-.l_, this business success of an entrepreneur is imfluenced I?_l.r
vatious facters, including entrepreneurial self-cfficacy {ESE) and entreprencurial metiva-
tional (EM) elerments. [t is also found that there iz a mediating role of ERM in the influence of
ESE oan busizvess success (B30, This is ilhedrahed in the following research model {Figun: 1)

. Er.:lunlulnl.llll "_n,
-t Wt haadanrial OF My l
EfFigian inor lal S
EFficacy OESE)

Buiid ot Sovain

] )

Wemaurrin Sbocde! {Tariial Tesi)

Ertra prarauiial Sdf-

Efficacy [ESE)
| M |
" _] i Business Sucoess
Erdrepreneurial Sedl- ! 1B
Efficacy {ESE)
Herssanh Sloake] fibnallanea s Tels
Irvterrradien
=% [hnnl Indluemiv
""" E rslirert i=llnerin
Hoprecmmin ivnili Srvclosnod i by pedfaesn fwaldig i as Ll
Bebondef-1 i Th ) Fol = s IS 48
Pl 1 ipaihic S RN e
Hboake 1 (paib b arsd path sy B = e (IEESE « kM
0% = Fusms Soors ERl= Exiroprerdaiad Ylodivadom
ERE = Erdrvprrraanial =F-Elinary o« Cormlan]
jI = g iveshai cond Thiasd W=

Figure 1. Besearch hMaodel
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4, Results and Discussion
4.1, Deserptine of Yariohls

Bemed on the data collection results of 30 questionmaires distributed via Google Foem
{150 questonnaires) and direct distribution (150 questionnaires), 267 food and beverage
MSE acters wene willing to respond to questionnaines distributed throegh sedal media and
arffline (response rates 8¥%) The data collection was carried eut through bve stages: stage
(1] January to February 2020, and stage (2) Cctober to Movember 2021, The results of the
validity test obtained rcount of all measurement ibems = r fable {0, 1654) and Crombach®=
alpha value = 0.0 (Table 2} so that the entire measurement instrument can be used in
furthier analysis.

Table I, Keldiability Tesd,

¥ariable Crombach's Alpha  Critigal Values Criterion

Buismesa sucoes (55 [} B34 [Nk} Rildalsle
Entrepreneuriad scif efficacy (ESE) [1.E50 L Feliabde
Entrepreneurial miotivational {ER) L2k LA Rediable
Biasdness sicoes | B 1 H34 [AE1 [LESER1R T

Table 2 presents the characteristios of MSE owriers who became respodents based on:
gender, age, kmgth of business, and busines field.

Table 5 shows that 26,12% of respondents are fermale and 73 88% are male; 31.53% aged
17-26 years, 28.46% .!EL"L‘I 2738 years, 18.73% agf_d 37—k years, 13.48% BHE\'j A7-54 years,
and 7.500% aged =56 years. When viewed from the length of business, the maximum
{36 18%) s 1-10 years. A= mary as B052% of respondents are business actors in the
foeed sexctor and 1948% in the beverage sector, Food products offered by respondenits are
generally in the form of typical foods m the business area of operation, such as sambal
pecel and masi pecel; bernpeh, meatballs, chicken geprek, gado-gado, chicken noodles, ofu
lemvbonng, fried rice, jotos cice, satay, rawon rice, gethuk, cake, various chips, and others
Examples of beverage products offered by respondents are ginger milk, traditional heres,
honey tea, soy juice, and wedang weruh,

Table 3, Chamderstics of Respondents

Gender Amoant Pereentage
fulam m 2h.12%
Waman 197 FEE
Tatal 2 LS
Age Aot Percentage
1716 rers sl LK%
X Years T KA
A7 Years &0 18.73%
4756 Years 3 13.48%
=5 Yizars Hi T501%
Tokal 267 1%
Biminess Lergth At Percentage
1-10 Years 150 5. 18%
11=H0 Years 7 1H.H4%
¥i-30 Years A 11.2a%:
H1-A0 Years K 1.87%
41-50Years 5 1.87%
Tukal 267 T{HMS
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Table 3, Cin
Gender Amouant Percentage
Busiress feld Mt Peroentage
Foesd 215 BIL52%
lrverage 52 19.48%:
Total 267 L

Soaroe: Authors caloukaom

[ata analysis was presented using a Likert scale with a minimum value of 1 and a
maximum vakue of 5, after which fthe average rspondent’s answer was caboulabed. The
interpretation of the average high and lew average of respondents’ answers Eo the shedied
variables is based on the (L8 scale range of the: research instromend, namely, scale 5 {(Table 4),

Table 4. Fange Scale.

Range Scale Informatien Infermation
1-1.8 Higlily disagree ery by
=1H-L6 Dhsagrie Lo
=2.6-34 MWeutral S maodierabe Moderabe
w3442 Agren High
=3 250 Highly agres Vory high

In Table 5, the average value of respomndents’ nesponses o the indicators of the variables
sludied are presemtbed

Table 5. Deseniption of Research Vanable.

Yariahle Average Information

1. Entreprencurial self-eficacy 4150 Efigh
tredivahiad betioks 4307 Viery hiigh

Autiom 4040 High

Corgrativie nesomes 4 W Figh

2, Entrepreseunial mobiviatioral 4132 High
Fimaneial neasons 4217 Weery hiigh

Soxia] repsors Paial recognition ) 40H7 High

Seriioe measaore 4175 Hiph

Serli-fulfillment reasors

{Acharvement muotivabon) 4155 Figh
3. Busimess sicomss 4061 High
Sales niamber 4174 High
Production results 4110 High
Chreratimg; profit 4178 Hiph
Husinisss grawth 40687 High
Basirmss development LS5 High

Srroe: Amtrors” caleub Son

In Table 5, it is shown that the entrepreneunial self-eficacy indicator that stands out
for food and beverage MSEs in Madiom city, Madiun Begeney, and Magetan Regency whe
are respendents lies in the aspect of the individual belief (4307), namely, the element of selt-
condidence that En frepreneLms can overcoms: Pn'.lhltm:'in thi: business they tun, can de'rul-:l]:l
their business, believe in profit, and are able to compete. The belief of F&B business owners
in the meearch anea o stay afloat in the pandemic period can be seen from the average
value of the "mdividual beliels” dimension. Table 5 shows thal the acion dimensions in
ESE have the smallest valoe of the other bwee dimensions (4.047), Table 5 shows that the
action dimensions in BESE have the smallest value of the other tweo dimensions. Based on
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thee results of interviesws with several respondents who are just starting a business, thine
are still some young entrepreneurs knthe feld of FEB who need to increase confidence in
thiedr abilities, Sorme skl rely on others, do mot believe in products made by themselves,
and there ave even actors who have not been able to miake their own decisions because oy
still defer to others in running their business.

The most premifnt (4 217) is the financial aspect of entrepreneurial maotivation. The
stromgest motivation of mics and small entrepreneurs in the feld of food and beverage in
the research area in rumning a business i to sarn imcome toimprove the family economy
and raise capital for business development. Another factor that motivates the entrepreneur
in rumining a business is self-fulfillment or self-advancement though business ownership,
work-life balance, and not being dependent on the family business. Another reason is that
such businesses and their services can generate jobs, meet market demand, and get social
recogndtion (e, sodal reasons).

Online business in Indomesia is an increasing tremd and comventional offline busineses
can participate by adding business comtent and directions online to survive, The culinary
irdustry is ome of the fields of creative Business that ks om the rise and growing rapidly
hﬂn}r with increasing opportunties. Im fact, iy Fﬂ:h]:ll.l'_', :inr.']u-:li.ng mitllenmials, are now
trying culinary business, both offline and online, In addition to large profits, reaching more
than 50 percent, the culinary business has also never died. During the work from home
pobicy launched by the Indonesian govenmment during the COVID-1% pandermic, many
culimary businesses starbed to offer enline sales, including online food delivery becase
many prenple choose foorder food or drinks through online food delivery services such
as “pogek and geab”, as well as other services from their own business actors while still
adhering to health protocals durimg the pandernbe (Cabyva 20215 Most prominently, the
respromdents’ business swuooess is the aspect of eperating profit (4, 1785, namely, an increass
in operabing inooame eVery year and an mwreass 0 using ncoome |:|1.'|ri:r|;|; certain events. In
comdrast, The aspect of business success that is felt the least 1s business development (3933),
This iz possibbe because if udging from the length of business, most respomdents (56 18%)
have a length of trade between 1-10 pears. Development of a company iz determined
by many factors, such as capital, markets, custormers, and others that canmost be achisved
imstantaneously, rather, they require o process. A business process requines persistence,
metivation, and resources bo grow the business in the futare.

1.2 Hupotheses Testong

The results of hypothesis besting with path anabysis using Lisrel 870 can be seen in
Takrle . Im combrast, the evaluation of the effects of medel testing can be seem i Table &,

Table &, Evaluntion of CGoodness of Bl Kriberia Criteria

Criteria Result Critical Values * Flodel Evaluation
Cmin THF bl 1 = Cmin/[F < 500 Crond
Privhalblity 050 =05 L
RMSEA 0054 st L0 Lo
Lkl nEw0 =050 Muoclerate
CFl 1SN0 =194 G
Saosrrces ® Huer etal (300

Table & showes the evaluation of model festing results with good resulks; only one
criterion (GFI presented moderate results,

Table: 7 shoaws that the efect of enfrepreneurial self-eflicacy (ESE) on business succes
1BS) i o ives and sigmificant at 18% with t count 2981 = t Table 1645 (model 1), =0 H1
iz acoepted Likewise, entrepreneurial motivatbonal {EM) influenoe om business success
ig positive and significant at 133% with t count 2,185 > § Table L&45 imodel 2), 50 HI s
received. The role of entrepreneurial metivation mediation on the impact of self-efficacy
entrepreneurship on business success is evident (H2 is received), This is seen from the
significant effect of ERE om EM 1'|:|a.'|]'| a) and the effect of EM on BS is also sdg;&iﬂcant 1]:!:1.1]1
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Bb The influenoe of ESE on BS, both direct influence (path c) and ESE influence on BS after
EM contred, remains sigrificant (path ). Beferring b Bares and Keony {1984) about testing
thie rede of mediating variables, this suggests the rabe of EM is partially mediating over the
influence of ESE on BS

Tabbe T, Path Coeffictent (Stardandized Regrescaon) betwer Virables,

Fath cﬁzm t Conm't 1| Tabile Probability (37 Infarmation
Medek 1 -:P-:Lh ak EM <3775 ¢ OL13XESE

ESE—EM 1RE 218G 1645 K1K5 Significant
Meded-2 {path o) BS = 3287 + L IS0ESE

ESE—+R> 0180 98 {LHH Significant

Model-3 (path b & path ¢ BS = 2411 + R 161ESE 4+ D43EM
EEERS (IR 2hES 1645 [0k Significant
EM —+B% L14% 2372 1645 1K Significant

SR hﬁlﬁ'ﬂ.ﬂ' caloulamon

K. sequare oo (LA5% or d5% in Table 8 shows how much the Pu:n:ml:az.;e!fﬂﬂ:‘pfﬂ'mﬂ:hl
self-efficacy and entrepreneurial motivation affects business success, while other factors
watside this shady influence the remainang 55'%. Fcaleulates the influence simultanemasly ad
7,335 with a p-value of 0401 < 0050, meaning HA is acoepted, meaning that simulbneoushy,
banthy Froe varialrles significantly affect the bound variable

Table &. E Sguare and F Caloulaton.

Yardable K Squane F Count
T3
: - & ry
Model 3 B = 2411 = IAIESE + 01436 0.45  value: Q001

Sonimoe: Ao caloulabion

5. Discussion
5.1. Effectof Entrepremenraal Seff-Efficicy on Sisiness Siovess

With a hlgh limeanl ot uul.l:-&ﬁn:ar:-_. busines= actors can be more confident in Bl:l'l.i.l."i-"i.l.'l.;l_{
Business success. A high ESE indicates that business actors believe that they can camry
oul thelr duties and become successful entrepreneurs, which s an important aspect in
encouraging business success, seen from the namber of sales, production results, busines
profits, business growth, and development. The ket resulbs show that the self-efficacy of
food and beverage M5Es in Madiun and Magetan has a significant positive effect on the
success of their business, This mwans that the higher the entrepreneurial self-fficacy, the
higher the busines"s success. When viesed from the age i the m&]:lnndmh, st oof them
are between 17-26 vears old {Table T); the age range is young and are of the Y and mdllenmial
generations who ane given many ooveniences: becamse of digital bechnology, making it sasy
o get information quickly, and the mindset and character of students. This brpe of young
ettrepreneur 15 full of ideas and innovation, amd has confidence in running the business
they started, so thix oppeTtunity to achieve business succms = enormons. For L':I.am]:lll.',
during the COVID-19 pandemic, with the limited Sme that people have to prepare food, a
heatthy food menu is a business apportunity to provide healthy food and herbal drinks
typical of Indomesia. Based on the results of interviews with several respondents, in order
tes continue ko avist and tnaimtain customers, business owmiers have made fod additions
aned mew menus, with items soach as ginger juice drinks, ginger herbs, soy juice, pudding,
hnne:p b, ansd "mdang uwuh” (httpsc/! e detik oom L'-.:Iu.-'.J|.1.i.kp=-.J|:|,-'d-.-'||':-'|-|':'25:"_-'
accessed on M October 20210, The pricing of such new menu items is afondable by
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mosl Irdomesian people. Business owners are utilizing marketing services an online
transportation applications for markebng oew mems during the pandemic,

This suppaorts Gibson ot al (3012, who state that Fearning makes & person develop
know ledge, skills, and positive behavier and generate creative power by creating mew
processes in business, The Andings in the feld show that the mest prominent aspect of
the ESE i= individual beliefs, followed by cognitive resources and action {Talsle 4}, Zaind
of al {2006 mentioned increasing, entreprenearial intentions through unique mental and
emotional processes. This becomes a strong predictor of one’s actions o start 3 new
Pusiness {Bermardus et al. 20200 which ultimately affects the growth and performance of
SME= {Lampadarios 20017 and Machmud 2017) because a person’s self-efficacy affects the
course of acton to be chosen, such as trying to be persistent and tenackaus, so that the
busimess catred olit is sicoessful

This finding supports the theory of plarmed behavior (TPE) that perceivied behavioral
comvrol is an individoal's belief that it will be sasy or difficult to perform certain behavioes
associated with self-efficacy. High self-efficacy can increase self-confidence in that the
individual is capable of certain behaviors, including task roles in entrepreneurship. This
menns that the hiHher thie H.eLF—uHﬂcaw of busimess actors, the hlghl.-:r the busines mccess
that can be achieved, The results of this study are in lime with Maock (2005 Dessyana and
Ryt {2017k Adolfina and Lumin tang, (2008); Budiowan and Fangestu Q2O08g Yusuff e al
120090 ek st all {20200; Isbam et el {2020); and Khalil et al. (2021) which show that
self-efficacy positively and significantly affect basiness success because according te Chen
obal {198, entrepreneurs wha have high self-efficacy achieve more inmovation amd dare
ter ke risks in entrepreneurial tasks.

a
5.2, The Infuence of Entreprenewrinl Mobievbion o Brsiness Spooss

The study mesults prove that entrepremeurial motivabon positively mmpacts foeod and
beverage MSEs in Madiun City, Madiun Begency, and Magetan Begency (Takle 7). High
entrepremearial motivation enables business actors o overcome difficulties they Bee. Mob-
vation is conzidered an important factor in entreprensurship because high motivation in
a person can cause, channel, and support a person’s behavior so that they want to work
hard and enthusiastically achieve optimal results. The mist prominent aspect of business
success by FEB business people who are respondents to esearch s the acquisition of
business profits, while aspects of business developmient need to be improved {Table &)
Entreprencurial motivation in this empicical study is seen from financal, social, service,
and setf-fulfillment motives, and the Sominant basis |:|.1m|:rmd with athers is the financial
asrect and self-fulfillment aspect {Table 5); this supports Chithithaworn etal, (2007 and
Machmud {2017 Mobvabon moves entreprensurs to display behavior towands achinving
specific goals, such as business growth. According to Siree andd Mocnik (2010) and Meneh
aned Varay] (2014}, measuring MSEs' growth can be seen from emplovee growth, sales
growth, and asset grneth. Because the concept of entrepreneurship does not stop whena
Business is created bub also mehsdes the intention to develop the indwstry, this is following
thie theory of planned behavior {TPBE) that motivation is associated with subjective normes,
namely, the individual’s view of things that can affect individual inferest in taking action.
In comtrast, metvation i the impetus to take action. This meare that -unt:epmwu::i:.l
motivation positively affects individual intentions 1o take action so that their business
develops and succeeds. High motivation in entrepreneurship atfects a person’s sucoess in
doing business.

The results indicate that entrepreneurship motivates people 1o sucoeed in business
:|:lmF.i|:x_. ind Eandmce, and vpportunities to dmlﬂ]:l businesses and create jobs and com-
munity recogmition. An entreprensuar needs this maotivabion te grow the infenbion to work
hard and achieve business success, Semeons with a solid entrepreneurial basis will use
and mobilize all their potential to succeed in entrepreneumship (MNuryanto et al, 20090 The
resulbts of the study are in line with Muthabb and Yulant (2005 Gemina et al, (2076);
Kisker (2006, Machmud {2007); and Budiman and Pangestu (2008), which prove that
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motivation affects business performance and business success, Business success is see in
producton results, profib, growth, and business development. A growing busines can be
mieasured quantitatively such as increased sales, profils, asset valwe, and voburme of work

5.3, Indirect Effectof ESE an BS aith EM a5 @ Modiptor

The new findings in the mew stedy compared with previous reseanch lie in te resulis
af an amalysi: path showing that entrepreneurial motivation (EM} acts as an ind irect
influence of Furl:ia] maediation of xd.f-r.-fl!’i:a::,.- {ESE) entrep:\enbumh']:! on business suocess
{B5). This means that high ESE can be decisive either directly or indirectly in influencing
Business success through EM as mediation. This means that high ESE can be a determinant
either directly or indirectly in influencing business success through EM as a mediation
The rsults of this study reinforce the research of Erstiadi of al. (3116}, who find that
reason acts as an influence of self-efficacy mediation on entreprenewdial intentions. The
resulis of this study strengthen the research of Elivana et al (2020}, which found thad
self-efficacy has an indirect impact on entrepreneurial intentions with entreprencurial
achievement as mediation. Entreprenmarial achievernent in the current study is one of the
iredicators of I.‘:I!I:!l“'Pl.‘EL'ILﬂ.II.‘i:I.l masHvation memsurement. [n the rl'ud:.r of Pikie and Bagheri
{2013, the direct impact of self-eficacy an enteeprencurial intention and the indirect effect
of self-efhcacy on the entrepreneurial intention with selb-regulation as partial mediation
are shivwn, while the results of this study mdicate that the influence of entrepreneurial
self-efficacy on entrepremenrs has a direct immpact on the business sucooess achieved so fae
Another study {Morena-Chaves and Guevara 2030 shows a significant complementary
mediating effect of entreprenenrial passion on the relationship betwesn entrepreneurial
self-efficacy and innow ative hehavior

S Semmdtanecics Influence of ESE aral EM on Bistness Sinceess

Tor become a successhul entrepreneus, it is necessary to have the self-contidence to
complete the task well, balanced with a strong entrepreneurial mobvation. The st msults
show that ESE and EM simultanecusly affect the business success of food and beverage
busines actors in Madion |__.|.l|.|'.' f:h. This mreans: that bo improve the bsiness peckeemance
o fownd and '.'It"u'l."'l'ﬂ.HL" b=Ex in Madinn ﬂitj].', Mladiun H:L-g:ru:}-, amd Haﬁ:tﬁ! ﬂnﬁuﬂ:}',:ir
i= strongly influenced by these business actors’ self-efficacy and self-maotivation factors
Thiz showws that iJ'I.'IFTIJ\'Ed bsiness perfurmance can incmesse ELF—EF.FiL'a.LT and motvation,
such as Enancial, social, service, and self-fulfillment or achievement. ESE is an individual's
behicf in a series of necessary actions that can provide an excellent opportunity Bo achigve
the desired level of business performance. Entrepreneurial motivation is needed to achieve
actual business performance, consisting of many motives that drive entrepreneorns to
achieve it.

b, Conclusions

The results of this study remforce Santoso and Oleteme (2018}, which shows that ESE
and EM can influemce H‘Ih‘L‘P‘T"l'.TILﬂ.II.'.i:J intentims i achieving business success, as research
shows that ESE and EM influence significant and prositive business success, This (s evident
froem The results of besting on foed and beverage MSE= in Madiun City Madiun Eegency, and
Magetan Regency, which found a positive and significant effect on business suooes, either
pattially ar simultanecusly. These findings confirm the importance of entrepren@ies” psy-
chological pesources in the form of self-efficacy and motivation fee the sucoess of food and
Beverage MSMEs in East Java, Indimesia. This means that entrepreneurial sell-cficacy and
entreprencurial motivation have an essential role inincressing the swooess of entrepreneurs’
busineszes, This indicates that business owmers with high ESE tend to set challenging
growth expectations ke their company and stay in their quest to achieve those goals. This
positively inpacts business development and the entrepreneurial work environment and
can areate a willingness tecreate business ideas and face business challenges, FiB business
ewrers who can develop the motivation to achieve and high willingmess to dare to take
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risks in connection with epportunitie: can increase the ability of start-ups and innovate
in producing new products; therefore, Emproving the peclfermance of the business carried
out The indirect impact of entreprencurial self-efficacy on business success through en-
trepreneurial motivation 1= supported, This means that high ESE can be a determinani
that can influence business success either directly or mdirectly through entrepreneurial
mctivation.

&, 1, Thearetion! Contrilndion

The main comtribution of thi= research is o incease understanding for academics on
how to understand the impact of the two internal entrepreneurial fackors of self-efficacy and
metivation contributing ke business actors” success, The current study goes forvward with
two important implications for social oogndtive theory (SCT], Ihe-:-rg.r-::nf planned behavior
{TPB). and the goalb-setting theory.

Hesearch indicates that people with high self-efficacy are confident in surviving and
achieving their goals. The results showed that ESE significantly positively influenced
business success. This finding supports the SCT initiated by Bandura (1977), which explains
that how individuals behave depends on reciprocation: between the environment and
individual personal factors, especially cognitive factors related to one'’s belief that they are
able or unable fo act to achiove certain resalbs !mn:exx.l"u”},r {HEJE-EFHua.-::.rL

The: level of entrepreneurial motivation affects a person's business success. Evidence
suggests that entrepreneurs ane driven by & combiration of entreprencurial rmotivations
such as finandal, soecial, service, and sl -fulfillment reasons to start and run a busioess
that increases their capacity o be successful in relabion to profitabitity and growth, These
fimdings support the goal-setting theory that if some people perform better than others
despite being equal in ability and hnuwh-dgn then the cause should be motivation {Latham
and Locke 1991). The findings alwo support the planned behavior theory put foreard by
Sren (1990 p by assuming imberest a= a moetivating fackor influencing a behavion, which i=
inclicated by how hard individuals attempt to pecform the behavior

6.2, Imiplications for Priclice

Hafore the pandemic, fowsed and I:H.W'L-n.;l;e businessies in various regions of Imdesmiesia
erew rapidly, Simce the spread of COVID-19 in Movember 2019, companies, including
MSE= in the food sechor, have tried hard o manage their business and sustain this erisis o
aveid closure. Thensfore, based on the nesults of this study, itis recommended that MSE
entreprencurs’ ESE needs to e main@ined and improved because it can belp enrepreneurs
energize the mesd fo work hard with a special focus on their goals, thus maintaining
thedr business performance even during the current pandemic. The study recommends
that M5E owmers should have high confidence in themselves and their ability o steer
their busineses resiliently during difficult Hmes such as the COVID-19 pandermic. Most
businesses in the F&B sector during the COVID-19 pandemic experienced a decrease
im sales turmover and experienoed varions marketing and sabes constraints and product
distribution. Busimesses need bo comtinue to find marketing and sales alternatives, secune
capital and assets, temporarily divert o ether busineses, and leam effective technol ogies
b prromebe and sell creatively and innovatively

Culinary MSMEs today must be good at findimg market needs that are i accordance
with the conditions. Currently, the community is very concemed with bealth, so MSMEs
miuist b alrle bo create good food and drinks while having good nutrtional content. Another
irmovation that can be considered i fo make food in packaging silonsd e current needs
with attractive design. Someons will be interested in buying culinary peeducts if the
packaging 1= attractive, especially inthe digital era where buyers see more products through
e-cornmerce or online motorcyele taxd food delivery applications.  Presently, colinary
Indesesia has become an important part of people's lifestyle, and almost evervone loves
various Bypes of F&B However, b man a culimary business, inmovation s needed that
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distimguishes a business from competitors. These innovations can cover skills, shapes,
tastes, and presenfation creations,

Based on the results of tesking and identification of respondent profiles, the majornby of
MEEs are owned by young people with less than ten years of business experience, Therefore,
ter inprowve the performance of MSEs m Indonesia, especially in East Java, in addition to
providing marketing facilitation, it i also necessary to pay atbention to involvement of
thie govermment in providing various business steemgtheming and mental enfrepreneurial
dmrl.-]upmﬁnf amid L1r-@;.1n.i:c.|ti.|.1n.1|. lEH.dt'l’Hl'l:iF initiatives o young e reneurs. Such
initiatives can assist MSE owners in becoming more creative and innovative in ruming
ared developing a business, improving the possibility of achieving a successful, lomg-
lived business in the competitive global market. Business owners ane albso expected o
follow entreprensurship activities more often and build good relationships with other
entrepremeurs ko gain new experbences and obtain various useful information for the
business being mn.

In Indonesia, M5Es are ome of the fields of business with a fairly important role in
ecomormic growth and MSE= alzo have a hand in the absorption of laber and the distribution
of results I:!1.1|.||ii.'r.|g. In addition to the imtermal factors of t-ntn.-prem.ﬂ.'lrxhip that need to
ke improved for the mesilience of MSEs during the COVID-19 pandemic, polickes from
the government are neaded in easing the burden of MSEs, inclhuding ernployes protection
and infoemation accuracy, improving the economy, imcome, and empleyment support for
M5B Es, planming, and bublding resilience capabilities and positive social relatienships. In
arder for M5Es to survive this pandemic, the government is expeched 1o contimae b work
ter overcoane the difficulties they experience by providing a number of stimuli for M5k
through loan restructuring policies, additbonal capital assistanoe, electriaty bill sepayrment
waivers, and ofher fimancing support,

6.3, Livcitattons and Future Resserch

First, reseatch was conducted om food and beverage MSAMEs m Madiun City, Madiun
Regency, and Magetan Regency, East fava, Indonesta, thus, limiting the conclusion of
causation, =0 that the results of this study @nnot be generabized b all types of MEME:
im Imdomesta. Futume research can expand the reswearch ares and other bypes of creative
indduskry businesses. Second, determining the success of the businesses studi.rd.'l Hhiis
study are b intemmnal factors of self-efficacy and emtrepreneurial rmativation se that further
research can explon: other internal Bactors that influence basiness sucoes: entreprencurial
leadership and innovative work behavior.
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Appendix A, Research Questionnalre

A Business Success

Mix Statement
1 The rmamher ok sabes of my business (in e last three vears) is moreasmg every yearn,
2 My basmess sl noease during certam events {eshibitions / festivals)
3 The mmimber of niy Busines production eomfinues be mereases (in e et thee yean)
4 The rmmbrer of iy business prroducts can meet market demansd
5 My business income moneases for eveny specific event (exhibdbion / festbvall
i In general, my eperating inocame (30 the last three vears| s increasng every year
7 The rmanher o iy custormers continues b incoease every vear Gin bhe last fhinse years)
H Wl cusdimiers are Froan varkis regiivns oubsice miy current business aned
4 Marketing my busmess preducts is not anly in the area where D owrrenily live.
1t Thave more than oo place of business:
11 1 e ogrened o branch of busives: oubside my aurment ploce of busiress
12 Thave additicanal 1.:I|:I||11|.'l-':|’.".|?'.\,. ?mduchm. process suppect machine n:nnp'uhlrfl:phﬁp.fmﬂ-cbfmk.fmq:lhm
b} ased b support my Pusimess production
13 1 HLIIL‘."TJ the type of buisitess to suppoct the eperabicnal istion of existing businesses o durvive and maintain the
Briginess during fhe COVID 18 paiselemde
G Entepreneurial Self-Efficay
M Statement
1 Lam: sure | can salve problems in business
I Loy stare [ocam eeparid my cumrent blasness
3 [ siare | will get adeguabe profil
i [can compete with smmilar e treprencurs
5 [ cam manage my resoumces well
B [ e wark waell
7 lam treless in facmg challerges
H [ can motivate emplioies to keep working hard
v Lean accept the carsegquenois of doang business
1 [ cam pocept incommie uncerbainty
C  Entrepreneurial Motivation
Mo Statement
1 [ com earm every menth
2 [ can meproye the famdly’s ecomomy
3 [ can use the capital 1 have tis develop a business
4 [aams o agrpreciabed i social circles
5 This ebfort munkes mir want b b kst by ofher poople
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ft [ can be a rale madel far athers
7 [ feel mare bariceed than working with other people
B [ e enssie oo mew ol
a [ eniy meet mar ket demand
1 [ cam havemy own business
11 [ean still divide my Hme betwern business acd family irstisd of workieg with other people
12 [ ooy sart my ow'n biasines
13 lam ot dependent on family /parent-cwned busincsses
Heterences
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