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ABSTRAK 

 

Oleh: 

Nova Boro Allo 

 

Persaingan dalam dunia bisnis semakin  bertambah ketat. Persaingan yang 

semakin ketat ini menuntut para pelaku bisnis untuk mampu memaksimalkan kinerja 

perusahaannya agar dapat bersaing di pasar. Khususnya usaha dibidang kuliner yang 

semakin mengalami pertumbuhan. Usaha kuliner sekarang ini menjadi salah satu 

peluang usaha yang banyak diminati karena makanan dan minuman adalah kebutuhan 

utama manusia yang harus dipenuhi. 

Tujuan penelitian ini adalah untuk mengetahui pengaruh advertising dan sales 

promotion  terhadap keputusan pembelian di Dapur Arum Food Court Delta Plaza 

Surabaya. Populasi dalam penelitian ini adalah semua pelanggan Dapur Arum Food 

Court Delta Plaza Surabaya sebanyak 50 responden. Teknik pengambilan sampel 

dengan menggunakan purposive sampling dan pengolahan data menggunakan SPSS 

22.0. Nilai Adjusted R Square sebesar 0,217 yang berarti variabel bebas (advertising 

dan sales promotion) mampu menjelaskan dan memberikan pengaruh terhadap variabel 

terikat (keputusan pembelian) sebesar 21,7 %, hal ini menunjukan bahwa korelasi atau 

hubungannya rendah. Sisanya 78,3 % dipengaruhi oleh variabel lain diluar penelitian 

ini. Hasil uji t menunjukan bahwa variabel Advertising (X1) tidak berpengaruh terhadap 

keputusan pembelian dengan nilai thitung 0,965 <  nilai ttabel  2,01174 dan nilai 

signifikansi sebesar  0,340 > 0,05. Variabel Sales promotion (X2) berpengaruh secara 

signifikan terhadap keputusan pembelian dengan nilai thitung 2,808 > nilai ttabel  

2,01174 dan nilai signifikansi sebesar 0,007 < 0,05. 

 

Kata Kunci : advertising, sales promotion, keputusan pembelian. 
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ABSTRACT 

 

By: 

 

Nova Boro Allo 

 

 

  

 Competition in the business world is getting tighter. This increasingly fierce 

competition requires business people to be able to maximize the performance of their 

companies in order to compete in the market. Especially businesses in the culinary field 

are increasingly experiencing growth. Culinary business is now one of the most sought 

after business opportunities because food and beverages are the main human needs that 

must be met. 

The purpose of this study was to determine the effect of advertising and sales promotion 

on purchasing decisions at the Arum Kitchen Delta Plaza Surabaya Food Court. The 

population in this study were all customers of the Arum Kitchen Delta Plaza Surabaya 

Food Court as many as 50 respondents. The sampling technique using purposive 

sampling and processing data using SPSS 22.0. Adjusted R Square value is 0.217, 

which means the independent variable (advertising and sales promotion) is able to 

explain and give influence to the dependent variable (purchase decision) of 21.7%, this 

shows that the correlation or relationship is low. The remaining 78.3% is influenced by 

other variables outside of this study. The results of the t test show that the Advertising 

variable (X1) has no effect on purchasing decisions with a tcount of 0.965 <value of 

ttable 2.01174 and a significance value of 0.340> 0.05. Variable Sales promotion (X2) 

significantly influences purchasing decisions with a tcount of 2.808> t table 2.01174 

and a significance value of 0.007 <0.05. 

 

Keywords: advertising, sales promotion, purchasing decisions. 


	COVER SKRIPSI
	IMG_0001
	IMG_0002
	IMG_0003
	IMG_0004
	DAFTAR ISI, ABSTRAK DLL
	BAB 2
	BAB 3
	BAB 4
	BAB 5
	DAFTAR PUSTAKA NOVA
	KUISIONER benar PRINT 50 RANGKAP
	DATA KUESIONER NOVA
	ASLI
	Sheet 1

	LAMPIRAN BENAR NOVA
	26178_tabel-t
	Halaman Awal
	df = 1 - 40
	df = 41 - 80
	df = 81 - 120
	df = 121 - 160
	df = 161 - 200

	26177_tabel-r
	attachment(1)(1)
	Halaman Awal
	df = 1 - 40
	df = 41 - 80
	df = 81 - 120
	df = 121 - 160
	df = 161 - 200

	attachment(1)
	Halaman Awal
	df = 1 - 40
	df = 41 - 80
	df = 81 - 120
	df = 121 - 160
	df = 161 - 200


