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Research Group[JOriginal Article Attitudes Mediate Trust on Consumer
Intentions to Use Traditional Chinese Medicine in Indonesia Lilik
Indrawatil,2 , Christina Esti Susantil, Margaretha Ardhanaril 1Post
Graduate School, Widya Mandala of Surabaya Catholic University,
Indonesia 2Management, Darma Cendika Catholic University, Indonesia
Received: 18 May 2023 Revised: 22 June 2023 Accepted: 08 July 2023
Published: 22 July 2023 Abstract - The purpose of this study was to
analyze the effect of trust on consumer attitudes towards acupuncture
treatment, the effect of attitudes on purchase intention/intention to use
acupuncture treatment, the effect of trust on purchase intention, and the
effect of trust on purchase intention mediated by consumer attitudes
towards the use of acupuncture treatment. The research method used is
guantitative research. The sampling_technique used is incidental sampling.
This research used 175 respondents who had never used acupuncture
treatment but knew and had heard of this acupuncture treatment. The
results of this study were 1)_trust has a significant effect on attitudes, 2)
attitudes have a significant effect on purchase intentions, 3) trust has no
direct effect on purchase intentions, and 4) attitude is a complete
mediation of trust on purchase intentions. Keywords - Trust, Attitude,
Purchase, Intention, and Acupuncture treatment. 1. Introduction than that.
Besides being biological, it also involves the People's mindset is growing
day by day. This is shown sufferer's spiritual, psychological and social
aspects. During by changes in people's attitudes regarding their lifestyle
and the last decade, complementary and alternative medicine consumption
patterns of people who are increasingly (CAM) has been widely used
worldwide (Zeng et al., 2014). concerned about health. Health is no less
important than the Traditional Chinese medicine is an alternative treatment
that basic needs of clothing, food and shelter. People nowadays has been
developed in several East Asian countries for more prefer to live a healthy
life by consuming food and drink as than 2000 years, which is effective
and economically well as a healthy lifestyle. One of them is using
Traditional believed to be beneficial for a longer healthy life (Fung &
Chinese Medicine (TCM) which has been known since Linn, 2015). ancient
times. Especially since the last 2 years, when the Covid-19 pandemic has
spread throughout the world, Based on data from the Central Statistics
Agency (Bayu, Indonesia is no exception. The government also continues
to 2022) reported on dataindonesia.id, it is explained that the promote a
clean and healthy lifestyle in a new normal life, as percentage of
Indonesians who choose to seek self- reported by kompas.com on May 27,
2020. Pinatih (2020) medication from 2015 to 202 explains that food does
not have a direct effect on health, but it is a diet that affects health. Not
infrequently, we encounter 1 has experienced a significant increase, shown
in Figure various kinds of treatment to maintain health and cure a 1.
disease that is suffered. The community or consumers can choose the
method of treatment they want to use, there are modern methods, but
there are also traditional methods of 100 84.23 treatment. This is a
consumer decision, of course, with the 80 61.35 63.77 69.43 70.74 71.46
72.19 support of various reasons; most importantly, consumers get 60 the
appropriate treatment method, and they like it and are believed to be able
to cure their iliness, as reported by 40 primamedika.com regarding the
existence of the most 20 fundamental difference between modern
medicine and 0 traditional medicine which lies in how to treat and 2015
2016 2017 2018 2019 2020 2021 understand the disease. It was further
explained that modern medicine views disease as a biological condition Fig.
1 Percentage of Indonesia's population who seek self-medication
characterized by abnormal functioning of certain organs, without medical
treatment whereas traditional medicine considers that disease is more This
is an open access article under the CC BY-NC-ND license
(http://creativecommons.org/licenses/by-nc-nd/4.0/) In Figure 1, it can be
explained, apart from the annual increase in the percentage of the
Indonesian population who choose to seek self-medication without medical
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treatment, it is also explained that the percentage of the population who
chose self-medication within the last one month reached 84.23% in 2021.
Where this percentage has increased compared to 2020 before which was
72.19%, this shows that Indonesian people are starting to switch back to
nature. Many reasons cause people to start turning to natural medicine.
Supported by various news on social media (farmasetika.com, 2021;
agroindonesia.co.id, 2021; dinkes.jogjaprov.go.id, 2022) which report that
Indonesian people are increasingly understanding diet, better and safer
health through treatment Cback to nature@ne of them is acupuncture
treatment. Similarly, reported by Republika.co.id (2015) explains that the
trend back to nature has been used by many countries in the world,
including countries in Southeast Asia, which have taken advantage of the
market in Indonesia. Traditional, complementary and alternative medicine
or what is known as traditional, complementary and alternative medicine
(TCAM), is a popular healthcare choice worldwide (Lee et al., 2021). One
way of treating CAM or TCAM is acupuncture, which originates from China
and is well known by the world community for its benefits for health and
various minor and severe ailments. Acupuncture is Traditional Chinese
Medicine (TCM), or in Indonesia, it is called traditional Chinese medicine.
Traditional Chinese Medicine (TCM)_is one of the most widely practiced
systems of traditional medicine in the world (Tan & Freathy, 2011). People
can give certain reasons for choosing which treatment method is best for
themselves or their families. The reasons for this behavior of consumers
want to be further investigated, considering that the behavior of each
individual is different, by using the Theory Of Reasoned Action (Ajzen &
Fishbein, 1980) 2. Literature Review and Research Hypothesis 2.1.
Literature Review 2.1.1. Trust Fishbein and Ajzen (1975: 131) define belief
as a subjective probability of the relationship between the object of belief
and some object, value, concept or attribute. Consumer trust is the
knowledge that consumers have and all conclusions made about objects,
attributes, and benefits. The object in question is in the form of products,
people, companies, and everything where someone has beliefs and
attitudes (Mowen & Minor, 2002: 312). 2.1.2. Attitude According to Ajzen
(1980: 7), attitude is a function of belief. Generally, a person who believes
that performing a certain behavior will produce mostly positive results
means that he will have a favorable attitude towards performing that
behavior; conversely, a person who believes that performing the behavior
will produce mostly negative results will have an unfavorable attitude.
Kardes et al. (2011: 86) stated that attitude is an evaluative judgment, an
assessment of how good or bad, favorable or unfavorable, and pleasant or
unpleasant consumers find certain people. Attitude is an evaluative
statement, both pleasant and unpleasant, towards an object, person, or
event (Robbins & Judge, 2015: 43). Indicators of attitude can be based on
cognition (beliefs), affect (feelings, moods, and emotions), or behavior.
(Ajzen & Fishbein, 1980; Kardes, 2011: 86) 2.1.3. Intention The intention
is a person's tendency to choose to do or not do a job (Ajzen & Fishbein,
1980: 8). Attitudes plus normative beliefs affect intentions, and when
intentions increase, consumers tend to buy products (Kardes et al., 2011:
92). Intention, according to Irwansyah et al. (2021) is an estimate of
when, where, and how consumers act towards a brand. This intention is
generally influenced by the environment. According to Badar (2021),
purchase intention is a person's tendency to buy certain products because
they are considered attractive or have features. Purchase intention can be
interpreted as the possibility that consumers are willing or will plan to buy
a product or service in the future (Martins et al., 2018) 2.1.4. Theory Of
Reasoned Action (TRA) TRA (Ajzen and Fishbein, 1980) is a specific type
that is used for models of expected values that have reasons for each
individual, can explain how a belief is combined to influence attitudes, and
also explain how social norms and attitudes influence behavior from
consumers (Kardes, 2011: 90). The theory of reasoned action by Ajzen
and Fishbein (1980) has assumed that the behavior of a person or group is
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determined by the desire of the individual/group to do or not to do a
certain behavior or vice versa. Desires are determined by two independent
variables,_including_attitudes and subjective norms. In this case, behavior
in determining whether to use acupuncture treatment or not, where each
individual has different needs and desires, so the reasons and expectations
of each individual will also differ in behavior. 2.2. Conceptual Framework
H3 Attitude H2 H1 H4 Trust Intention Fig. 2 Research model 2.3. Research
Hypothesis H1: Trust has a significant effect on consumer attitudes. H2:
Attitudes have a significant effect on consumer intentions. H3: Trust has a
significant effect on intention which is mediated by consumers' attitudes.
H4: Trust has a direct significant effect on consumer intentions. 3.
Materials and Methods This study used a quantitative research method,
using 175 respondents who had never used acupuncture treatment, but
knew and had heard of this acupuncture treatment. Sampling technique by
means incidental sampling, namely: sampling technique based on
coincidence, that is, anyone who by chance/incidental meeting with
researchers can be used as a sample if it is considered that the person met
is suitable or suitable as a data sourcelprocedures and analysis steps
using the WarpPLS program. The questionnaire was distributed within 2
weeks, using an assistant distributing it. The specified conditions were
respondents who knew acupuncture treatment but had never been treated
with acupuncture treatment. 4. Results and Discussion In this study, initial
testing was carried out first, using 30 respondents to be tested for validity
and reliability, with the results of the statement items from 30 respondents
being declared valid and all variables consisting of beliefs, attitudes, and
purchase intentions declared reliable. The next step is to test 175
respondents; the results are as follows: 4.1. Respondent Profile Table.1
Respondent Demographic Profile (n=175) Variable Category Frequency
(%) Gender Man 80=46% Woman 95=54% Status Married 24=14% Not
married yet 151=86% 20-27 135=77% Age 28-35 29=17% 36-43 9=5%
(44 2=1% Private officer 44=25% Student 108=62% Work Self-employed
11=6% State officer 2=1% Other 10=6% Surabaya 105=60% Comes
from the city East Java Outside Surabaya 38=22% Outside East Java
32=18% Total 175 respondents =100% Source: Primary data from 175
respondents Descriptive data can be seen in the table.1, namely the
demographic profiles of 175 respondents. Based on gender, it is known
that there are more female respondents, namely 54%, compared to male
respondents. This shows that women are more sensitive to healing
diseases than men because women in Indonesia, in particular, are
educated in their families to become housewives who are able to handle
their families, including in matters of health. In maintaining health, women
from an early age have been explained about traditional medicine,
including acupuncture treatment. Based on the status of the respondents,
there were 86% of the respondents who were not married. This shows that
the age of most of the respondents is still teenagers. It is known that
many are still in college, it can be seen that the age of the respondents is
most at the age of 20 years to 27 years, as much as 77%, and most of the
jobs are students, as much as 62%, who know a lot about medication
acupuncture. Based on the origin of the respondents, most of the
respondents came from the city of Surabaya, as much as 60%. This shows
that the city of Surabaya is the second largest city in Indonesia, with
various forms of treatment that can be found, including acupuncture
treatment. 4.2. The Direct Effect T(R)5i [3=0.40 NB(R)5i (P<.01) R2 =0.16
Fig. 3 The direct effect of T on NB Figure 3 shows that the direct effect of T
on NB is 0.40 and is significant with a p<0.01 value. R value2 of 0.16
indicates an NB variance of 16% which can be explained by the T variance.
4.3. Mediation Model When compared with Figure 4, the effect of Tto S is
significant, and S to NB is also significant, but T to NB is not significant,
then S (attitude) is said to be a complete mediating variable (complete
mediation) [3=0.66 (P<.01) S(R)i R2=0.44 =0.53 (P<.01) T(R)5i [=-0.08
(P=0.14) NB(R)5i R2=0.28 Fig. 4 Mediation model The equation model in
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Figure.3 is: NB= -0.082 T NB= 0.663 T + 0.531 S + 0.352 (T*S) 4.4.
Model Fit and Quality Indices In Table 2, the results are obtained from
Model Fit and Quality Indices, with the result that everything is fit because
it meets the specified criteria or standards. Table 2. Model fit and quality
indices Hasil Model fit and quality indices Keterangan Average path
coefficient (APC)=0.425, P<0.001 Fit Average R-squared (ARS)=0.357,
P<0.001 Fit Average adjusted R-squared (AARS)=0.352, P<0.001 Fit
Average block VIF (AVIF)=1.566, acceptable if <=5, ideally <= 3.3 Fit
Average full collinearity VIF (AFVIF)=1.781, acceptable if <=5, ideally <=
3.3 Fit Tenenhaus GoF (GoF)=0.528, small >= 0.1, medium >= 0.25,
large >= 0.36 Fit Sympson's paradox ratio (SPR)=0.667, acceptable if >=
0.7, ideally = 1 Fit R-squared contribution ratio (RSCR)=0.958, acceptable
if >= 0.9, ideally = 1 Fit Statistical suppression ratio (SSR)=1.000,
acceptable if >= 0.7 Fit Nonlinear bivariate causality direction ratio
(NLBCDR)=1.000, acceptable if >= 0.7 Fit 4.5. Combined Loading and
Cross-Loading In Table 3, the results of loading > cross loading are
obtained; it can be said that it meets validity so that the indicators on all
items are valid. Tabl e. 3 Combined loading and cross-loading T S NB Type
(aSEs) P value T1 0.808 0.150 -0.168 Reflect 0.064 <0.001 T2 0.871
-0.057 0.119 Reflect 0.063 <0.001 T3 0.814 -0.005 -0.207 Reflect 0.064
<0.001 T4 0.803 -0.086 0.252 Reflect 0.064 <0.001 S1 0.127 0.857
-0.070 Reflect 0.063 <0.001 S2 -0.197 0.828 0.185 Reflect 0.064 <0.001
S3 0.074 0.817 -0.121 Reflect 0.064 <0.001 NB1 0.100 0.081 0.853
Reflect 0.063 <0.001 NB2 -0.035 0.096 0.884 Reflect 0.063 <0.001 NB3
-0.053 -0.063 0.897 Reflect 0.063 <0.001 NB4 -0.006 -0.106 0.908
Reflect 0.063 <0.001 *Combined loading and cross-loading* Notes:
Loading is unrotated, and cross-loading is oblique- rotared. SEs and P
values are for loadings. P values < 0.05 are desirable for reflective
indicators, which means that all indicators are valid. Table.3 shows that the
loading values of the trust (T), attitude (S) and purchase intention (NT)
indicators are greater than the surrounding correlation values, meaning
that the cross-loading discriminant validity meets the requirements. 4.6.
Correlations among l.vs. with sq. rts. of AVEs In Table 4, it can be
explained that the AVEs square root value of trust, attitudes and purchase
intentions are greater than the surrounding correlation values. This means
that it has good discriminant validity. Table 4. Correlations among l.vs.
with sq. rts. of AVEs TS NB T 0.862 0.662 0.330 S 0.662 0.879 0.523 NB
0.330 0.523 0.910 Note: Square roots of average variances extracted
(AVEs) show on diagonal 4.7. Composite Reliability Dan Cronbach§Alpha
In Table 5, it can be concluded that all variables meet reliability (composite
reliability > 0.70 and Cronbach's alpha > 0.6). Table 5. Composite
reliability and cronbach§Alpha Composite reliability coefficients T S NB
0.935 0.931 0.960 Cronbachéhlpha coefficients TS NB 0.911 0.899 0.947
4.8. Path Coefficients and P Value Table. 6 Path coefficients and P values
Path coefficients TS NB S 0.663 NB -0.082 0.531 P value TS NB S <0.001
NB 0.136 <0.001 In Table 6 it can be explained about the acceptance or
rejection of the hypothesis through the results path coefficients dam p-
value as follows: 1. The value of the coefficient of trust (T) on attitude (S)
is 0.663, with a P value of <0.001 (smaller than 0.05), meaning that trust
has a significant effect on attitude. Hypothesis 1 is accepted. 2. The
coefficient value of S to NB is 0.531 with a P value of <0.001 (smaller than
0.05), meaning that attitude (S) has a significant effect on purchase
intention (NB). Hypothesis 2 is accepted. 3. The coefficient value of Tto S
is 0.66, with a P value of <0.001 (smaller than 0.05). The coefficient value
of S to NB is 0.53 with a P value of <0.001 (smaller than 0.05), meaning
that trust (T) has a significant effect on purchase intention (NB), which is
mediated by the attitude (S) of consumers. Hypothesis 3 is accepted. 4.
The value of the trust coefficient (T) on purchase intention (NB) is -0.082,
with a P value of 0.136 (greater than 0.05), meaning that trust (T) has no
direct effect on purchase intention (NB). Hypothesis 4 is rejected. 4.9.
Hypothesis Testing Results (H1, H2 and H4) The results of hypothesis
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testing are shown in Table 7; namely, trust (T) has a significant positive
effect on attitude (S), so hypothesis 1 is supported. Attitude (S) has a
significant positive effect on the purchase price (NB), so hypothesis 2 is
supported. Trust (T) has a negative and insignificant effect on the purchase
price (NB), so hypothesis 4 is rejected. All path coefficient results have
met the requirements and p-value < 0.01. Table 7. Hypothesis testing
results (H1, H2 and H4) Relations Between Variables Path Coefficient P-
Value Information T S 0.663*** <0.001 Significant S NB 0.531*** <0.001
Significant T NB -0.082 0.136 No. Significant 4.10. Segment Mediation Test
Results (H3) In Table 8, it can be explained that the 2-segment mediation
test obtained significant results, meaning that there is a significant positive
effect of trust (T) on purchase intention (NB) through attitude (S); thus,
hypothesis 3 is supported Table 8. 2 Segment mediation test results (H3)
Relations Between Variables Indirect influence path coefficient P- Value
Information T S NB 0.352*** <(0.001 Significant 5. Conclusion The results
of the discussion that has been described previously, it can be concluded
that: 1. Consumer trust in acupuncture treatment has a significant effect
on consumer attitudes towards acupuncture treatment 2. Consumer
attitudes about acupuncture treatment have a significant effect on
purchase intention, in this case, the intention to use acupuncture
treatment. 3. Consumer trust in acupuncture treatment has a significant
effect on the intention to use acupuncture treatment which is completely
mediated by consumer attitudes. 4. Consumer trust in acupuncture
treatment does not directly affect intention to use acupuncture treatment.
Therefore, the attitude of consumers or potential consumers needs to be
grown through: Outreach to young people about the benefits of
acupuncture treatment by the local government or educators, especially
those with acupuncture study programs. Outreach to young people about
healthy living and returning to nature that can be carried out by the health
office in each region. References [1] I. Ajzen, and M. Fishbein,
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1. Introduction

Penple's mimbsel is growing day by day. This is shown
by chanpes in people’s attivodes repanding their lifestyle and
comsumpltion  pitlerns  of people whe are  increasingly
comegrmed oboun healih. Health is no less impomam than the
beasic needs of clothing. feod and sheler, People nownkays
prefer o live a healthy life by consuming food and drink as
well as o healthy Hfestyle. One of them s using Traditional
Chinese Medicine (TCM) which has been known since
mzien vimes. Especially since the las 2 years, when the
Covid-19 pamdemic has spread  throughout the werkd,
Indimesia is no exceplion. The govermment also continues o
promoae & elean and healihy lifesyle in o new mormal Ffe, s
repared by kampescom on May 17, 2020, Pinatih | 20200
explains that foed dises net have o direct effect an health, bul
I s a kel thot affects health, Not infreguently. we encounier
varivas kimls of freatment 10 maintain health and cure a
dizease thal s suffersd. The commamity or consumers can
chaoesg the method of weaiment they want 0 use, there ane
muxlem methonds, bud there are also todibenal methods of
trestmend. This is o coisumer decision, of course, with the
suppont of various reasons: most importadly, consumers gel
the appropriate. restment method, and they like i and are
believed to be able fo cure their illmese. os repomied by
primamedika.com reganding  the existence of the most
fundamental  difference  between  misdem medicing  and
Iraclitional medicine which lies m hew o beat and
undersiznd the disease. I was funther explained that medern
meidicing  wiews  disease a5 0 hiological  condition
chamacterized by shnormal funcboming of cerain organs,
wherens raditional medicine considers that disease is mose

Fais i% an open weess micle under the CC BY -MOC-NID Loense (Rupao e iv eccanmsin s cag

than thor, Besides being biologieal, i also iwolves the
sulferer’s spintual, psychalogical and social aspects. During
the last decade, complementary ond abiermative medicine
(CAM has been widely wed worldwide (Zeng et al |, 2045
Traditiomal Chinese medicine is an aliernative restmend that
Ieas been developed in several Busy Asian counaries for mose
than MM years, which is effective and ecomomacally
believed 1o be beneficial for o lowger healihy life (Fung &
Linn, 2000 55,

Binsed on data from the Cenral Siotisaics Agency (Bayu,
2022 reparted on dalaindonesiaid, it s explained that the
pescentage of Indonesions who choose 1o seek self-
medication from 015 qe 202

| has expesienced a significant increase. shown in Figune
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In Figure 1, it can be explained . apart from the annaal
merease in the pereentage of the Indonesion pegulation who
chewse o sweek self-medicaion wathoud medical treatment, it
15 also exploined that the percentage of the popalaion whi
chose sell-medication within the last one manth reached
423 in 2021, Where this - percemppe  has - increased
comgrared i 2020 before which was 72.19%, this shows thal
Inclonesian peaple ane slaing lo switch back o0 natore. Many
repsols cause people soostan ming s nafunal medicine,
Supparted by wardous  mews  on osowial o media
(frmasetikncom, 2021 agrdndonesineodd, 2020
dinkes jogjoproy goid. 2023 which repom thar Indomesion
peaple e increasingly undersiznding diet, betler anf safer
Ieealih throaph mesamend "back o nature™, One of them is
peupunetore mestment.  Similarly,  oreponed by
Bepublitficoid (2015) explains thal the rend back to nature
has been used by many couniries i the world, ingluding
coamdnies in Southeast Asia, which have taken advantage of
the markes in Indonesia, Traditional, complemenory  ond
alternative medicine or what s koown ax trdibemal,
complementzry and aliermative medicine (TCAM), is a
popalar healthears chadee worldwide (Lee et al., N1 ),

One woy of weating CAM o TCAM is pcupunciure,
which ariginnies from China and 15 well Known by the world
coammaumty for ils benefits for health and variows minee and
pevers  nilmems.  Acopuncire s Troditional  Chinese
Medicine ITCM), or in Indomesia, it s called trmdibonal
Chinese medicine. Traditonal Chinese Medicine. ITOM) is
ong of the mos widely practiced systems of wraditional
medicing in the world (Tun & Freathy, 20015,

People con give certain reasons For chovsing which
Ireatment method is best For th Ives or their Families. The
reasons fior this behovier of consumers want o be furnher
mvestigated, considering that the hehavior of each individual
Is differem. by nzing the Theory OfF Reasoned Action | Ajzen
& Fishbazin, 1980)

2. Literature Review and Research Hypothesis
2.1 Litermiure Review
2T Trust

Fishbein amid Afeen (1975 1310 define belief a5 o
subjective probahility of the relationship between the object
of belief omd some object, value, concept or atribuke.
Commumer trust i the knowled ge that consumers have and all
comelusions mace ahoal objects, atiributes, and benefils, The
obpect in guestion ds in the forme of products. people.
comgranies, anl everything where someone has belicls and
nitiucles (Mowen & Minoe, 2002 3125,

2.4 2. Arinwede

Aceording die Ageen (19800 Ty, anitude is o finction
of belief. Generally, o person who believes that performing a
certain behavior will prodice mosaly positive resules means

SRELE R

La-d8 XX

that he will have & fuvorable simde owards performing thii
behavivr; conversely, a person who believes that performing
the behavior will produce mostly negative resalts will have
o unfovorable sitimde, Kardes et al, (200 1; 863 stted that
altitude 1% an evaluative judgment. an assessment of how
goodd or bad, favorable or unfavorable, and pleasant or
unpleasant conswmers find ceriain people. Atbde s an
evaluative statement, bath pleasant and unpleasan, owards
an abject, person, of event (Robbing & Judge, 20005 453,
Indicators of sttitnfe can be based on cognition (heliefs).
affect (feelings, moods, and ematione), or behavior. (A jzen
& Fishbein, 1980; Kardes, 201 1: 86)

203 Fareanion

The intention b5 & person's endeney o chose o dio
or mal do o job (Apen & Fishbein, 1980 8. Attibdes plus
normative beliefs - affect intentions, and when imtentions
increase, consumers leond o buy prxlocts (Kanles et al,
200 1: 92h e, occonding fo lrwonsyah et al. (021 s
an estomade of when, where, and how consomens act wancds
a bramd. This intention is generally influenced by the
environment, Accomding o Bador (20211, purchnss ntention
i% 4 persan’s tendency o huy centain products because they
nre: considered stiractive or have featunes. Purchaze intention
can b inierpreted as the possibiling thet consumers  ane
willing or will plan to bay 2 product or service in the future
(Martins et al.. 2018y

I A Theory OF Reasoned Acttor { TRA)

TRA (Ajzen and Fishbein, 198 is a specific lype
that is used lor models of expected values that have reasons
for each individual, can explain how o belief is combined o
Influence amitdes, and also explain how social norms and
attifudles inflleence behaviar from comsumers | Kardes, 20101
). The theory of reasoned sction by Ajzen and Fishbein
| L9E0) his asaumed that the behavier of o person or prap is
desermined by the desire of the individualigroup wdo or pot
1o cho o cenain behnvior o viee versa, Ehesines ane determined
by two  mdepemdent variables, including  attitudes  and
sibjective nowms. In this case, behavir in determining
whether fo use acupunciure trealment or nol, where each
imifividnl has different needs and desines. w the reasons and
eapectations of cach individunl will alsodiffer in behavio

22, Comeeptinal Framework
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L3, Reseavch Hyporhesdy

HE: Trust has a significant effect on consumer altitudes.

HI: Attitndes have a significant effect on consumer
imentians

H3: Trust has a significant effect on intention which is
medigiad by conswmers' atinid cs,

H4: Truz has o direct significanl effect on consumer
indentions.

3. Materials and Methods

’ This sy wsed o quantiative research method, using
173 respondents whe had never nsad acopunciure imestment,
bt knew imid hacd hewrd of this acupuncture reatmend.

Sumpling  techmigue by means  incidental sampling,
namely: sampling technigque based oo coincidence, that ix,
mvene whis by chimncedincidental mecting with researchers
cun be usel 2% a sample if it is conzidered that the person met
Is snitnble or suimble a5 0 dato souce—procedurcs and
analysis  sleps  using  the  WarpPLS  program.  The
yuestionmaire was  disinbuted within 2 weeks, using an
nsaistant  distribating . The specified  conditions - wene
respondents who knew acupunciune treatment bul hud never
P qreated with scapanciine reatmen.

4. Results and Discussion

Im this stady, indoal esting was camied oot firsn, using 50
respumndents b be tested for vabidity and reliobility, with the
resailis of the stmement fems from 30 respondents being
declared volid and all voriables consisting of beliefs,
abtituces, and purchis: intentions declared relinble. The next
step s togest 178 respondents; the results ane as follows:

4.1, Respondemd Profile
Tahled Res ni Profile im=1741
Vurlhle Cudegney, | Frequeney ()
Camader %lan R
Wiommm SR
Safuas Mamnd H=l4%
Ml manried vl 151=R5%
. T 135271
Apr 28-35 =l T
3643 9=5%
=44 =19
P sl el H=T5%
| Studess It
Work Sell-emphoyead 1 1=t
State offwer I=1%
ket 1=
Sursbaya {8 =t
Chinmes Trom (ke East Janva Duiside AR
ey Sy
Chstside Emat Tuva AlalEd
Tl 175
respemlends
ALY

Soaree Prinusy davn o {75 resgvastongs

. LKENIS . Uy h LR 08, 220

Deseriptive datn can be seen in the table 1, nomely the
temagraphic profiles of 173 respondents. Based on gender, i
is known that there are more female respemifents, namely
4, companed toomale sespondents. This shows that women
are more sensibive e healing diseases than men becouse
womet in Indonesin, in porticular, ane educated in their
fumilies 1o become housewives who ane able v handle their
families. including in malters of health. In maintining
health, women from an carly age have been explained abour
Iraditional medicine, melnfing acupenciune trealment.

B on the status of the respondents. there were H6%
of the responifents who were not married. This shows that the
age of most of the respondents is sbll feenagers, It is known
that many are stll in college, it can be seen thar the uge of
the respondents is mesl al the age of 200 years o 27 years, as
much s T79%, and maoes of the jobs ore suedenss, as moch o
B2%:, wihn know i lit abaut medication 2oupunciure.

Basexl om the origin of the respomdents, most of the
responidents came from the city of Surabaya, a5 much s
6%, This shows that the city of Sumbayn is the second
largest city in Indenesia, with various forms of treatment that
can b fownd, inchuding acuponciure neatmen,

NHRIS

R =ikl

42, The Direct Effect

Fig. 8 The direct elffict of T an NE

D=il ATk

Pkl

Figure 5 shoows that the direct effect-of T on NE is 0,40
und is significant with o pel0l value. B value® of 016
tmficates an NB variance of 16% which can be explained by
the T varinnce:

4.3, Medimion Mode!

When compared with Figure 4, the effect of T w § 1=
sigmificant, and 5w NEB is alreo significant, bt T o NE s not
sigmificamt, then 5 {attibode) is said w be a complele
mediating vanable (complele mediation)

(R

=l 26

Vig. & Medsasom model

The e wariva ovodel in Figure.d s
NB= 082 T
NB=0663 T+ 0531 5 + 0352 {T*5)
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A4, Mool Fit wnd Qualiny Fndices

In Tahle 2, the resuls are cbiaaned from Medel Fitand
Craality Indices. with the resull that everything is fit because
In mieets the specified cniteria or sondands,

Tabde 2. Maalel 6 aml mliy

Hasdl Mudeld it anad guidity indices Keterungun
Averige path coefficient (APC=0.425. Fin
| KLA !
Bverage  Re-squared  (ARS=035T, Fit
Pl 01
Avernge ad jusied R-squareid Fin
[AARS=0.152, P<{ 0L
Averige  hlock VIF  (AVIF=]566. Fin
uceeptable if <= 5, ideally <= 13
Average full collimearity VIF Fit
[AFVIFI=. 781, oceepaable if «= 5.
A i
Tenenhns GoF (GoP=l 528, small >= Fin
.l fivem == 10,25, large == {134
Sympuan's paradion ratio (SPRI=0.067. Fit
ucceptuble if>= 0.7, ideally = 1
- sjuzrex] coniribalion i Fit
(RECR=0%58, accepaable §f == 09,
acleatly = ]
Suatistical suppression ratio (85K =1.000, Fit
acceptuble 1f == 0.7
Nonlingar  bivarate cowsality  direction Fi 1
rofio (NLBCDR =1 000, accepinble if ==
0.7

4.5 Conbined Loading and Cross-Loading

In Table 3, the resulis of leding = cross lisading ane
ongined: it can be said that i meets validing =0 that the
imdiicutars on all items are valid.

— T L el 5y ] v Bl st
| L NE Type | inSEs) | Pvalue
TI | 0ME | 030 | 4068 | Redlect | D64 | «dhd00
T [ 03T [ 4037 |09 [ Refleor [ 1363 | <00
T [ 0&4 | WS | 0207 | Redlect | 0064 | «fld00
T4 | DE03 | 0d0R6 | D252 | Reflect | 0060 | <0L0D0
51 | 00217 | 0EST | 007 | Rellec) | 0063 | <1000
81 | 97 | DEIR | 00ES | Rellect | 0D | k000
B} | G074 | 017 | 4021 | Reflect | 0064 | «biind
NBL | Dao0 [ 081 | 0853 | Reflea | 0063 | i
NBI| 0035 [ 0096 |01 | Reflect | 0063 | <lL00]
NBY | 053 [ 0063 | 05597 [ Reflect | 0063 | <00
MEBd | 06 | L6 | DSE | Relleg) | D6 | <1000

*Coaniined lopding and cross -loading *

Motes: Lowmbing 15 unnotated, and cmoss-loading s oblicgue-
redared,

SEx and P values are for loadings. P ovolues < 0005 ane
desirable for reflectve indicidors, which means that all
imificatars ure valic. Table 3 shows that the leading values of
the o (Th, amitwde 150 omd puschase imention (NT)
imficators are greater than the surmwinding comelation values,
menning thot the crose-loading diseriminond validity meeis
1he reguirements,

At Cowrelmifons aomong Les. with sg. fs. of AVEs

In Tahle 4. i can be caplairod that the AVES squane root
walue of trust, atimides and purchnse insentions are greater
than the sumanding cormelation values, This means thal it
I good discriminant validity,

Tuhle &, Carrelaioms pong Lys, with sy, re, of AYVEs
T 5 ol i]

.62

T
-
NB

Moz Sopre foces ol avemge vanance eximoed (AYEs) show on
tiagonad

A7 Compesite Reliobilidy Dan Crombocl s Alpita
In Table 5, if can be conclucled that all variables meel
relinbility {oomposite reliahility = 0,70 and Cronbach's alpha

ESTNTR
Table 5. Coiiijiiic eBiliilig sl craaluch’s Al

[.'UEJ-_%I! n{hhllﬁcwm

T 5 NB

[ 0935 | 0831 [l
Crombach’s alpha coeflicients |

T 8 MNH

LEIN (LRI 0047

A8, Path Coefficients and P Valine

Talde. & Paih cocMiciests and P vloe

Path ceefficienis

T 5 NE
NB | D082 | 0,531
TR

T 5 il
5| N
NEB | 36 | <0l

In Tuahle & it can be explained about the seeeptonce or
rejection of  the  hypothesis  through the  mesulis pash
coeeflicients dam pvalue as fallows:

I, The value of the coeflicient of trust (T) on atliude (5) i
O3, with o P ovalue of <0001 (smaller than (135,
meaning that trust has a significom effect on atinde,
Hypothesis | is accepied.
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2, The coefficient vaboe of § 1w MB is 0531 with o P value
of <0HE] {smaller than 005, meaning that altituce (5§
has a significant effect om purchase inlemtion (ME).
Hypothesis 2 is accepied,

A, The ceedlicient valoe of T fo 5 s 00685, with o P value of
ol (0 (smalber tlan 0.05). The coefficient valoe of 5 1o
MA i .53 with a P value of <0001 {smaller than 04051,
meaning that trast (T has a significant effect on purchase
intention (ME:, which is mediated by the astinde (53 of
consumers. Hypothesis 3ix scecepted.

4, The vadue of the mos coefficiem (T) o purchass imemion
(MBy je A0E2, with a B walug ol 0,136 (greater than
D05y, meaning that trust (T) has wa direct effect on
paurchase intention (NE). Hypothesis 405 rejectsd.

4.9, Hypothesis Testing Reswlts (HI, H2 and H4)

The results of hypotesis testing are shown in Table 7;
mameely, masd (Th his a significant positive effect on stimde
151, s hypothesizs | s supportec. Alidude (83 has a
sigmificand positive effect on the purchese price (NB), so
hypothesis 2 is sapported. Trost (Th hos @ negative amd
msignificant effect on the purchase price (NE], so hypathesis
4 05 repected, All poth coefficiem resuls have mes the

reuirements amnd pevalue < 0431,

e 7. Biypoahesds lessog resslis (10, 102 and B

El?ln::lf fe. | Infairmation
¥ 1 CoedTiviend Value
T 5 [1.ffy 34 % <1 [Hi] Signilican|
5 NE (15314 <1 CHl] Significanl
T NE 0OH2 e | o e
Significan|
HReferences
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A48, Segment Wediardon Test Reswlts (H3}

In Tuble 8, it can be explained that the 2-segment
mediation test oblained significant resalts, meaning that there
bsoa significom positive effect of st (Th on purchise
imtenticn (NE) through attinle (5); thus, hypothesis 3 s
spponed

Talde K. 2 Segtinced seediafios b reiills (A

Rulathons Imdbrect P Indormation
Feetwien Influence path | Valae
Variables carefTicient

Tl 5 | NE (352448 <0001 | Significant

5. Conclusion
The resulls of the dsousion thal has been descnbed

previously ., ilcan be concluded that:

I, Consumer st in acupunciure  medmen  hoas o
sigmificant  effect on  consumer  attitodes  fowarcds
DCLPRINCINTG freatmenl

1. Consumer attitodes aboal acupunciune reatment have a
sigmificant effect on purchase infention, in this case, the
mbenibon i use BCLEUMCIre reanment,

3, Consumer misl in  acupunciure  eaiment has a
sipnificant effect om the indention [ use acupuncisne
reament which s completely mediated by consumer
altitucles.

4, Consumes s o acupanciuse meadiment  does not
hirectly affect inlentiom i use acupunclare treatment.

Therefore, the aitiude of conssmers of  patential
comsmers needs i be proown through:

Citreach 0 young  people about the  benefite of
aeupincture reatment by the local government or educotors,
especizlly those with scupuncture study programs. Outresch
1o yoump people about lealthy living ond retaniing o nemre
that can be carried cut by the health edfice in each region.

11 1 Ajres, umil M. Fisbbein, Usderrumineg Asitades amd Predlerieg Sovked Selvevior, Prenisce-Hall, Inco 1980 |Coogle Schodar ]

adetai ' makin-himakmang-indomesaa-pi ih-beobal-semfin-

ke Sobler] [Publisher Lek]

[2] THmms Bayu, I0IT, [Onlise]. Avialable Bips: Ndaasdionisinid ke sek
-kl

|31 Foon Y Pesg, snd Yel Ching Linn, “Developing Trsdiiomal Chisese Medicing in the Era of Evidesce. Bred Meaficine: Comen
Evidences und Challenges,” Evltonce-Based Complomentnry and Alvnarhe Medivine, 3008, §Cmeafed] |Gk Scholar] [Pablishes
Limk]

4] R Iowemayal ot al . “Crossumer Bebavaoe,”™ Bandung: Widing Bhakti Possauda, 1021, [Ceogle Bobaolar] [Pebbaher Lmk]

|51 Ernest Emeka laoge et al., “Determinants of Belsionstip Cralay sod Cusinmer Loyaky in Betail Banksg: Evidence From Nigena,”
Afrbeeas Senarael off Economie and Manogessent Sudies, val £, w2, pp. 186204, HH T, [ Cooss Hed ] G

|61 Frank B, Kardes. M. L. Coomley, and T. W Cline. Conswren Sebonior, Soath-Weslem, Congigge Learning, 1001

IT] E. Ly Leo. JefT Hiwrisom, ol J. Barmes, “Mappwg Prevabenoe and Pamems of Use o and Expesdiluee on, Tradgional, Complementay
und Alemative Medicine in New Eealand: & Scoping Review of Quulastive md Qumminive Swdies,” e Sew Zokesd Moo
Jowrnald, vol. 134, mo, 1341, pp. 57-74, 2021, floeple Schobar ] | Publisser Lisk)

[5] Jorsd Murdins & al., “How Smaipbore Advertising Inleeces Comsumens’ Poschaa Itention.” Jowrmad! of Basiness Revecirok val,
o 3TE-38T, Y, [ rosaRel] [Googke Sobodm] [Tublisher sk ]

191

Honnie Resdimen Misman, sl Wisa Wisa, "Predisi Commitmens, Trust, Percelved Valee Dan Cusomer Saisfaction Teshadap
Cusinmer Loyalty,” Masagesiol omd Exerepremeursip, vol. Lono. 2, pp. 260308, 219, §Unosfied] [Google Schalar] fPstdisher Link]




LiNE Treele . LKENIS . Uy h LR 08, 220

| 0] Mermen, J. O dam M5 Minor, Cowsemer Befundor, Yolwme 1 Tkt Erlanggn. 202, [Coeple Scholar]

[11] Cide Ngumi Inidragess Fisald, “Heallby Fosd o Sepport Heslhy Life.™ ol Medhiow? Joursed, vl 9, oo 1, pp. 3BE2ES, 020,
omasiet] [Google Schnlar] [Petdisher Link]

|12] 5. P, Robbizs, and T. A, Jadge, O pessizarkased 8ebavior, Bditon 16, Salemba Empat: Souds Fekara, 308, [Coople Schola)

|13] Faclyn Pl Tang Tan. el Paul Pzl “Cossumer Deckdm Making e Siore Patrcenpe Bofovass in Trabtioesl Chinea: Medicine
(TCME Halk in Singapone” Saumad of Betaiseg and Conmmer Spevicer, val, [B. pp, I85-292, 200, [Crorsdtel] I it Schidkar]
[Falslinker Link|

|14] Yisgchun Zemg er wl, “Use of Compl v ommd Al ve Medcme semss ihe Chilfurh Specnem @ Ching,” Jowmal
Complemrentory Theropies in Mediciee, vol. 22, pp. I047-1052, 2004, [TroseRel] [Gmoglke Sobsla] [Fubhsher Lek]

1851 FOnlime]. Avalabde: hiyps:dTemmaselikacome 202102030 rim-Kembali -ke-pen gobatas e rhal

|16 fonlise]. Avmlable: hipeddiskes jogjaprov. g il beriiadd et lipenye leag gaman: pengohatm <radisinnsl d-andones ia

117] fOnlize]. Avmleble: inpcagrodndenesia. oo sd pemsbaman -herbal -secar- sbapuniug’

18] FOnlime]. Avalabde: hingr: Cevpmablikaco il g ek Lo-n oty

|149] fonlise]. Available:  hinps:dmasi oo foom s comiread COEOHIE2 119168 | Lpemerminbh-pola-badup-bessib-don-sebar-pesnsg -dalem-
Kz chsgaan-niormal -vang




	4086a3d432e8fb8f9c4ead88670fed098597a67f4503fff215d599afcf68bbd1.pdf
	4086a3d432e8fb8f9c4ead88670fed098597a67f4503fff215d599afcf68bbd1.pdf

