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ABSTRAK 

 

Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh store 

atmosphere, kualitas produk, dan lokasi terhadap keputusan pembelian pada objek 

Mie Gacoan Cabang Kenjeran. Surabaya. Jenis penelitian kuantitatif. Sampel 

dalam penelitian ini adalah 115 responden yang pernah makan langsung di tempat 

Mie Gacoan Cabang Kenjeran Surabaya. Teknik pengambilan sampel purposive 

sampling jenis data yang digunakan adalah data primer. Metode pengumpulan 

data menggunakan kuesioner. Data dalam penelitian diolah menggunakan SPSS 

versi 22. Hasil uji analisa regresi berganda Y = 2,116 + 0,669X1 + 0,429X2 + 

0,435X3 yang menunjukkan store atmosphere, kualitas produk dan lokasi 

terhadap keputusan pembelian menunjukkan pengaruh signifikan. Nilai T hitung 

pada variabel store atmosphere sebesar 5,199 lebih besar dari T Tabel 1,981 

artinya store atmosphere berpengaruh signifikan terhadap keputusan pembelian. 

Nilai T hitung pada variabel Kualitas Produk sebesar 5,515 lebih besar dari T 

Tabel 1,981 artinya Kualitas Produk berpengaruh signifikan terhadap keputusan 

pembelian. Nilai T hitung pada variabel Lokasi sebesar 2,854 lebih besar dari T 

Tabel 1,981 artinya Lokasi berpengaruh signifikan terhadap keputusan pembelian. 
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ABSTRACT 

 

This research was conducted with the aim of finding out the influence of store 

atmosphere, product quality and location on purchasing decisions at the Mie 

Gacoan Kenjeran Branch. Surabaya. Type of quantitative research. The sample in 

this study was 115 respondents who had eaten directly at the Mie Gacoan 

Kenjeran Branch, Surabaya. The sampling technique is purposive sampling. The 

type of data used is primary data. The data collection method uses a 

questionnaire. The data in the research were processed using SPSS version 22. 

The results of the multiple regression analysis test Y = 2.116 + 0.669X1 + 

0.429X2 + 0.435X3 which shows that store atmosphere, product quality and 

location on purchasing decisions show a significant influence. The calculated T 

value for the store atmosphere variable is 5.199, which is greater than T Table 

1.981, meaning that store atmosphere has a significant influence on purchasing 

decisions. The calculated T value for the Product Quality variable is 5.515, 

greater than T Table 1.981, meaning that Product Quality has a significant 

influence on purchasing decisions, the calculated T value for the Location 

variable is 2.854, greater than T Table 1.981, meaning that Location has a 

significant influence on purchasing decisions. 
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