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ABSTRAK

Oleh:
Nicodemus Romanda

" Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, kualitas
& produk, dan personal selling terhadap keputusan pembelian konsumen di Little
E Elock Cafe Surabaya. Penelitian ini merupakan penelitian kuantitatif dimana teknik
2 pengumpulan data yang diambil langsung dengan menggunakan kuesioner atau
% Tglgket. Objek dari penelitian ini adalah semua pembeli Little Flock Cafe Surabaya.
= Jamlah sampel dalam penelitian ini adalah 75 responden. Kriteria responden adalah
E Eori_‘sumen yang telah melakukan pembelian minimal satu kali di Little Flock Cafe
= ﬁlgbaya. Pengolahan data menggunakan SPSS versi 25.
Bagil pengolahan data menunjukkan bahwa semua item pernyataan masing-masing
varmabel dalam penelitian ini dinyatakan valid dimana nilai r hitung > r tabel. Semua
warfbel dinyatakan reliabel dengan nilai Cronbach Alpha > 0.50. Hasil uji asumsi
ﬁlagk seperti normalitas, multikolinearitas dan heterkedastisita semua terpenuhi.
adll persamaan regresi linear berganda pada penelitian ini adalah Y = 11,636 + (-
024)X1 + 0,479X> + 0,352X3. Besarnya pengaruh kualitas pelayanan, kualitas
uk, dan personal selling terhadap keputusan pembelian konsumen di Little
ldek Cafe Surabaya, berdasarkan pada nilai Addjusted R square sebesar 48,5%
@ti@ya variabel Kualitas Pelayanan, Kualitas Produk, dan Personal Selling
ontribusi sedang terhadap Keputusan Pembelian. Hasil uji t menunjukkan
a Kualitas Pelayanan tidak berpengaruh terhadap Keputusan Pembelian.
gg(%ngkan Kualitas Produk dan Personal Selling berpengaruh signifikan terhadap
Eeﬁutusan Pembelian.
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ABSTRACT

By:
Nicodemus Romanda

This study aims to examine the influence of service quality, product quality, and
personal selling on consumer purchasing decisions at Little Flock Cafe Surabaya.
Lhis research is quantitative in nature, employing data collection techniques
%rough direct administration of questionnaires or surveys. The subjects of this
§udy are all customers of Litile Flock Cafe Surabaya, with a sample size of 75
2 @spondents. Respondents are defined as consumers who have made at least one
Burchase at Little Flock Cafe Surabaya. Data processing is conducted using SPSS
Eergion 25.
2 ﬁvﬁresults of data processing indicate that all statement items of each variable in
gzigxstudy are deemed valid, as the calculated r-value exceeds the table r-value. All
\?argzbles are considered reliable, with Cronbach Alpha values exceeding 0.50.
&ldsical assumption tests such as normality, multicollinearity, and
El@oscedasticity are all met. The multiple linear regression equation in this study
B B= 11636 + (-0.054)X1 + 0.479X2 + 0.352X3. The extent of the influence of
%rz'ce quality, product quality, and personal selling on consumer purchasing
Hegtsions at Little Flock Cafe Surabaya, based on the Adjusted R square value of
B%, indicates that the variables of Service Quality, Product Quality, and
ergonal Selling moderately contribute to Purchase Decisions. The t-test results
diate that Service Quality does not significantly influence Purchase Decisions,
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hBreas Product Quality and Personal Selling significantly affect Purchase
e&”sions.
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e@vom’s: Service Quality, Product Quality, Personal Selling, Purchase
egisions.
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