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ABSTRAK 

Teknologi pada saat ini sangat dibutuhkan oleh semua masyarakat. Salah 

satu produk teknologi adalah laptop yang dapat digunakan oleh anak-anak, 

remaja, dan orang dewasa, baik siswa-siswi maupun pekerja. Tujuan dari 

penelitian ini adalah untuk: 1) untuk mengetahui pengaruh kualitas pelayanan 

terhadap keputusan pembelian laptop di Juara Computer International Trade 

Center Mega Grosir Surabaya; 2) untuk mengetahui pengaruh harga terhadap 

keputusan pembelian laptop di Juara Computer International Trade Center Mega 

Grosir Surabaya; 3) untuk mengetahui pengaruh word of mouth terhadap 

keputusan pembelian laptop di Juara Computer International Trade Center Mega 

Grosir Surabaya. 

Metode penelitian yang digunakan adalah penelitian kuantitatif. Jumlah 

sampel yang digunakan adalah 75 responden. Teknik sampling yang digunakan 

adalah purposive sampling. Teknik analisis data pada penelitian ini menggunakan 

uji validitas, dimana semua item pernyataan dinyatakan valid. Selain uji validitas 

juga menggunakan uji reliabilitas, dimana semua variabel dinyatakan reliabel 

karena memiliki cronbach’s alpha ≥ 0,60. Hasil regresi linear berganda adalah Y 

= - 0,542 + 0,252 X1 + 0,368  X2 + 0,333 X3. Hasil koefisien determinan adjusted 

R square sebesar 76,9% artinya semua variabel independen memiliki kontribusi 

kuat terhadap variabel dependen. 

Hasil uji t kualitas pelayanan diperoleh nilai t hitung 2,825 > t tabel 1,99394 

dengan signifikasi diperoleh sebesar 0,006 < 0,05 artinya menolak H0 dan 

menerima H1 yang menyatakan kualitas pelayanan (X1) berpengaruh signifikan 

terhadap keputusan pembelian (Y); uji t harga diperoleh nilai t hitung 3,976 > t 

tabel 1,99394 dengan signifikasi diperoleh sebesar 0,000 < 0.05 artinya menolak 

H0 dan menerima H2 yang menyatakan harga (X2) berpengaruh signifikan 

terhadap keputusan pembelian (Y); uji t word of mouth diperoleh nilai t hitung 

3,601 > t tabel 1,99394 dengan signifikasi diperoleh sebesar 0,001 < 0,05 artinya 

menolak H0 dan menerima H3 yang menyatakan word of mouth (X3) berpengaruh 

signifikan terhadap keputusan pembelian (Y). 
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ABSTRACT 

Technology is currently needed by all communities. One technology product 

is a laptop that can be used by children, teenagers and adults, both students and 

workers. The aim of this research is to: 1) determine the influence of service 

quality on laptop purchasing decisions at the Juara Computer International Trade 

Center Mega Grosir Surabaya; 2) to determine the effect of price on the decision 

to purchase a laptop at the Juara Computer International Trade Center Mega 

Grosir Surabaya; 3) to determine the influence of word of mouth on the decision 

to purchase a laptop at the Juara Computer International Trade Center Mega 

Grosir Surabaya. 

The research method used is quantitative research. The number of samples 

used was 75 respondents. The sampling technique used was purposive sampling. 

The data analysis technique in this research uses a validity test, where all 

statement items are declared valid. Apart from the validity test, we also use a 

reliability test, where all variables are declared reliable because they have 

Cronbach's alpha ≥ 0.60. The results of multiple linear regression are Y = - 0.542 

+ 0.252 X1 + 0.368 X2 + 0.333 X3. The determinant coefficient result is adjusted 

R square of 76.9%, meaning that all independent variables have a strong 

contribution to the dependent variable. 

The results of the service quality t test obtained a calculated t value of 2.825 

> t table 1.99394 with a significance obtained of 0.006 < 0.05, meaning that it 

rejected H0 and accepted H1 which stated that service quality (X1) had a 

significant effect on purchasing decisions (Y); the price t test obtained a 

calculated t value of 3.976 > t table 1.99394 with a significance obtained of 0.000 

< 0.05, meaning that it rejected H0 and accepted H2 which stated that price (X2) 

had a significant effect on purchasing decisions (Y); The word of mouth t test 

obtained a calculated t value of 3.601 > t table 1.99394 with a significance 

obtained of 0.001 < 0.05, meaning that it rejected H0 and accepted H3 which 

stated that word of mouth (X3) had a significant effect on purchasing decisions 

(Y). 
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