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Abstract: This study aimed to examine the effect of financial Literacy and
social Media on micro capital through financial technology. This type of
research is explanatory/associative, accompanied by hypothesis testing.
The unit of analysis of this research is the Creative Industry Sector in East
Java, with a population of 376 creative industries. The number of samples
is 65 SMEs using_the stratified random sampling_method. The results of
this study prove that financial literacy has a positive and significant effect
on financial technology, social media has a significant effect on financial
technology, financial literacy has a positive and significant effect on micro
capital,_social media has a significant effect on micro capital, and financial
technology has a significant effect on micro capital. Subjects: Economics;
Public Finance; Credit & Credit Institutions Keywords: financial literacy;,
social media; financial technology; micro capital 1. Introduction The
creative industry sector is part of small and medium-sized industries that
are quite large in humber. Their presence is spread evenly throughout
Indonesia and even has a large enough share in the formation of gross
domestic product. Many creative industry sectors are included in the SMEs
cluster with conventional business governance. Inadequate managerial
capabilities, access to capital, information technology, and business
uncertainty during the COVID-19 pandemic have made the existence of
the SMEs sector even more challenging (Kuchciak & Wiktorowicz, 2021)
Access to capital is still an obstacle to the growth of the SMEs sector
because banking and non- banking financial institutions still demand
formal requirements that are difficult to meet (Taghizadeh-Hesary &
Yoshino, 2020). The development of information technology makes
financial services easy, fast, and accurate so that the dimensions of space
and time become flexible. This phenomenon shows that the development
of FinTech can provide adequate access to capital for SMEs, but its
utilization is not optimal. Therefore, it is necessary to carry out structured
and massive financial literacy socialization by optimizing social media’s role
in strengthening access to micro capital in the SMEs sector (Kuchciak &
Wiktorowicz, 2021). Financial literacy is being widely used to deliver
information related to financial services market- ing strategies (Lusardi,
2019). The success of the financial education process for the public is
determined by the quality of the literacy programs owned by financial
service providers (Kou et al., 2021) because each has priorities and targets
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as planned (Taghizadeh-Hesary & Yoshino, 2020). © 2022 The Author(s).
This open access article is distributed under a Creative Commons
Attribution (CC-BY) 4.0 license. The financial services marketing strategy
has begun to shift its target by utilizing financial literacy as a FinTech
service product (Gal et al., 2019), where all financial service information is
packaged into one package using an information technology platform
(Lupikawaty & Andriyani, 2021), making financial services easier. Fast and
accurate (Viceisza & Nakasone, 2020). Therefore, the quality of financial
literacy programs triggers the use of FinTech platforms to become more
intensive and the intelligence of the financial community to obtain
information and decision- making processes to be effective so that access
to micro-capitalization becomes stronger (Kou et al., 2021). Social media
in the community also contributes to disseminating information flows, both
busi- ness information and non-business information (Lagha &
Ravishankar, 2022). The role of social media that is flexible and has an
extensive reach has been utilized as a media for marketing financial
services products through the massive use of FinTech platforms (Al
Syahrani et al., 2021), where the widespread use of FinTech platforms also
provides support in socializing financial literacy for users. Financial services
have become flexible, easy, and fast (Kuchciak & Wiktorowicz, 2021). The
growing community of social media users can inspire financial institutions
to be more creative and innovative in developing FinTech platforms (Tun-
Pin et al., 2019). Therefore, in the unfavorable situation of the COVID-19
pandemic, social media has become a widely used platform for business
management processes and management development processes (Azman
et al., 2021). Strengthening the management aspect will certainly
encourage the development of a more massive FinTech platform as an
effort to provide more adequate financial services for users (Dang & Vu,
2020) Various cases involving communities and institutions managing
FinTech platforms show that public understanding is still inadequate
regarding rights and obligations (Banding et al., 2020). moreover, many
illegal FinTech platform managers still operate without following the
regulations set by Financial Services Authority, Indonesia (Lestari et al.,
2020). FinTech platforms aim to facilitate financial services for access to
micro-capital (Goldstein et al., 2019), but people instead use them for
consumptive needs. This often leads to payment failures that ultimately
lead to legal disputes (Lestari et al., 2020), so FinTech is considered still
not optimal in providing access to micro-capitalization for the SMEs sector
(Dang & Vu, 2020). The empirical description shows that financial literacy
and social media are very relevant phenomena to explain how to optimally
manage FinTech platforms to improve financial services to the public and
high-speed and easy access to micro-capital in the SMEs sector (Mention,
2021). Therefore, the FinTech platform must become an instrument for
leveraging the SMEs sector’s revival in the ongoing COVID-19 pandemic
(Azman et al., 2021). Several previous studies showed the following
results, Hamidah et al. (2020); the results of this study are that financial
literacy,_financial technology, and intellectual capital have a positive and
significant effect on the performance of MSMEs in Depok City. Nathan et
al. (2022) Perceived ease of use, usefulness, trust, brand image,
government support, user innova- tiveness, and attitude are significantly
correlated with FinTech adoption in Vietnam, while financial literacy was
not significantly correlated with FinTech adoption. Indrawati (2021) The
finding that digital financial literacy significantly affects buying interest in
financial technology products and financial behavior has no significant
effect on buying interest. In financial technology products. Widyaningsih et
al. (2021) The research findings show the high level of financial literacy of
the community and MSME actors and digital and financial technology
literacy behaviors and attitudes, making it easier to promote the use of
digital financial innovation products so that they can expand financial
inclusion. It is proven that previous studies found research gaps; that is
what makes this research conducted 2. Literature review 2.1. Financial
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literacy Financial literacy is an educational program from financial service
managers to provide a set of knowledge that can improve the skills of
service users in making effective financial decisions through the use of
available information sources (Kuchciak & Wiktorowicz, 2021). Financial
literacy has become part of financial institutions’ marketing strategy by
providing information and tech- nology-based financial knowledge to the
public. Burchi et al. (2021) The finding show a positive and statistically
significant relationship between financial literacy and sustainable
entrepreneurial activity. Financial literacy aims to convey messages while
at the same time influencing changes in the community using banking
services which include: financial knowledge, financial skills, financial
behavior, financial attitude, and financial performance (Purwanto & Anwar,
2022). Through finan- cial literacy, the public has knowledge of banking
service products and plans for funding needs according to their priority
scale. Thus, the literacy program carried out by financial institutions will
encourage the use of information technology platforms to become more
massive so that financial services become more flexible, effective, and
efficient through the FinTech platform. Furthermore, the speed and ease of
accessing financial services have become part of the lifestyle and needs of
the community in the industrial era 4.0. Therefore, financial service
managers must be creative and innovative in developing FinTech platforms
to encourage financial literacy programs and access to financial services.
Business actors in the Small and Medium Industry sector still do not have
access to financial services with an adequate portion. A structured financial
literacy program will certainly be able to increase financial knowledge for
Small and Medium Industry sector players. The role of social media in
people’s lives that continues to develop also encourages financial
institutions to take advantage of this open space as a medium of
communication and interaction with the community (Yoshino et al., 2020).
Financial literacy programs educate the public about financial knowledge
and are also used by managers of financial institutions to offer financial
service products so that Small and Medium Industry sector players can
access information directly. According to their needs. Therefore, the
literacy program carried out on a massive scale can increase the ability of
the Small and Medium Industry sector to recognize financial service
products quickly, easily, and flexibly. This condition makes micro capital in
this sector stronger (Kuchciak & Wiktorowicz, 2021). Hamidah et al.
(2020) partially examined the influence of financial literacy, financial
technology, and intellectual capital on MSME performance. In this study, it
appears that both financial literacy and financial technology are
independent variables. Likewise, research conducted by (Irman et al.,
2021). Irman et al. (2021) examined the variables of financial literacy and
financial technology as for independent variables. Meanwhile, Tun-Pin et al.
(2019) proved that financial literacy affects financial technology in their
research. This research is supported by research conducted by Foster and
Johansyah (2021) examined the financial literacy variable as the
independent variable and financial technology as the dependent variable.
In other words, financial literacy is an independent variable, while finan-
cial technology is a dependent variable. So, in the research conducted by
Hamidah et al. (2020) with the research conducted by Tun-Pin et al.
(2019) and by Foster and Johansyah (2021), there was a research gap.
The research gap makes this research more interesting. Namely, digging
deeper into the influence of financial literacy on financial technology. Based
on this description, the following hypothesis is proposed: H1: Financial
Literacy affects financial technology in the Creative Industry Sector in East
Java H2: Financial Literacy affects micro-capital in the Creative Industry
Sector in East Java 2.2. Social media Social media is online media used by
users to communicate, interact, participate, and share information easily
by creating social network content and cyberspace without being limited by
space and time. Social media has become part of people’s lifestyles in
meeting the information needed to support their activities regarding self-
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actualization and making business decisions. Social Media that is used
wisely can provide various financial literacy according to their needs, thus
guiding MSME actors to make quick and appropriate decisions in fulfilling
their business capital (Purwanto & Anwar, 2022). Thanks to social media,
complex activities can be carried out easily, quickly, and effectively. Human
dependence on social media encourages various parties to use it as a
business medium (Abu Daqgar et al., 2021) because it can become a
network to communicate, interact, and participate effectively. FinTech is a
social media platform developed by financial institutions to communicate
with customers regarding product introduction services and sharing other
important information. Therefore, the stronger role of social media in
people’s lives will certainly strengthen the development of FinTech
platforms by financial institutions. Kuchciak and Wiktorowicz (2021) The
empirical analysis was conducted using several data sources, including
non-financial statements and a unique self-collected dataset that describes
the specifics of the most popular social media platforms (like Facebook,
Twitter, YouTube, Instagram, GoldenLine, and LinkedIn) in the activities of
commercial and cooperative banks in Poland between 2010 and 2019. Abu
Dagar et al. (2021) Finding The smartphone penetration rate is 100%
among both generations, while the financial inclusion ratio in Palestine is
around 36.4%; these clear indicators are the main FinTech drivers to
promote FinTech services in Palestine, and these are global indicators for
FinTech adoption intention. Both generations (84%) intend to use e-wallet
services; Millennials (87%) and Gen Z is (70%) prefer using real-time
services. In addition, the digitalization era has also accelerated the use of
social media to become more intense. Thus, people have more and more
options to seek new information and knowledge according to their needs.
In business uncertainty during the COVID-19 pandemic, financial
institutions have not yet opened access to micro-capital correctly. This
situation then affects the behavior of the Small and Medium Industry
sector to utilize social media massively to gain access to micro-
capitalization. Thus, the development of social media in the digitalization
era also affects creative and innovative behavior in gathering information
wisely to support strengthening micro-capital for the Small and Medium
Industry sector. Based on this description, the following hypotheses can be
proposed: H3: Social Media affects financial technology in the Creative
Industry Sector in East Java H4: Social media affects micro-capitalization
in the Creative Industry Sector in East Java 2.3. Financial technology
(FinTech) FinTech is an innovation using an information-based technology
platform developed by financial service institutions to create easy and fast
financial services. FinTech that is developed in an integrated manner with
marketing aspects can provide easy access to financial services for the
public. The disseminating of information related to financial services can
reach a wider space, and time is more flexible and faster. The massive
growth of FinTech in the digitalization era has increased the demand for
financial services with wider and more comprehensive coverage of service
aspects (Lupikawaty & Andriyani, 2021) so that access to capital in the
Small and Medium Industry sector becomes easier and faster. Al Syahrani
et al. (2021) The findings financial technology plays a crucial role in
affecting transaction efficiency, financial achievement, and financial
satisfaction. Financial Technology provides opportunities for MSME actors
to access various information related to banking service products so that in
the future, they can drive the growth of digital entrepreneurship in a
structured and massive manner (Mardiana et al., 2020). Dang and Vu
(2020) In recent years, the application of FinTech in the microfinance
sector has brought many good results, such as improving the quality of
products and services, easy access to many customer groups, and scaling
up the operating model. Abu Daqgar et al. (2021) The findings show that
reliability/trust and ease of use are the main issues in using a financial
service. Millennials are more aware (48%) of FinTech services than Gen Z
(38%), which is different from the global view where Gen Z is the highest.
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Therefore, FinTech, which was developed as a service medium by financial
institutions, has now provided adequate access to select and meet micro-
capitalization needs for the Small and Medium Industry sector. Tun-Pin et
al. (2019) There are six FinTech business models implemented by startup
growth: payments, wealth management, crowdfunding, lending, capital
markets, and insurance services (Lee & Shin, 2018). Lagna and
Ravishankar (2022) Financial technology (FinTech) is seen as possessing
the significant potential to provide the poor access to financial services and
help them escape the clutches of poverty On the other hand, FinTech will
grow well in the digitalization era because social media can provide
adequate space to create creative and innovative behavior for financial
institutions to develop financial services through information technology.
Financial literacy programs designed according to digital marketing needs
must contribute positively to the development of FinTech. Thus,
strengthening literacy socialization can provide adequate educational value
by disseminating fast and up-to-date information regarding services from
financial institutions. Therefore, as a conceptual resource, FinTech must be
able to become a medium that is easily accessible and utilized quickly and
flexibly for the community to meet the needs of financial services,
especially access to micro capital for the Small and Medium Industry sector
(Banding et al., 2020) Based on this description, the following hypotheses
can be proposed: H5: Financial technology affects micro-capital in the
Creative Industry Sector in East Java 2.4. Micro capital Micro capital is
business capital that does not exceed one billion rupiahs. The Small and
Medium Industries Sector generally still has business capital that is far
from ideal for supporting normal business activities, thus requiring access
to capital support from financial institutions or other similar institutions (Al
Syahrani et al., 2021). Access to capital in the Small and Medium Industry
sector often faces difficulties meeting formal requirements when dealing
with financial institu- tions. As a result, financial institutions also have
difficulty meeting financing targets. On the other hand, social media has a
strategic role in people’s lives, demanding easy, fast, and flexible services
without being limited by space, place, and time. Financial institutions have
used Social Media as a very effective marketing medium to support the
needs and fulfill people’s lifestyles. The literacy program is an integral part
of the FinTech platform developed by financial institu- tions to improve
financial services. FinTech allows the Small and Medium Industry sector to
have many choices in making smart and fast decisions. Access to capital
can be chosen according to the knowledge possessed through FinTech,
which is increasingly complete and easily accessible. Therefore, the many
FinTech platforms offered and social media also accelerate the spread of
financial literacy to be more intensive and effective, thus taking advantage
of the growth in access to micro capital to become stronger for the Small
and Medium industries sector. 3. Research model 3.1. Analysis model
Figure 1 shows that the model can be expressed in the form of an equation
as follows: Figure 1. Model path analysis. 1: Z FT Y4 P1ZFL p P2ZSM b 1
01b 2: ZMC 4 P3 ZFL b P4 ZSM p P5 ZFT b 2 (2) 4. Research
methodology The population in this study was 376 SMEs in the industrial
centers of East Java (Sidoarjo, Mojokerto, Surabaya, Pasuruan, and
Gresik). The creative industry sector studied includes handi- crafts, shoes,
bags, wallets, suitcases, accessories, headscarves, Muslim clothing,
delivery, and similar businesses. The sample size is 65 respondents taken
by stratified random sampling method. The sample criteria are SMEs actors
and owners, active in business for at least ten years and still actively
operating until the end of March 2021. 4.1. Variable operational definition
4.1.1. Research instruments The data in this study were collected through
a questionnaire instrument containing a list of questions that must be
answered by creative industry business actors who meet the criteria as
members of the population. As a research instrument, the questionnaire
must meet the require- ments of validity and reliability. This study uses the
validity test of the Pearson product-moment correlation coefficient formula,
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and the reliability test uses Cronbach’s alpha. An instrument is declared
valid if the correlation coefficient is positive and significant with the item-
total correlation value greater than 0.30. The instrument is declared
reliable if the value of Cronbach’s alpha is more significant than 0.6. Table
1 lists the variable operational definition used in this study. 5. Results 5.1.
Validity and reliability Table 2 shows that the correlation coefficient of the
four variables has an r-count value between 0.3436-0.8316, with a
positive value greater than 0.30. Likewise, the Cronbach Alpha of the four
variables has a value between 0.7324-0.8043, which is greater than 0.60.
The correlation coeffi- cient and Cronbach Alpha value indicate that the
research instrument used to collect data from respondents is valid and
reliable. 5.2. Path analysis The linearity test must refer to the parsimony
concept, i.e., if all the models used as the basis for testing are significant,
it means that the model is said to be linear or the linear function is Table 1.
Variable operational definition No Variable Operational definition Indicator
1 Financial Literacy (FL) A structured program to educate the public about
the knowledge and skills to manage access to microfinance, understand
the techniques, and apply them in their business effectively and efficiently
to obtain optimal benefits with a certain level of risk. e microfinance
education e Microfinance education content e Frequency of microfinance
education e Microfinance education through FinTech e Microfinance info
content via FinTech e Frequency of microfinance info via FinTech e Banking
involved in financial literacy e Other institutions involved in financial
Literacy 2 Social Media (SM) A platform that provides an open space for
the public to access various information that can provide benefits and
support in increasing intelligence in actively managing finances in an easy,
fast, and accurate way for users of banking service information without
being limited by time and place. e Number of social media involved in
financial literacy e Financial literacy on social media e Use of social media
by banks e Use of social media by other institutions e Social media
platforms for financial literacy e Other social media involved in financial
literacy e FinTech-enabled social media (Continued) Page 7 of 15
https://doi.org/10.1080/23322039.2022.2087647 Widyastuti & Hermanto,
Cogent Economics & Finance (2022), 10: 2087647 Tablel. (Conti nued) No
Variable Operational definition Indicator 3 Finance Technology (FT)
Availability of information technology applications that are used to provide
innovation in banking services by providing easy, accurate, and fast access
for users in accessing the information on banking services. e Innovation in
the diversity of financial services e Easy access to information about
financial services e Financial service speed e Financial service information
accuracy e Responsive to service users e Cost efficiency for service users e
Effective platform selection for users 4 Micro Capital (MC) e Easy access to
micro capital efficient and provides very profitable benefits e The choice of
micro-capital e Flexibility meets micro-capital e The choice of FinTech
service provider e Favorable FinTech Terms e Selection of adequate FinTech
providers Availability of adequate access to meet the needs of micro-
capital, which is effective and Source (Dang & Vu, 2020; Goldstein et al.,
2019; Kuchciak & Wiktorowicz, 2021; Mention, 2021; Viceisza & Nakasone,
2020; Yoshino et al., 2020).
https://doi.org/10.1080/23322039.2022.2087647 Widyastuti & Hermanto,
Cogent Economics & Finance (2022), 10: 2087647 Page 8 of 15 Table 2.
Validity and reliability test results Variable Financial literacy Social media
Financial Technology Micro Capital Source: Data Processing Correlation
coefficient 0.3436-0.7621 0.4642-0.8316 0.4218-0.7646 0.4638-0.7492
Cronback Alpha 0.7324 0.8043 0.7832 0.7326 Information Valid and
Reliable Valid and Reliable Valid and Reliable Valid and Reliable Table 3.
Linearity assumption test results Independent Variable Dependent Variable
Test results (= 0.05) Financial Literacy Financial Technology Significant
linear model Financial Literacy Micro capital Significant linear model Social
Media Financial Technology Significant linear model Social Media Micro
capital Significant linear model Financial Technology Micro capital
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Significant linear model Source: Data Processing Table 4. The summary of
regression Independent Variable Dependent Variable Standardized
Coefficient Sig. (0,05) Financial literacy Financial Technology 0,292 0,028
Financial literacy Micro capital 0,314 0,041 Social media Financial
Technology 0,326 0,043 Social media Micro capital 0,323 0,037 Financial
Technology Micro capital 0,418 0,039 Source: Data Processing substantial.
The results of testing the linearity assumption for each influence between
variables are presented in Table 3. Table 3 shows that all forms of influence
between variables in the structural model are linear. Thus, the assumption
of linearity in the path analysis has been met. 5.3. Structural model Path
analysis uses standard regression values whose data is processed through
Statistical Product and Service Solutions (SPSS) Version 22 software. The
direct influence path coefficient test results are presented in Table 4. Based
on the results of testing the coefficients in Table 4 and Table 5, the model
in the form of path analysis can be expressed in the form of the following
equation: 1: ZFT Vs 0:292 ZFL p 0:326 ZSM (3) 2: ZMC Y4 0:314 ZFL p
0:323 ZSM p 0:418 ZFT (4) Table 5. Indirect effect path coefficient
Independent Variable Financial literacy Social media Intervention Variable
Financial Technology Financial Technology Depends Variable Micro capital
Micro capital Standardization d Coefficient 0.122 (sig. = 0.05) 0.136 (sig.
= 0.05) Source: Data Processing 6. Discussion 6.1. Financial literacy
affects financial technology in the creative industry sector Financial literacy
has a weak effect on financial technology but is significant (coefficient
0.292, sig. 0.028). Although the influence is weak, financial technology will
increase significantly if financial literacy increases. Therefore, efforts to
educate the public on financial services and financial intelligence, as the
main content in financial literacy, can be directed into menus available on
the FinTech platform so that people can access them in an easy and fast
way. Financial institutions focus on optimizing financial literacy programs to
support the strengthening of financial services for the community in a very
flexible, easy, and fast way. Therefore, the FinTech platform as a
communication medium that is quite effective in the digitalization era can
optimize its literacy program as a whole, complete and cannot be
separated from the content of the developed FinTech platform. Literacy
programs designed in a structured manner will certainly strengthen the
content of the FinTech platform to be more adequate so that financial
services for the community become easier, faster, and more accurate. The
existence of FinTech goes hand in hand with changes in people’s lifestyles,
dominated by technology users information you want fast and practical.
Problems in economic activities such as buying and selling, making
payments, not having much time to look for ATM machines, or being
reluctant to visit shopping centers can be overcome more effectively and
efficiently. Increasing financial literacy in the community will lead to the
emergence of Financial Technology that can provide breakthroughs for
MSME actors. With FinTech, MSME players can find it easier to get
information or use of various existing financial products. The findings of
this study: 1) there is a positive and significant direct effect of financial
literacy on FinTech; 2) there is an indirect effect of financial literacy on
micro-capital through FinTech, which is positive and significant. 6.2.
Financial literacy affects micro-capital in the creative industry sector
Financial literacy has a weak direct effect on the role of micro capital but is
significant, with a coefficient of 0.314 and a significant level of 0.041. This
shows that microfinance literacy can still not educate the public about
finance optimally. In the era of digitalization, microfinance literacy should
play an important and strategic role in transforming financial knowledge in
society because various media are available that can be used optimally.
The community as actors in the creative industry sector has been
established with their social media life, so it is appropriate that micro-
finance literacy is also integrated with the life of their social media
existence. Community users of financial services will gain financial
intelligence when financial institutions can provide services easily,
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completely, and accurately according to their needs. Ease of accessing the
information on financial services will certainly strengthen the creative
industry sector in meeting its capital requirements. Therefore, literacy as
an introduction and education program for knowledge about financial
intelligence for the community also accelerates the dissemination of
financial service information. It provides many choices for the public to
make smart, effective, and accurate financial decisions. Literacy programs
with adequate financial content will certainly strengthen good knowledge in
the learning process for the creative industry sector so that access to
capital fulfillment will be better. The findings in this study: 1) there is a
positive and significant direct effect of financial literacy on micro capital;
2) there is an indirect effect of financial literacy on micro-capital through
FinTech, which is positive and significant. 6.3. Social media has an effect
on financial technology in the creative industry sector Social media has a
weak direct effect on financial technology but is significant (coefficient
0.326, sig. 0.043). This shows that the higher the social media presence,
the higher the FinTech significantly. This social media can be used to
develop FinTech platforms to be friendlier in providing better financial
services. Small and Medium Enterprises (SMEs) who are in a new
civilization and are accustomed to socializing on social media use this
media as a place to find and get information as needed. Social Media
makes financial services easily accessible without being hindered by space,
time, and place. Therefore, as a very effective medium in the digitalization
era, social media is optimized for developing an adequate FinTech platform
so that FinTech as a financial service platform can provide optimal benefits
for the community. Social media can build a better FinTech platform so that
the offered FinTech can be a good friend and partner for the SMI sector.
The findings of this study: 1) there is a positive and significant direct
influence of social media on FinTech; 2) there is an indirect effect of social
media on micro capital through FinTech, which is positive and significant.
6.4. Social media has an effect on micro-capitalization in the creative
industry sector Social media has a weak effect on micro-capitalization but
is significant (coefficient 0.323, sig. 0.037). This shows that the higher the
social media, the higher the micro-capitalization. In the era of
digitalization, financial institutions can optimally utilize social media to
introduce financial services in a structured and massive manner so that the
public can obtain an adequate supply of information to support smart
decisions regarding the fulfillment of financial services. The creative
industry sector actors who are already established with their social media
lives are appropriate if social media is made part of the digital marketing
aspect that is more friendly to the lives of the creative industry sector
actors in the current digital era. Ease of accessing information on financial
services will certainly strengthen the creative industry sector to meet
capital needs. It is natural that business actors currently take advantage of
Social media and are very good at promoting their products or services.
Media social media is a means of promotion. From promo- tions that have
been done on social media, other social media users will begin to recognize
or at least see and know what is on offer. Usually, the promotions carried
out are packaged as attractively as possible to lure potential consumers
into stopping at the sales booth, for example, using one of the social
media, namely Instagram, which is very popular. The purpose of the
promotion is to increase sales. The increase in sales will certainly affect the
sustainability of a business. Therefore, as part of fulfilling lifestyles in
society, social media has transformed knowledge and financial intelligence
for social media users through disseminating content and various financial
service information. Social media also offers an alternative for the public to
make creative and innovative financial decisions so that access to
fulfillment and strengthening capital for the creative industry sector is
getting better. The findings of this study: 1) there is a positive and
significant direct influence of social media on micro capital; 2) there is an
indirect influence of the role of social media on micro capital through
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FinTech, which is positive and significant. 6.5. Financial technology affects
micro-capitalization in the creative industry sector Financial technology has
a strong enough influence on micro capital and is significant (coefficient
0.418; sig. 0.039). This shows that the higher the financial technology, the
higher the micro capitalization. The public’s response to FinTech as a
financial service medium is quite good; this aligns with understanding
financial service instruments obtained through literacy and information
dissemination from various social media. FinTech regulation today is a
global demand for the financial industry. Currently, the problem faced by
developed and developing countries like Indonesia is the same, namely
how to develop FinTech. This means that the level-playing-field similarities
between developed and developing countries should be an opportunity for
developing countries to catch up with regulations. It is hoped that the
growth of FinTech in Indonesia can develop well and safely in the future. In
Indonesia, regulations regarding FinTech have been accommodated by the
Financial Services Authority Regulation Number 77/POJK.01/2016
concerning_Information Technology-Based Lending_and Borrowing_Services
and Regulation Number 31/P0OJK.05/2016 concerning Pawnshops. This
proves that the Government of Indonesia has taken the development of
FinTech in Indonesia seriously. Regulations that accommo- date, of course,
will create legal certainty and a sense of security for investors and fund
seekers. The rules issued by Bank Indonesia through Bank Indonesia
Regulation Number 18/40/PB1/2016 concern- ing the Implementation of
Payment Transaction Processing are made to support the implementation
of FinTech and E-Commerce in Indonesia. The SME sector in the
digitalization era must be able to optimize the existence of FinTech to
support its business activities through these various financial services.
Therefore, the financial services available through the FinTech platform
also offer a large selection of services that the public can access. However,
this is still not running optimally, so a more patient maturation process is
needed so that the strengthening of capital for the creative industry sector
can grow and develop better. The findings of this study: 1) there is a direct
influence of FinTech on micro capital; 2) the existence of FinTech can
become a significant mediation between financial literacy and social media
on micro capital;_in other words, FinTech has a positive and significant
influence on financial literacy and social media on micro capital for the
better 7. Conclusion The first hypothesis, which states that financial
literacy significantly affects financial technology, is accepted. Therefore, a
well-run literacy program will certainly provide a strong impetus for the
development of FinTech as a fast, easy, and accurate financial service
medium. The second hypothesis, which states that financial literacy
significantly affects micro capitaliza- tion, is accepted. Therefore, the level
of regularity in delivering financial literacy according to user needs also
accelerates financial intelligence for the creative industry sector, so that
the strength- ening of micro capital is getting better. The third hypothesis,
which states that social media significantly affects financial technology, is
accepted. Therefore, social media developed through active participation
can open up flexible space and time, making financial technology provide
better benefits. The fourth hypothesis, which states that social media
significantly affects micro-capitalization, is accepted. Therefore, social
media that provides an open space to play an active role in dissemi- nating
information about the community’s needs will provide access to knowledge
and more adequate financial services, thereby strengthening capital for the
creative industry sector. The fifth hypothesis, which states that financial
technology has a significant effect on micro capital, is accepted. Therefore,
financial technology, which is designed to provide easy access to the
services offered, will certainly strengthen the creative industry sector’s
capital. 8. Implications Based on the conclusions of the research results,
the implications of the research results can be stated as follows: Financial
literacy is a structured knowledge and information dissemination program
to increase public awareness and understanding of various access services.
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If this can be used to make wise decisions regarding access to financial
services, then the community and the creative industry sector can easily,
quickly, and accurately gain access to services. Social media is online
media that fellow users use to communicate, interact, participate, and
easily share information by creating social network content and cyberspace
without being limited by space and time. If this can be managed and
utilized wisely, financial Literacy and FinTech can be effective service
mediums to improve financial services with easy, fast, and flexible access.
Financial Technology is the implementation of innovative results using
information technology platforms developed by financial institutions to
create effective and flexible services without being limited by space, time,
and place. If this can be adequately developed in an integrated manner
with social media, then all forms of financial services can be accessed
easily, quickly, and effectively. Funding_The authors received no direct
funding_for this research. Author details Maria Widyastutil E-mail:
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?he effect of financial literacy and social media
on micro capital through financial technology in
the creative industry sector in East Java

Maris Widyestuli' ond ¥, Budi Heemante'*

Abstroct; %is study oimed to examing the affect of finandal Literacy and social
Medio en micro copita! through finencio! technolegy. This type of research is
explongloryfosseciative, accompanied by hypothesis testing, The unit of analysis of
this research is the Creotive Industry Sector in Bost kova, with o populotion of 376
creative industries. The rumber of samples i 65 SMEs using the stratified random
sompling miethod. The results of this sbudy prove that finonciol literocy has

o positive and significant effect on financiol technotogy, social media has

a significant effect on finoncial technodogy, financial literecy has o positive and
significant effact on micro capibel, sociol medio hos o significant effect on micrs
copital, and finongial technodogy has o significant effect on micro capitol.

Subjects: BEconomics; Public Fimonce; Credit & Credit [nstitutions
eywards: finongal literocy; social medio; firancial technelogy; micre capital

1. Introduction

The cregtive industry sectar s port of small and medieme-sized ndustries thot ore guite large o
rumber. Their presence is spreod evenly throwughout Indonesia pnd ewen has a lorge enowgh share
in the formoticn of gross domestic product. Many crective industry soctoes ore induded in the
SMEs clister waih oonventionod busness. gowernante [nadequdaie mandgeral copabilties, aocess
o capibal, indoemsation technragy, and usness uncertoindy during the COVID-1% pondemic e
miode the exisience of the SMES sacior even mane challenging (Kuchcos & Wikbarowlcz, 70710

Access ta copetol i still an chstocle o the growth of the S8Es sector becmuse banking ond non-
banking fnorciol institutions still demond  forrmal reguisements thot are difficult o mest
(Toghszodeh-Hesony & Yashing, 2070} The dewelapmant of infarmation techaslagy: miskes faendcial
serdices easy, fost, and occurate so hat the dimensicns of space and time become flexible. This
phenameran shivws thot the deselopment of FnTedn can provide odequate occess e capital for
SMEs, but its ilization is not optimol Therefore, it & necessary to camy out struchured and
mossve finonoal literacy seciolization by optimizng sooal media’s role i strengthening access
to micrn capitol in the SMEs sector (Kuchoiok & Wiktorowicz, 202 1)

Finnnciol ey |5 Deing widely used toodelker infarmatian meboted to financiol serdces morkst-
img strategies [Lusard, 7009) The success of the fnenciol educotion process for the public is
detesrnined by the quobty of the esocy progroms owned by financiol service providers (Kow et al,
2i121) becawse eoch has priorites ond torgets os plarmed (Toghizodeb-Hesory & Yashing, 2020

it .".u'.'g- Aitteetl This oper oo orbicle & didnbuted undr o Creaber Lammmarm
fctritaition |CC-B 40 Brarae

@ @
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The finonoal services morketing stategy has begun to shift s target by wtlizing Fnoncial
literacy as o FnTech sersice prodisct (Gal et ol, 20149), where ak financiol service information s
pochnged nbo ene package using an infesmoticn techmalegy plotferm (Lupkowoty & Andeyani,
20111, mirking fingncial senvices easies, Fost ond coourobe {Wioeisza & Mokgsene, 20200, Themsbare,
thee quolity of fnonchol Bermcy programs triggess the use of FinTech plotforms 1o become. maone
inensve ond the inteligence of the finoociol commumity to cbign information ond decsion-
moking processes toobe effectve so thol access b micro-capitolEation becomes sbonger (Kow
et al, 2021].

Sackal reedis in the corprmunity alsa contibutes o dsseminoting sformation Rows, both buesk
s infprmation ond non-bisiness inforrmation (Legne & Ravshankar, 100 7). The mde of sociol
media that is fliexble and has on extensive reach hos been wiized as o medio far morketing
fimoncial seevices praducts through the massive wse of FinTech plotforms (Al Syohrars et al, S22
where the widespreod wse of FinTech plotfoems also provides support in socializing fenorcial
liwragy for usess, Finoncal serdces hove becorms fledible, eosy, ond fost (Kuchcioh &
Wikborowica, 700 1), The growing cormmunity of sockal medis users con inspine flnoncal instiutions
te ba more creabive gad Innoyative 9 ﬂE'.'Ellxl"'l!} FaTech Hl]l'l'fl}"'ﬂ'IE- [Tun-Fn & o, 7015
Therefoee, in the wmfoworable siuotion of the COVID-19 pandemic, social media hos become
o widely wsed plotform for busness monogement processes ond manogement deselopment
processes [Armon et oob, 2021). Strengthening the management ospect will cevtmnly encourage
the developrent of o moee mossve FnTedh plotfem os on effor o provide maone adegieaate
fingnciol serdces for usees (Domg & Vi, 700770

Various pases imvalving commumities and insttubars monogng FinTech plotforms shaw that
public undesstanding s still inodequote regoeding rights ard obligotions (Bonding et al, 2020
moeeawes, many ilegol FnTech plotform maragers still operote without following the reguintions
set By Financiol Sesvices Authosity, Indenesio Lestarl et al, 2020} FinTech plotferms alm 1o
facilitote fingncial services foe oooess Do macro-copitol (Galdstedn et al. 20090, bt people insteod
use them for comsumptive needs, Thes often leads to poyment folunes that wilimoetety lead 10 legal
disputes |Lestan et al, J0:0), =0 FinTech is considersd still not optimal in proseding occess to
micra-capibalization far the SMEs sector (Damg & Vi, 2020, The empirical description shaws that
fimoncial fterocy ond sooal medio ore very relewant phenomera to esploin how to optimalby
monage FnTech platfarms to imgrave finandol servkces to the public and high-speed and easy
DECess 19 MECro-copianl In Ehe SMES sectar {Mentian, 2071} Thesefore, the FinTech plotfosm must
beepemae o insstrument T boveraging the SMEs sector's sesival in Bhe angoing COVID-19 pandemic
{Azmon et ol., 20201

LZeverod previous studies showed the follewing resuits, Hamidah et ol -I.'-J.'-'.II:.&I results of
this stusdy are that fironckd literocy, fmomcal technalogy, ond inteflectisal copital howe
o positive and sgnificont effect on the pecfdemande of MIMES In Depol Chy Mathan & o
[2027] Peroaived ease I}THEBISENWEE-E. trust, brnd Image, goeemment SEppart. wses inncwa-
tivereess, and ottiude ore ssgrificardly carreloted with FinTech odoption in Vietnom, while
fimonci oy wos not significontly correloted with FinTech odoption. Indrowati {202 1) The
finding thot digital finoncial literocy sgnificamly offects buying intezest in finonciol techralogy
predicts ond fimonciol behavies hop e significent effect an buying inferest, In financhl
techaictogy products. Widyoningsih et al, {2021) The research finedings shoew the high level af
financiol Weracy of e community and MSME octoss and digited and financkal technalogy
literocy behowiors ond ottitudes, making it easer to promote the use of digitol finamnciol
inmowabon produects so that they con espond financial inclesion. [t is proven that previcus
studies found reseorch gops: thot is whot makes this nesearch conducted
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gl.i'ﬂ'lﬂﬂ‘l review

1.1, Financial Uteracy

Financhal Ii.um:r & on adiationgl prograom Teom firanciod serice manggers (o peoide o el al
kneradedpge That con improse the shills of serdce wsers in moking effective finenckal decisions
thepugh the use of awailoble mformation spurces (Kuchoak & Wiktorowicz, 200 1) Finoncial likeracy
has become port of financiol institutions' rmarketing stroteqy by providing infia jor and teche
malogy-bosed fimonoal knowledge o the public. Burchi et ol {2021) The finding a pasitive
and stotisticolly significant pelationship between fingncial literecy ond sustoinable antrepeen ausiol
BEtidny, Finoncial literacy gims [0 Comeey messoges while af the samea Time i'l'lrﬂdl!f'lilm changes
the comananty using bonking sendoes which inclisde: finoncal knewledge, financiol skils, fnorcial
behovics, finoncial attitiede, and finonoal pedfoemonce {Pursants & Sowoe, 200 2L Throegh fnon-
oal literacy, the public hos krowledge of banking service products ond plons for funding reeds
ocrording 1o their pricsity soabe, Thus, the literocy program corned owt by fnanciol instistions wil
encourage the use of information technclagy plotforns [o became mare mossive so that fnoncial
sendres become more llexlbie, efecibve, and eficient theough the FinTech plotinam, Fusthesmare,
the speed ond ease of accessing finandiol services hove Deceme port of the Bfestiyle ond needs of
the comemurity in the indwstiat era 4.0 Therefore, fnanciol service managers must bo oreatiee
ond inmowotve in develcping FinTech plotfarms to encowoge finoncial Besocy programs and
occess 1o finomoal services.

Business actors in the Smoll ond Mediiam Industry sediod stll do mal e acoess o Rnomnsiol
serdrces with an adequate pontion, & stroctured Mrancial IResocy progeom wik certainly be oole 10
incrense finarciol lnosdedge for Smoll ond Medium Industry sector playpers. The robe of social
media in people's bves that cortinues to develop olsc encowaoges fnonoal insttutions to boke
odvantoge of thes ppen spoce as o medism of communication ond interaction with the community
(Washing et ol,, 2000) Finonciol Weredy peograms edisodgte e gabic abowt finondal knowledge
and ore alsa used by ranagers of finonciol institetions to offer Rnancil sendce products sothat
smoll ond Medium Industry sector ployers con ocoess nfoemation disecily. According 1o thair
meeds. Therefare, the Bteracy program camied out on 0 mossive scobe con increase the ohility of
the Smoll ond Medium Industry sector to recogrize finonciol service products quecky, eosily, ond
foemilnly. This conditan malkes micro copital in this sector stranger (Kucheiok & Wiktnroascz, 202 1)

Homidan et al, (7020} portaally excrmined 1he influence of faencal Itesocy, financial techaclogy,
ond bntellactucl coplital on MEME performonce. In this study, it oppeors that both Bnondal likenocy
ond firanciol technology ore mdependent wariables. Likewise, nessarch conducted by (rman et al.
2021) Irmome et al. (2001} exomined the warinbles of finonoal literacy ond franciol tedhnology as
far independent woriaoles.

Maarwhile, Tun-Fin et ol (20050 proved thot fironciol lterocy affects firancial techeciogy in
thegir resagech giiis recearch /&5 suppartad by ressarcn Conducted by Foster and Jahansyah (7021}
exormined the hiranciol libteracy worohlke as the independent sorioble ard finonciol technology as
the deperdent vorioble. En pther words, fnanciol likeracy is on mdependent voriable, while fnon-
oal technclogy & o dependent sorioble.

S, in the reseanch conducted by Hamidan et al, 120700 with the research conducted by Tun-Fin
gt ol {20179) end by Foster and Johensyon (207 1) there wos o research gog, The resegsch gop
mokes this reseorch mare interesting. Nomely, digging deecper indp the influence of fEnorcial
litzracy on firanciol techrology.

Bosed on 1his descriplion, [he Folliwing hypothesss B propesed:
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Hi: Fnonoal Literacy offects ?ru:m:'nl techrology in the Creotive Indwstry Sector in Eost Jowa
H2: Fimancial Literacy offects ﬂﬁr&mwmﬂim Creative Industry Sector in Eost Javo

4.2, Sacial madio

Sociol media & online medio wsed by users o comemunicote, interoct, participote, ond share
informotion easily by oeating sociol network contert and cyberspoce withawt being limited by
spoce ond time. Scciol media has become part of people’s lifestyles in meetng the information
reded to support thelr octivities regarding setf-octualzotion and moking business decishons
Sociol Medie thot is wsed wisely con prowide vorious Tinoacial NEendcy oCoordng o Their meeds,
thus quiding MSME actors to moke quick ond ogoropriote decsions in fulfilling their business
capitol {Prrwomnbo & Aresar, 02000 Thanks o sociol media, complex octvities con be corfed cut
ensily, guickly, ond effectively. Human dependence on sociol medio encouroges vanous parties to
wse it as a bugiress mediem {Abe Dogor et ol 021} becawse it con become o nebaork o
cammunicate, eteract, and posticipate Ef"Eﬂ'Wh’ FinTech 15 o a0kl media plmﬁnrm davaloned
by fimanckal nstitutions 10 comimirdcote with Cusiomers regarding Fillﬂl.ﬂ.'t intraduction sendces
anid shoring abheds mportant infoemation, Therefars, the stromgar fode of sodal medio in peopla
lives will certainky strengthen the development of FaTech platfems by finonoal insbitstions.
Kuchciok ond Wiktorowicz (200 1} The empericol onolyss wos conducted wSing severnl doto soueces,
including non-fimoncial stoterments and o urdgue self-collected dotaset thot describes the specifics
of the most populer social medie plotforms fike Focebook, Taitier, YouTube, Instogram
Geldandinse, and Linkadlng in the actheties of commenciol and coopemative bands i Poland between
2010 ared F019, Aba Dagar et ol {207 1) Firding The erafphone panebnation fate s T00% amang
both generations, while the finonoal mdusian rotico in Palestine @ aroend 36.4%; thess cdear
indicatars are the man Finfech drivers to prompte Finfech serdces in Polestine, and these ane
globol indicotoss. far FnTech odaption intention. Baoth gererabors (6%} interd 1o wse e-walbet
seices, Milennials (B7%) ond Gen 75 {T0%) prefes ising real-time services,

I piddditicn, the digieizaton ere hos oo accelerated the use of sociol redia 1o bedormse mare
interse. Thus, people howe more ond move options ba sees new information and knowled ge occonding
ta their needs. I business o tomity dunng the COVID-15 pande mic, fimancial institutions hose not
yet apened ocoess o mioo-copitol comect by This situction then affects the behasior of the Small and
Madiam Indusiny secios 0o willize socil mada rmassiely [ o anoess 1o miond-Comiolkzaton, This,
the dewalopment of social media in the digiaiization ero olso affects crectiee and Innavatie tehoviar
i gathenng infermation wissly (o suppan strengthening mice-coptel for the Small ond Medim
Industry sectar. Bosed on this description, the following hypotheses con be proposed:

H3: Sociol Medio uﬂﬁisﬂlmﬁul techapiogy in the Creotive Tndustry Sector in East Jowa
1
Hé: Sociol rmedio offects mi:m-nupit:dimﬁ-un!ﬁ- Creative Industry Sector in Eost lovo

23, Financial technology (FinTech)

FinTech is an Irmevotien using on infarmation-based tachralogy platforn developed by fnoncial
serdice Mstitutions to create eosy ond fost finonciol seevices, FnTech ot is developsd 0 oan
inmegrated manne with marketing aspects can provde eosy sgcess to finoncol sendces for the
public. The dissemiragting of imfarmatan related ta fmoncial serdces can reach o wider spoce, and
tirmee: i= moee fexible and foster. The mossve growth of FinTech in the digitalizotion ema has increcsed
the demond for firanciol serdces with wider and more comprehensive cosveroge of serdce ospects
(Luplkowoty & Andrigand, 207 1) 50 that ocoess e capitel n the Smoll and Medivm Industry sectar
bescrees easier ard faster, AL Syohnand et ok (200 1) The firdings finonciol techaotogy poys o onacial
role b affecting trarsection efficiency, finandiol schieverent, and finoncial sotisfoctor. Fnoncial
Technology provides oppaortunities for MEME actars ta aocess soricus informotion related to banking

Page 46f 15




st & Hemontn, Coper Economecs & Fronce (10721, 10 1067657 :-L' l'.'O-gEﬂt = aconomics & finance
1001233 22099200 2 04T EAT

sarvice products so that in the futee, they con drive the growth of digital entreprensurship in
o struchured and mossive manner (Mardiora et al, 2020) Dang ond Vo (2020} In recent years, the
opolication of FmTech in the rcrofionce sector has Dl"l}l..lght oy Qo fasilis, such 65 improving
thae gisality od ﬂ'fl}dl.ﬂ.'ﬁ- amd erdicons, Sacy GI0EEs TR ANy CUSEomer grouips, and S{ﬂi"l!} up ths
operating model Abw Dagor et ol (7071} The findings show thet rebabilingtrost ond ease of use o
the moin ssres in uwing o fmonciol serdce. Milenriats are mone asare {45%) of FinTech serdces
than Gen 2 (3E%), which is different fram the global view where Gen 2 & the highest.

Therefore, FinTech, which was developed 05 o serdce redivm by Tinencol instiutions, has now
provided adequote oocess to select and meet micro<capitolizoton needs for e Smoll and Medemn
Ircdisstey sector, Twn-Pin et ob. (7019} There ore six FinTech Dusiness models implesnented Dy
startup growth: payments, wealth maragement, crowdfunding, bending, copital morkets, and
inwonoe semrvioes (Lee & Shin, Z008) Logno ord Rowishonkor (20200 Finoncial techralogy
(Finfech) i seen os possessing the significant potenbal to provide the poor occess to fnoncial
serdices ond help them escope the oluiches of povesty

Om e gikser ko, FinTech will grow well in the digitolization oo becouse sociol meedae can
perowide odequote space o creote oeatve ond nnovatiee behomeor for fimoncial irsbtubons 1o
detvelop finoncial servces throwgh imfarmatian technelogy. Finondal literacy progroms designed
oceording to digitol marketing needs muest cordribute positvely to the develcpment of FinTech.
Thais, sirengihsning Fenacy socilization con provide edequote ediotionel volue by dissemmating
fagt ond wp-ro-dote Infemmotion reqording seevices from finoncal metitidions. Thesefose, as
o concapbual respunce, FinTech most De obde fo bedoms O medien thot is easily occessible and
wtilized quickly and flexibly for the comemumity to mest the needs of finoncial services, espeoally
ocress ta miora copetal for the Smoll ond Mediem Industry sector {Banding et al, 2000 Bosed on
thés description, the following hypotheses con be proposed:

H&: Fnonoal technology affects rrirm—:u:i‘ldﬂ&t Creative Industry Sector in Eoxst bavo

24, Micre capitel
Micro copital b5 Dusness copitol that does ned exceed ong Milon mepiahs, The Sl and e b
Iredisstengs Sectar gerserally still hes busiress copitol that 5 far frem ideal for sepporting nosml
businsss activities, this requinng occess 10 copiiol suppoet from financiol instiutions o other
similor irsttutions (&1 Syabeoni et ol, 1001). Access to copital = the Smoll ord Mediem Indestry
soector often foces difficulties meeting formaol requirements when dealing with finoncoal instite-
tiars. As o resudt, finonciol mstittions also have difficudty meeting financing tomgets. On the other
e, sociol meedin hios o strotegic robe I peopes llves, demonding easy, fost, and fexinle serdcas
without being limited by spoce. phace, ond time, Rneaca nstituticns have used Sociol Media as
o very effective markating mediem o siEppoet the needs ond Rlfill pecple's IHestdeas

The literacy progrom s on mbegeol part of the FnTech pladfcem developed by financiol nstie-
tiars ta improee finonoal services. FinTech allows the Smoil ord Mediem Industry sector to hdaee
migAy chesces in moking smort ond Fast decisicns. ACoess to capitel com be chosen pocording tothe
knratedge possessed thicugh FnTech, which s increcsingly complete and easily occessibie,
Theredowe, the many FinTech phatforms offered and sociol medin also occelemie the speead of
fimoncial ey to be moee intensve and effective, thues toking advantoge of the growth in oocess
to rmicre capitof bo become stronger for the Smoll and Mediem ndustries sector.

3, Research modal

2.1, Anelysis madel
Figuwe 1 shows that the model con be expressed i the form of on equotion as fallows
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Figure 1. Moded poth onafysis
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4. Research methodology

The population n this study was 376 SMEs o the indwestiol centers of Eost Sava (Sidoaro,
Mogokerin, Suraboya, Pasuruon, ond Gresk). The oeabve industry sector stsdied mdudes handi-
crafis, shoes, begs, wollels, suitcases, accessorkes, headscarees, Mashm clething, delivery, and
il Businessec

The somple sze is 65 respordends token by stratified rondaom sampling methaod. The somple
oriterio are SMEs actoes and camers, ackve in besiness foer ot least ven yeors ond stid octively
operating until the end of Morch 2021,

&1, Varioble operatlonel defindtion

4. 11 Reseorch nsfrumends

The dato in this study were collected throwegh o guestionmaine strsment contoiréng o list of
questions thot mest be answered by crective indwestry business actors wha meet the critena as
members af tha populotion. A5 O research instrument, the questannoire maist meet thea requine-
ments af volidity ond reliabHity. This stidy uses the volidity 1est of the Peorzon product-moment
correkation coefficient formailo, and the reflobslity test uses Cronbach's olpho. An nstrement 15
dechared volid if the coerelotion caefficient is posite and significant with the item-tatal carrelation
voluee grester than 030, The irstrument is declored refable f the volee of Crorboch’s alphio is more
sgnificont tham DG Toble 1 lists the worioble operotionol defirition wsed i this study.

5, Results

5.1. Vafidrty and relishility

Toble ¥ shows thot the canedabon coefficient of the four vosiobbes hos an r<ouwnt volue between
0 3536-0.8316, with a positee volue greoter thon 0,300 Likewise, the Cronbach Alpha of the four
voriabbes hears o volse batween 0,7324-008043, which & greoter than 0G0, The cormelotion coefl-
cent ongd Cronboch Alpha wabue indicate thot the meeardn insbument wsed 10 colbect dato fram
raspondants /5 wabd and reliofde,

5.2. Path mnolysis

Thee lirsmarnity best mast refer o the porsmaony concepd, Le, if all the models used as the bosis for
testing ore cignaficont, i rssans Thiol the moded i sokd 10 be linsar or the linsar functan is
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Tetie 3, Valslity ond retabaity tegn resaglts

Carrelation
m coefficient Cronback Alpha Information
Llineredy 034350 TR21 0.732% ‘ol b ol Fedohike
Sociol miedio 04242-0E316 02043 ‘ol i aired Falobike
Firaicial Techno ooy 043150 ThGh 0.7&32 ‘ol b ol Fedohike
Wi Copincl 0453507652 0.712h ‘ol i aired Falobike

Soarce: Doto Frocessing

Table 3, Linsasity astismptlon test redulls

Independent ¥oriable Dependent Variohle Test results (= 008}
Fnancid Litanacy Firrial Tachnokagy Sionificony Inenr mosl
Rinanchal Litenady Wiz i o L Skerificont linsar modal
Socid Maidi Frowraaal Technokogsy Fignilicorg [irsar mooal
Sociol Medw Bl copitol Sigrifcord fireor model
Financiel Tedhrolngy Micro copital Sionficony Inenr moosl

Saurces Dl Pracestdng

lable & The summary of regressicn

S i ol b
Independent Vorable Dependent Varichle Caafficient Slg. (0,05)
Financol Rerocy Finoncial Techrclogy (1 fel=r] I'I.l::ll-!-
Fnoncial [Rerocy Micro copiol 0,334 (IFeS |
Sociel made Finaoncil Techrmclogy 0,336 103
Sociol medin Micro copiol 0323 poas
Financol Tedhrology Mcro copbal HENT i FRE L]

Sure: Data Pracassng

substantiol The results of testing the linsority assumgrion for eoch influence hetween wonables
ore pracented in Tolle 3

Table 3 shows thot ol farms of imfluence between voriobles n the snsctural modied ore lirsar
Thus. the osssmpbon of Grecrity in the path amalysis bas been met

5.3, Structural model

Poth anolyss ises stondard regression values whose deda is processed through Statsticol Product
ond Serdce Salutions (SP55) Versian 72 softwose. The direct inflience path cosficient test madts
ore presented in Toble &

Hosed on the results of testing the coefficients in Table & ond Tobde 5, the mode in the foom af
poth andabysis can b eapressed in the foem of the Following equation:

1%y = 0202 7, 4 0326 2 i}

LBy o= D314 2y 4 0323 By o+ DATE 2y ]
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Tabde S, Tndirect #ffect poth caalficiant

Standordizotion
Independent Woriobde Intervention Variohle — Depends Woraoble d Confficient
Firanciol I8emcy Anancial Tedhrology W rr copd ol 0.127 {sig. = 000%)
sncinl o Finonckal Tedrology B o Cop ol 0,135 dsig. =-0.0%)

Smprca: Dang Procassing

6, Discussion

. Financial lteracy affects financial technelogy in the creative industry sector

mnonoal litfracy hios o weak effect on fnondal technalogy but i sgnificont (coefficent 0.292, =g,
B.02E). Althowgh the mfuence is weak, finonoal technotogy will inorease sigreficandly if finoncial
literacy inoreases. Thesefoee, efforts to educote the public on fimanciol seraces and finorcial
inelligence, @5 the mon content B finencal literocy, con be direcied bato menus avakioble on
the FinTech plotform o thot people con eocess thesm in on eosy and fast woy, Finoncal institetons
fapus on cptimizing Roanciod literocy progrims to supped the srengtnening of financiol sendces
far the commumity in a wery flexible, eosy, and fast woy. Therefore, the FinTech plotform as
o communication medium thot & pwte effectve in the digiolizotion era con optimize its likeracy
peogram os o whobe, complete ond connot be seporoted from the contert of the developed
FinTech plotfeem, Literocy pragroms designed in o strucheed monnes wil certainly strengtnen
the cantent af the FinTech plotform te ke more odequote so that Bnenchol sesvices for the
cammunity becoms aasee, fogter, ond moee acounate,

The emstence of FmTech goes hand in hard weth chonges in peaple’s Eestyles, dominated by
techralogy wsers information pow wand fost ond practicol. Problems in economic activithes such as
Buging ond saling, moking poyments, not kaving mech timse to lcok foe AT rachines, ar Deing
relictent 10 visit shogoing centers con be cvercame moee effectively and effickenly, Increasing
financiol Werncy in the community will lead to the emesgerse of Finoncial Technalegy thet can
provwide breokinroughs for MESME acipes. With FmTech, MSME ploypers con find it sosier to geot

informotion ar use of voriows existing fnoncial products.

Thie fdings af this study; TigRere s a pesiive and sigrificant disect effect of financlal lteracy an
FinTechs 2] these is an indsadt of Minsansciol eracy 0 micFo-copital threugh FinTech, whichis
it pnid significont,

6.2, Finoncial lteracy cffects micro-copital in the creative industry sector

Finonoal Eerocy hos o weok direct effect an the role of micro capitol but is sgrficont, with
o coefficheant of 0.31% nd a sigaificont leved of 0,041, This shows thot microfinare iterocy can stil
et ediscate the public obowt fnonce optimally, 1a the era of digiteization, micrafinance literacy
snpald play on imaorbant and strofegic role in tronsfoming Tnonciol knowiedge insoclety becouse
voriows medio ore pealable thot can be used aoptimolly. The community os actors in the oeatie
industry secior hos been esioblished with ther sodal medio e, so it is oppropiate thot micro-
finonce liveracy s also integroted with the life of ther sociol medio existerce. Commamity wsers of
financhal sendces will gain faenciol intalligence when finencial institutions con peovide serdces
easily, completely, ond ocourotely accanding by their needs. Eose of aocessing the infosmation an
finongial sendces will ceriginky strenginen the crective mdustry sectos in meeting 05 cogeia
requirements. Therefore, litesocy os an introducian ond educatian progrom for krosledge about
finoncial imteifigence for the community also occelerotes the dsseminotion of financiol semvice
informotion. It provides mony choices for the public to moke smort, effective, ond ooowrote
finoncial decishons, Literacy programs with adequote financiol cortent will certainly strengthen

Pagu 10 .6f 15




st & Hemontn, Coper Economecs & Fronce (10721, 10 1067657 :-L' l'.'O-gEﬂt = aconomics & finance
1001233 22099200 2 04T EAT

goad krawledge in the keoming process far the crestive indusiry sector sa that access o copital
fulfilbment will be better.

The findings in this study; 1) thee @B positive ond sigificant direct, sffedt of financiel literecy on
milcia copital; 2} thera &5 an indirect @ of financiol liberacy an micro-conital threugh FinTech,
which is posithee ond sSgnificont.

?!.Sncid{ media hos on effect on finoncial technology in the creotive industry sector
colpl media s @ weok divect effect on financial techaoagy bot ic significont (coefficient
D326, sig. 0.0%3), Thie shows that the highes the sociol medsa presence, the higher the FinTech
sigraficantly. This sociel medio con be wsed to develop FinTech platforns to be friendier in
peowiding better financiol services. Small ond Medium Enterprises {SMEs) who are in o new
civlizotian mnd me occustomed to sociolizing on sodal media use this medio o5 a ploce to find
ond gat mformotion os needed. Sociol Medio mokes fmoncial serdices epsily acoessible without
Being hindered by spoce, tine, ond place, Therefore, a8 a weey effective medium in the
digltalization e, sochal medio is aptimizea for devebaping on adequate FinTech platfarm so
that FinTech as o fnancial serdce plotfoeem can peoside optimal bensefits for the cammunity
Spciol medin can build o better FnTech platform so that the offered Finfech can be o good
friend ard partres for the SME sectar.

The findings of this stisdy: 1} there is o positive ond sigaificont direct influssnce of social mediaan
FinTechs 21 them is an indirect effect of socol medie on micro. capitol theough FinTech, which is
posithes ond shgificont,

6.4, Social medio hos on effect on micro-copitaliration in the creative industry sector
Social medio has oweok effect on micro-copitolizotion but is sgnificant (coefficent 0323 =g 0037
This chows that the highes the sociol meda, [he hagher The mecra-<apibaiization In the e af
digitalination, faonciol institidions con aptirmally wilize socil medas o ntroduce franciol sendces
im o sbractueed and mdassve mannes sa thot the pabilic con obtein an cdequate supply of infermotion
to suppart smart deosians regarding the Aufibment of fironoal servces. The oeotise indusiry sechar
octars wha are alrsady establshed with ther sooal media lives ore oppropiote i social medio =
mode part of the digitol marketing o=pect that is mare fiendly to the ves of the creative industry
sector aclors bn ihe cusrent digitnl era, Eose of acoessing infoemation cn financal serdces wil
cerigindy strengihen the creative indusisy sector 1o mest Capitol meeds.

11 &= notwral thot business octars cwrrently toke odvomtoge of Sociol medio and ore sery goad at
provmating thesr prodcts oe services. Media social medio is o0 means of promation. Fram proma-
tiars thot howe been done on sooal media, other scciol media wsers will begin to recogrize or at
least see and know what b oon offes, Uswally, the premetons cared out one pochoged as
ottrochvely o5 possinle 10 e potentiol consumerns Infe slopping at the sales baath, Tor axomple,
isEing one ol the sociol medio. nomely Instageom, which is wery papular. The purpase of the
promatian. is io increase sales. The increose in sabes will certoinly affect the sustmnobility of
o business

Themefare, a5 post of fulfilling lifestyles in society, seciol redin hos trensfemed knowledge and
fingncial mbelligence for somal medi users thicuegh dissemineting content ard voricus faonial
gendce Infoemation, Sociol redio abse affers on alternative fod the public 1o moke crestve and
irmovotive finonoal decsians sa that access to fulfilmert ond strengthening capitol for the
oreaties indwstry secioe is getting better.

Thie finidings of this stedy: 15 thene b @ pesiive ond significont direct inflsence of sockal media an

miora copitel 2} theee b an ndisect inflisence of the robe of sociol medis on micho copeted thiough
FinTech, whech 5 pesitve ond significont
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&5, Flnanclal technolegy offects micro-copitalization in the creathve indusiry sectar
Finonoal technoiogy has o strang encugh irfluence on mécro copital ond s significont (coefficent
(418; sig. B.03%. This shows that the higher the financiol technology, the higher the micro
capitnlzaticn. The public’s rspanse to FinTech as a financiol serdce medium & guite good; ths
aligns with wndesstonding finpncal sendoe instraments abtoired theawsgh lterscy and farmation
dissemination fram vaspus sacal media

FinTech regulaton today is a globol demand for the firancial mdustry. Ceerently, the protlem foced
by developed ond developing countries lise Bdonesa is the some, nomely how 1o develop FnTech
This meons thot the level-playing-field smilorities between deweloped and deweloping couniries
shoidd be on opporiunity for developing countries fo cotch up with regidnticns, I i haped thot the
growth of FinTech in Indonesio con develop wellppnd safely i the fubare, In Indanesio, requiathons
regieding FnTech have bean acoomemadated by The Financial Serdces Authionty Reguiatien Nimber
FHPGUE. 0206 conceming Information Technology-Based Lending ond Sormowing Services ond
Regulotion Mumber 31A0UKCSM201E conceming Pawnshops. This proves that the Gosermment of
Indorsesia has token the develapment of FinTedh in Indonesio seriowsly. Reguiaticns that oocomemao-
dante, of course, will create legol certainty ond o serse of secuity for Irwastoss ond furd seekers. The
rules issusd by Bonk Indenesio thesugh Bank Endoneska Regulation Mumber 184%0FRIE01E conoenn-

|T'IJ Thee Tmplarmsenbabon I]'TPG:IWN Transaction Processing ame made b sup pot the mplamamotion
of FnTech and E-Commerce in Indoresio.

The SME sector in the digializotion ern mast be oble to cptimaze the existence of FnTech to
suipport b5 business aclivites through these vorices finonciol sendces. Therefose, the fnoncial
serwices avalloble through the FinTech plotfosm also affer o lorge selection af sendoes thot the
public con nccess, However, this 5 51l not nenneng optimaly, 500 mare potiend maturatian
peocess is needed so that the strengthening of copial for the creatiee indistry sectar can geos

omnd develop betber.

Thie findings of this study: 1) thewe is o direct influence of FnT o mdcro Capitel; Zf the
existence af FnTech can becomse 0 signifcon lotion betwesn nciol Ieracy ond sockal
madha on mcr o cogitiol, In oiher wands, FinTech 0 positive ond signéficant indluence on fnenciol
litzracy ond sodal media on micro copitol for the better

7. Comclusion

The firsa hypothesic, which stabes thet fingncial Feeacy significantly effects fnonciaol technolgy, is
occapied, Theredose, o well-rum BMeracy progrorm will cestoinly provide o strong imgetis For the
dewgdapment of FinTech as o fost, easy, ond acourate finamciol sesvice madiim

The second hypothesis, which states thot financiol bierocy sigreficantly affects micro capitaliza-
tiar, is aocepbed. Therefare, the level of requianty i deliverng financicl Bteracy aocording to user
meeds also ocoelerntes finpnoial ineligende for the creative industsy sectar, 5o That the itr'ﬂ'lﬂ-'lh-
aning of mecro capital ks gettng better

The third hypothess, which stotes that sooal media significantly affects fimonciol technology, is
oceepied. Thenefore, social medio develaped throwsgh octiee participation can open wp flesible
spoce and time, making fnoncial technology provide better benefits.

Thie foiarth iy pathests, which stotes thot sacial media significontly affects micro-copitelizatian, s
secepled, Therefore, scciel medio thot prosddes on open spoce 1o ploy on acive robe In dissemi-
rabng informotion about the community's needs will provide occess o ealedge and mare
odeguote fimanciol services, thereby strengthening copitol far the creotive indwstry sectar.
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The fifth hypothesis, which stotes thﬂtElﬂ'ﬁ:' techmalogy has a significant effect on mioo
capitol. is accepted. Therefore, financiol technology, which s designed to provide eosy access 1o
thea cerwicas Iﬂfﬂ'ﬁ'ﬂ. will cesqoinly ‘Etl'EI"H]-Nﬂ e creatie industry sectonr's copitel

&, Implications
Based an the conclusions af the research resclts, the implicotions of the reseorch resulis can be
wlited as follows:

Finonciol IRevacy B o structuned bncadedge and nfarmation disseminatan progean b inonesoss
public owarensss gnid wnderstanding of wamus access sandoes, I tis com be wused 10 moke wise
decisians reganding ocess 1o Fnoncal serdces; then the comminity ond the creative ndustry
secine can eosily, guickly, and ocosately gain acoess o servioes.

Zocial media & online medio thot fellow wsers use to comemamicote, intemct, participote, ond
aqsily shire information by creating seciol netwosk contant ond cyberspoce without being Brmnded
bry space and time, IF 1his con be managed ond wiillzed wisely, finoncial Literocy and FinTech can
b affective senvice mediums bo imgeove finoncial serdces with sasy, fost ond fexibie acoass.

Firarcial Techralogy i= the mplementotion of nnovatiee results usng informotion technology
plotfarms. developed by finonciol institutiors ta creabe effective ond fesible serdoes withaut being
lirvated By space, time, end place. 11 thes con be odequately devstopad n on integroted rranner with

saciok edia, then oll formeof finencol senices can be socessed eosily, quickly, and effactively
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