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Abstrack: Thi= paper analyzes the dimenswons of entrepreneurial orientation in Fumature SMEs @
East Java, Indonesin, towands compettive advantage. This sbody uses a qumbitative appmach with
the sprvey method, This stucdy uses prmary dota that is sl freported usmp o self-admmistensd
survey by dstributing questionnaires directly 1o 84 pvnersod small and modiem enberprizes (ShiEs)
Furmsitare in Wesiern East Jova, Indonesia. A measwrement ased the straoheral squation mdel
(SmarPls 300 o analyze dake Five hypotheses e proposad, and ondy (our had  positive
significant amd positive affects oo competitive advandage, that is, the influesoe of endrepreneienial
cremlabion consisling of proactiviness, nnovat voness, aggresd veniss, and autcnmy. In conlrast,
the hypothesis related o mskaaking lowards the ompetites advantage of S8 Es Farmitare has oo
pocitive and significant effect. The findings of this study show that the dominant indlwence of the
endrepieneirial orination dimenson s aggressivinese. The theoretical implication of this rescarch
i dhat femiture business players noed i oonbneously  improve thidr aggressiveness n
endrepretewrs i p acoording o the theoredical findings in s sbady, ssch as imrodwcing iInnevative
proaducts made frons local materiak and fodlissing market trends. This msearch adds ue the (heory
of aggreseivenese in entrepreneuarship o enmarage Innovations that will make industries that ase
lnzal matural mesoerces more competitively and  help government. policies, Appressneness =
reguared by the fimature business o improve compebiveness for & bbor-mbensive mdustry with
refinble hiad condent o spur econamic groseth o ndonesia

Keywords entrepreneunal pnentation; ngpressneeness; ShIE; fnmsthere

1, Introductbon

One of the ndustries comsidered for contributing to Indonesia's competiiveness is
the fumiture industry. The Armiture industry can improve: the macmoeconomy and plays
acrifical rode in & Business ényironment, The deselopmend of the natlonal furndiure and
woardcrath indusiey has o great potential o develop because I is supporied by abundan
soniices of ravw materials and skilled craftsmen, The ablity to inmovate and collaborate
also peeds to be improved Lo dncrease the marketing competifiverness of small indusiries,
especially wood crafts (Maryono et al. 20215

This study provides literature to enrich the theory of entreprencurship orientabion in
Shls, especially furnibere in Indonesia, b provide input and insight to policymakers to
improve the pedformance of fumibere SMEs Several studies on entreprenewrial
mrientation related o homiture SMEs in Indonesia have been conducted (e,
Eusumaveardhani 2003; Dirgiateno et al, 2009 Wibisoroe et al, 2000; Ariiis and Komaryaiin
A0, giving difberent resulta. Besearch with an entreproncurial erdentation needs to be
explored more deoply, as sugpestod by Yoon ef al, (3018}, regarding the appropeiate and
dominant dimensions of entrepreneural orentation In SME businesses, especlally in
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developing coamtries such as Indomesia, to be sustainable in gaining competitive
advamtapge. This stody empirically examines SMEs fornitune in Western East Java,
Indanesia, to achieve a mompebtive sdvantage. Many factors influence the competidive
advardage of SME furniture, and entreprenedral orieniation s one of them, Through the
endrepreneurial orlentation dimensions, sustainable competitive advaniage in the SMEs
fumilure can be oldaired by ceeating value that s benetical o eensimers, difcult 1o
imdtade by competitors, and suppored by protessiona] company monagement. [F the
oompany can do something better than competitors, this is a aompetitive advantage
{Barmey M2 and (David and Caroling 2001k According to Ong et al. (2010), when a
company can do something that a competibor cannot make or has something that
:nmprﬁtnm hig!h.l}- diessdre, it can represent a n‘HTI.'PEﬁI:i.'i'E' .:-:I.varﬂaﬁe.

This shirdy traces several Prm'ir.q.m shudies (Zeckbaree and Siron 2017 Sinvanh et al
314 Huang and Wang 2071, Hussain el al. 2015} as & reference for the idea of
entrepreneuship onentalion teory inSMEs, The lteralure gap bn some previous stud b
focuses on thiee major & pects of entreprencurial orentadion: risk-taking, proactivencss,
and inpovalivimness (Mabmood and Hanafh 2003 Zulkifl and Rosli 2003% Sievarnh ef al,
A1ld; Anlesinya ot al. 20015; Maulus 218}, with a D:H.I'P]'E of additional aspects i:r|.n:|.'|.|.d.i.11.3
antanomy and ammivunm:ﬂh‘[a:[hlmd'li ot al. 2001 Hussain et al. 2F15; Pangitan et al.
021

In additiom, a study on the compehtive advantapges of SMEs has been condocted by
Herivanto e al {2021} The application of competitiveness |5 essential in SMEs because
il resilienoe of the SME business 15 dosely ded fo the relationship Bebveen busines
acdors, acodemics, practitionerss, Institulions, and the govemdnent in emooiraging the
development of researdy related fo competiilve advantage in SMEs

Ag an incrense in compebitive advantage, a suifable formulstion of enteprensorial
arientation is needed to determine the company's position in fadng competitors. A
proactive attitude and courage in making nsky dedsions are fadors in the sucoess and
increase the company's ability. Creative and innovative attifedes are necded 0 the
business environment becase the rapidly changing environmental condibiors reguoire
comipanies to find innovative ways in business processes o genemate profits, Dedsion-
making, actions, and behavior of a company are sirongly  associaied  with an
entrepreneurial activity, which nefers fo the entre preneudal odentation of the company
(Eraus et al 2012, Therefore, entreprencurial onendation will comtinuously affect the
company’'s overall behasdor and become a mindset for adhieving a competitive advaniage
{Ferreira et al 20200 In addibon, the :Imh.-g,:imn:mp-'l-uvnl managers] have autonomy in
determmning, the company's wision and mission. They are individuals who have the
capability, competenos, and expertiss {0 read the market opporbunitics [ Kivabo and Isaga
A2, Thersfore, this siudy wants o monfirm the five multidimensional entreprenearial
orientations by Madhoushi et al. (2007} and Hossain et al {2005} Then, acoording to Diaz
and Sensings (2030) mesearch, not all endreprencurial orentation vardables significantly
influence perfopmance, Our shudy provides a quantitative approach by using the survey
methad. The gquantifative approsch was chosen because the researcher fested the
by potheses that had been developed previously and tested the relationship between the
variables that formed the research model sa that the SMEs ferniture stisdied cam find out
the multidimensional influence of entrepreneurial orentabon, which is dominant in
generating competitiveness.

I Literatare Heview
21, Bisk-Takimy aref Comprelitoe Aafoareiage

Risk-taking is the commitment and willingness of managers o make nsky dedsions.
I addition, risk-laking i5 also g level of readiness oo deal with any changes and evends
amad uncertain things (Lechner and Cudmundsson 2004). Risk-taking is an explicit action
taken when Bcng unceriainty, Reseanch conducted by Zecbaree and Sivon (2007 in small
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amd medium industries in brag shows that when a company dares to fake dsky actions
and can be very c'nm]:\-'_'ril:i':-'e with its mrrl.'per'rlnm. the company will benefil and gain
comtrol of market segments and obtain profitable new opporunities 1o antcipate
ungertainty in the fubuee, The resulis of the Mahmood ard Hanafi (2003} study on emale
endrepreneurs in Malaysia shovved that risk-taking is mcs influentin] on business success
comprared (o olher dimensions inentreprencurial orientation.

Furthermore, suppose 3 company 5 willing o take risks and able fo identify
apportunities that exist. In that case, it can suppaort the company's creativity ininnovating
o develop new products or applying new technology or procedure to the company’s
micrnal 1o |:|mdw:e h'i[a;h D:un'p:l:iti\'\:mss. 'B:.-'ﬂ'lﬂ-u theories, this study suggests that risk-
taking affects the company’s supenonty in competing, and therefore the hypathesis is

HAL Eisk-taking has o siprificant pesifine oiffeeree on cempetilior sdvantage.

22, Proackiveness ard Compretitior Afeme trge

Proaciiveness relates tooan initintive 10 anficipote problems or changes in the fetre
amad look for profiiable business opporunities. A proscive atfitude is essential in
entrepreneurial orentation because a proactive’ attitude plays a mle in seving the
perspective of conditions in the future. A proactive company will become a leader for its
followers, and the comipany is :npuhle nf.'n.-ﬁnga: a first-mionrer |:-:|n|:r|.'|:|.:n.-d1-:|-i.1: rivals. In
addition, :m'npani.n- that are Pma:l:i-.:: .:lwa_l.'.-: make E-:u:!d chamges, identify u'p'pnrl.m‘ilinﬂ.
amd have the inibative (Anlesinya et al 2015}, Being proactive is a way of anbcipating and
action based on the fwiume that comirels the marked by dominating the distribution
channel Sidvanh el al. {2004) explain that prosciive bisimess is thi marked lesder, nod a
follower, Ll and Zhou QUL support this statement and then explain thal proactive
companies are companies thal are sustainable and have a competitive advantage, Being
'pTcna-t:li\'E is very 'irrl.purlznl in d::-'ul.npi:nﬁ A T 'Fund:url or idea; :l:-rrl.]:um.i:s need to be
'p'marri.\lc It bnd and :'xplni.l nEw i:rpp-.'rrtuni.ﬂu { Lechnier and Gasdmund sson 2004). Thus,
a strategy is needed for companies to Gnd new opporfunities. Proactive companies wall
be able to inirease mm‘pr:i:iﬁvunﬂs and help n:rmpnni.ﬁ fimd nenw |1'|:r|:l-:u'|'|.|:|1.'il:ir:s. and then
the competitive advantage will be achieved if an innovative step is implemented (Huang
and ¥Wang 20113 By ihese arguments, (e hvpolhesis proposed;

HX Froavhveress has o sigrificoet posihioe iefiveece on competifioe adoaehnge.

25 Inmvwhveress ond Competrboe Acan loge

Innowvativeness is creativity supported by the company o provide new senvices and
praducts and new things in research and development o develop something newe In
addition, innovation can bl.*:inl:-nrp.rr:bc\:t A% A W idm.m-.-"Fu'arI:il:c. or mew absect [Zulkitli
and Bosli 20015} Hussain et al. (X115} also said that mnovation oonsists of processes that
g0 through mamy stages with ditferent activibes. Innovation focuses on applicatiors and
develops  ceative  solutions thal arise in e perer]  business  esvironment,
Entrepreneural odentalion requites o commliment to innovabe, According to Alarape
{2003, innwation reflects that a business fends b be involved in supporiing processes
related b0 new ideas, pew techiologies;, and expedmenting oealively o create new
'anq:[turL!.mn:E-:-nnm Based mn research conducied I:|_1_,' Feebaree and Sicon 2017) on small
i:l:rrnp.:uti:s in Ir.:q, CI.'lm'P\'."I‘jI:i'r'I! ad\':ma# and innovation have a pmi.1:ive n:lal:il:-ndLiF.
The results of research conducted on SMEs in Malaysia show a positive link bebween
irmgvation and competitive advantage (Mahmood and Hanati 2013). Results were also
highlighted by the study conducted I:-:,- Madhoushi et al. (2011} in the small and medium
industdes, which alsa showed significant mesulis befween Innovation and company
competitive advantage, Entrepreneurial orientation s an appmoach thil foouses on
immovation and the tendency for companies 1o be ploncers in lnnovation, When a
company hasanerdrepeenserial orienda fon, the process and fregquency of Innsvation will
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be belier, rem.:]l.'ing; in Im'inlq miore efective for mmpan'il:ﬂ o achieve mm‘pr.-til:iw ad-
vantage. From these theories, hj.fpnr.-l:]'lﬁ-ul are:

HE dnaoratieencss dars g significan! positie infleeree ow comeehilioe mivonfage.

24, Aggressiveness ol Commpetihine Actraninge

Appressiveness i3 how the company deal s with competitors and how i1 responcds. (o
ihe demand in the marked, I can be described as an organization that competes for markel
diemiand. Ancther reason for competitive aggrossiveness (s being ready lo compebe and
win the campetition in the market (Madhoushi et al 20011, Aggressiveness is how com-
pamies respond to business conditions, es pecially to competitors, and respond to regquests
an the market. The research conducked by Hoang and Wang {2011} on companies in China
state that there are many profitable business opportunities in a dynamic business envi-
o, and aggnessive compantes are Fasker and moee effective than competilors b pe-
sponding o business opporiunities, Research by Hussain el al, §2005) shows thal the per-
foreance of SMEs in Malayzla is affected by competitive agpress iveness, Chrganizations
that sand o challenge their competibens meed 10 make spgressive sirategies o excel in the
market by maintaining a solid madeet position against the efforts made by competitors.
Apgremiveness cn change market trends that can place the organization’s survival by
imtrnducng innovative 'Fu'n-d:ucls with the best features compa red o ::-mputi.h'.um" |:|n:u:|r
ks, Pmﬁdinﬁ smeﬂ'lirl.'gnnvmth: markel, and using information abaut Pn'tduct:. and
services before competitors. doo Competitive aggressiveness also encourages organiza-
thems bo bavorme ploneers in the market and ouiperionm their competitors (dacdbowshi et
al. 20115, These argumends lead o the followdng hy pothesis:

H4 Aggressdoviicas lws o significan ) positien oiflie o oie oo e Hoe aifisiatage

25, Antonimy ard Compelitior Advarebige

Autonomy is a future action regarding business concepis created by a leam or indi-
vidually. Hussain et al (200]5) stated that the basis of entrepreneurial and innovabive be-
haviar is autonamy. Madhoushi et al (2011} define autonomy as the ability and willing:
ness in work independently to seek opportunities when there is a challenge. The principle
of auioronty s dependent on management stybe and business sirociure in docision mak-
iz Managerial atitede pelated jo entrepreneu dal orlentation =2 orfented (o the dedsion-
making process as o basis for actions and decisions o endeepreneunship, Alarape (2013)
abates that irmovative behavior in entrep rencurship is the basis of auonomy. Self-confi-
dience # crucial for entrepreneurs to make decisions o ensure the organization’s survival.
Mladhaushi et al. {1011} explain throagh entrepreneurial erientation and the principle of
aatanomry that is owned. The company can increase its capability o transform existing
knowledge into innovation and malke it more effective in increasing s competency and
generating i.'lJl.'I'I.'PC'ﬁti\.‘l.'l'l:l’."ﬁ. Autonomy refers b a 'F-rrm's iru]epm.d':nu' in i::ual:i.n;;
ideas, then présenting and implementing them o the organtzation. The achievement of a
vislon staris from suionomy, Entrepreneurs can identify the market and follow e op-
portunities by maximizing organizational resoues o ke advantage of opporunibies,
Research by Hussaln et al, §2015) shosws that autonomy helps companies creale new busi-
nesses and improve nsiness processes bo achieve competiiveness. Autonomy is a pre-
mqu:i:.il:: h.'r!l:imul.:'rjn[l; innowation in starting a new business, jnmas-in;g; nrﬁ,mﬁuﬁ-:m.:]
effechveness and increasing company profitability. Thus, awtonomy is a driver of change
in entrepreneural processes and activities within the organizton. By that, the by pothesis
i

HE. Automnnry has v sigrificm i pesilive inflivemce on comprelatice adodehge
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A Methodaology

The research Location (s o fummiture business in the wesiem part of East Jova, Indone-
ala. Determination of the cample was dome using variamoeased partial Jeast squane {I'L5)
by sonvenience sampling, and nonprobability sampling with purpesive sampling tech-
l1.i.-:|'|.|.|rr as m.;g;s,uh.'d. by H'mlgilfl]lh.

A1 Sample arwd Daky

Respomdenis in this study were fumiture prodocers arad sellers in Western East Java
wiith an analyais undt of 70 male and 14 emale fumitone ovwners. The owner or leader is
an individual sho knows most of the fumituee business aclivithes carried ol and the
reacuirges they have, The romiber of fumiture business thal aperated for more than three
vears was 73, amd 11 5MEs furmiture had been npenl:i:rl.;g less than three vears. In addition,
58 SMEs furnmibune had mamy mplu:.-'m:sb-:'mrm 16=-20, and 26 ShIEs had :m'p]l:q,'e«.-s un-
der lI'r.Thc"p.rimar_g.' data used in this study is ne]fr'r:-p':rtr.-d usirl.;_:;.: ql.LEi'I:iD:IH‘I-ﬂI.‘E {Ei:u:-'FE:r
1. In this :I'l.l.d.:.r. thie q'l.u.'sl:inm.ai.n.- distribubsd to furnibere criTepreneurs incduded in
e samiple was 3 questionnaires, and the number of guestionnadres reunmed fulfilled the
requirements and was leasible Lo be analyeed, Analysis and messorement of dato used a
struciurn] equation modeling approach (PLS wersion 300 with the analysis of models
oniber, nner, and testing the hypotheses (W W, Chin 2000)

A2, Vialidiey ard Beflabditis Teshing

In Line with a suggestion by Wong (2000}, an analysis of the model outer was per-
formed b ensure that the measurement used was a decent messurement (valid and relia-
bl Tesls conducted on the owter model consist of a best of corvergend and discriminan
validity, composite rellability, and Cronbach alpha (Chinet al. 2005} Instrumeit o meas-
wre fhe construcks of psk-takdng, proschivity, innosalion, aggressiveness, and suionomy
ad cipred froen Madhaushi et al. (4991) and Hussaim et al. (2005), In comirast, the insinimen
for measuring, competitive advantage is adopied from Zecbares and Siron (217} and
Sirivanh et al. (2004} Due to the absence of convergent validity problems, Hair et al 2000
suggest thie mexct tesst is the '|:|.r|:i:'|=r.r|. related to discrimmant validity. .I"I.Cl:mﬂi.ﬂ;l_"_ to Ghoeali
{2008), the method used o test discriminant validity is to ok at the loading of items, as
shown in Table 1.

Table L Construo, fem loading, !umgp variance ealractad (AVE)L oomposite reliability, and
Cronbadh’s alpha.

Average Variance Composite Crombachs
Comstruct  Mem LoMl8  pviucted (AVE)  Reliabillty  Alpha U PHO?
RT1 057
_ _ RT2 ez o
m"‘:;;:mﬁ RT3 fL630 0,454 e 0.713 "R"llmd
T4 (L63 %
RS 0.755
PRO1 0737
PROZ 0662
“ﬁ,“n‘g?“ PRO 0862 1500 .80 07 ”F:: ']‘If_‘:" ‘;1
: PRO4 0766
PROS 061
INNOVI  (LR95
Inovative  INNOWVI Q7% Valid and
(INNCYW  INNOVE  oes2 bl e e Reliable
IMMOYE (RIS
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bood 12
IMMOYE 00725
AGET 0.765
A pesive A i Walld and
IAGG) EE E:; h474 5 0.7 % s
AGEGS {16811
AUTON  (LRDD
MAFL% 4431 Valid and
Andoromy (AUTO) AUTDE 0754 n5HT (87 (1524 il
ALTOY 0.757
AUTDS (1656
Chl (LA
Compsetitive A2 (Lp54
.’Ld.\rrqu-: CAd 0662 509 0EI7 075 ”;l;i:'lf
A CAS 0.737
CAT (LR47

Wong (2010 explains that after o problems related o the mexagement, the mest
sbep is to evaluate the outer models {unidimensionality test model). The average variance
extractesd {A\."E],m'n:pnlibe rd.l:'l:i.ﬁl:_l,*,qnd Crombach's ﬂph; was usesd to test vnddimen-
alonality. For fhese incdicators, e cot-off value (5 0.5 so that all staternend items in these
viriobles are reliable (Halr et al. 20903 Table 1 shows the composite reliability and
Cronlach alpha in the constructed value aboyve (ba, Therelore, there are no problems in
e pelisdiity and unidimensionality test, The subsequent analysis besis the inner or steog-
tural models (Chozall 2008}, as shown In Figune 1,
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4 Kesults and DMiscnssion

The success of a busingss can be influenced by risk-taking, which ls an entrepreneuns-
lal erientation dirmension. The supedority company’s competbiveness will be achieved
when the company identifies existing opportunities and dares to take risks. The results of
datx ana}_g.'si.l For h:.'pnﬂ'lesi.l 1 1'I"i.;_t;ure 1 and Table I} show that 'ri:b‘ra]-:i.n;i_;d.nc's-nm affesct
competitive advantage. This result is the same as the research conducted by Stephen et al.
{201%)—that Ask-taking does not affed the competitive advantage of SMEs in Nigena.
This indicates that the studied furmiture business is not ready to deal with all forms of
change and things full of unceclainty, We argee that ihe furndbure business (s also less
prepared (o take ks and dentily opportuniies, making it less competiilve spainst s
competiiors. Fumibtuee businesses sumveved also el less irving Lo explore new markets;
besides, e mesearch of fumiture business did not switch toowsing buge resources {homan
and fnancal} and was less invaolved in a large and risky project. The competitve ad-
vantage SMEs shudied imiture is not influenced by risk-taking, These results do not sup-
part resen rch by Mahmood and Hanafi (20013} and the theory Fut forward by Lechner and
Cudmundsson (2004} and Zeebaree and Sicon (200 7).

Bezing proactive is important for the company 1o find and exploit new opportunities
and shaper innowation In arder o enhance the company’s competitiveness, The data anal-
ysis for hypothesis 2 (Figum 1 and Table 2) showes that being proactive has a significant
prositive effect on competitive adsantage. The fumiture business sludied always took the
initiativie o look for opporiundies, and the futuee market peeds i be o follovwe-up and
anticipated. The fumiture business is also always looking for new opportunities in other
lines of operatiors (prmducts and markets), and distribution channels can be dominated
by contmilling, the market. The 'p:na-rri.\'e furmiture business 1= comsidered a market leader,
not a follower, by a]wa}'s E:-:p'lnrirqg |:|1:rtunl1'al and sustainiable market benefits, havin—g
competitive advarages, and always making beter changes. This study supports the pe-
search oonducted by Li and Fhou (20000 Huang and Wang {2001), Strivanh ef al (2004},
amnad {Kupooed al, 20217, In e with Diaz and Sensink’s research {20200, the proactive dimen-
shon significantly influences perfonmance. These resulis give policymakers helptul infor-
miatlon alwoad (he proactive Faclors that must be kept fo belp new biesinesses star and
RECI,

Innvation reflects the tendency of companies invelved in supporting the process of
creativity and finding new things and ideas. An approach that fooses on innovation will
create a miore effective mmpsl.i.i'ive advantage. Then, kor the ana'l:.-'.'ds of data in h:.-'Pvl'ﬂ‘]'lﬂi.'i
A Figune 1 and Table 23, the results shove that irmovation has o signifcand positive lmpac
on competitive advantage, This indicates that the studbed Femihine business is always
willing Lo experiment with new praducts, support creativity and new things, and finod
creadive business solutlons, This supports the theory of Alarape (30131 thal innovation s
a creative process with new ideas amd E:-:'F-c'ri:mnl::-; in d.ulin:'ri:nﬁnm Pmnducts, wervices,
and technolagies. Research conducted by Ferreira et al. {20201 shows that innovation ca-
pakrility significantly affecs the competitive advantage of SMEs in Portugal. For example,
tesearch by Chaithanapat et al. (2022) in Thailand explains that the quality of inncowvation
is important in small and medium enterprises (SMEs) and customer knowledge manage-
mient arl leadership. When a company has an entrepreneurial orentation, the process
amad Frequency of Innovatiors will e better, msuliing in being more effective for compa-
athes bo achleve compettive advandage, These fsulls suppor the study firding by
Ml brushi e al, (2001, Mahemood and Hana £ (20035}, ard Zecbaree amd Sioom (H07), Ac-
ording 1o Ortgueita-Sinchez et al. {2023, innovation is the primary ability o drive a
sustainable competiiive advantage

The concept of aggresivensss encourages organizations to become market pioneers
and outperform competitors. Aggressivensss is done o change market trends and pro-
vide product-related services using information tiechnology in eccentnic ways before oom-

pelitors, The explanation is supporked by Sotego ond Silalahi (2021) —that the vadable of
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cxmpetitive aggressiveness strongly affects company pecformance. Data analysis for hy-
pathesis 4 {Figure | and Table 2} showes that aggressivencss significantly impacts compet-
ibive advantage. Aggressiveness cn change market trends that can place the organiza-
teny's survival by introducing inovative products with supedor feafwres thad the com-
pretitars da not perform. The researched furmiiune business always reacts io compeditons,
follows the teends and demands of the magkel, and |2 alwiys inbensedy Gnding ol alout
the closesst competitors, Furnibure businesses ane also always ready bo compede to outper-
form their competitors, These results support the theory of Madhoushi et al. (2011 —thai
the conoept of competitive aggressivensss also encourages organizabions B become pio-
necrs in the matket and owtperform their compettors. The results suppor findings by
lfmg and Wamg (2011} and Husain et al (20151 In addition, research conducted by
{Fanjaitan et al. 2021} also found that competitive aggressivensss affects business perfor-
mance ol private undversitics n bnd omesla, In order o support this resull, aggressiveness
ci b carrbedd oot with the endreprencurial process of ceeating new businesses Lhrough a
paychoanalytic approsch o endreprencurial behavior, which b5 identified with three
sbapess: dreams, budiness deas, and the creation of new businesses Melallo el al. (2021,
This entrepreneurial process will produce individuals who have ideas for creating new
and competitive businesses.

Auvtomomy is one of the bases for innowvative behavior and entrepreneurship that re-
fers o independence in presenting idess or making and implementing decisions that
bring improvements in business processes 1o achieve competitiveness {Alarpe 20031 Fi-
mally, the dlata analysis for hypodhests 5 (Flgure | and Table 2} shows that autonamy slie-
nificantly affects competitive advantage. The researched fernitune busiress has o clear vi-
sion and mission, has o cear organizational stuciuree, b5 very confident in making deci-
shons, has iis managemend siyle, and continuouwsly increases effeciiveness, Entreprencurial
arientation is the managerially oriented atttude incthe decision-making process and stra-
1|:|._|;i: acticns in mlmpr:nnumhip. Lnl.'rupm‘l.r.-ur holds the r.i|_.ﬂ1.r o make decsions, and
therefore self-confidence is crudal 0 ensurne the arganization’s survival. This study sup-
parts the theory suggested by Madhoushi et al (2011} and the shudy by Hussain et al.
{2015}, Coupled with the Andirgs, Berineth Lichenna et al |201%) reveal that entreprensur-
ial arientation consisbng of subonomy deives SMEs" performance in the State of Abia, Ni-
geria,

The amalysis (Table 23 showes the value of B Squace {R2)oof (0523 for competitive ad-
vaniage. 1 means that %2 %5 of competitive advantage is influenced by risk-taking, pro-
activencss, innovabveness, a;g;q,rmi.vunm,.:nd autanomy, while 7.7% nf'rfl'l.emm'FEr.iI:ivr
a-c[varﬂag;e variable is influenced by ather variables outside the variables not contained in
the research. The value of B! obfained by more than 0.5 indicates that the model has a
gmd mieasure of grodness of fit {Hair e al. 2000}

Tabbe 2. Path Coafficiond.

T Statistics I Value HResalt
Risk Taking =% Competitive advantage LEdE ] Reected
Prosctive - Compelitive advantage 6071 (L Agcepled
Innovative 2 Competitive advantage 1990 (LINK] Accepted
Apgressive + Competitive advantage 5 ZHD (LI Axcepled
Autonamy =¥ Competitive advantage .54 (LI Hucepted

Rﬁqu.arr: O = (L9253{52.0%)
EEHI.I"L"MI |- 1.#-&3-[5&5.5'5- i
** axpmficant keve] at 5% p = 0415

5, Comclusinns

This study prowides several important things that can be considered in making dec-
sions related by fumitume SMEs. SME should focus on three factors: time for innos-ation,
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speed of innovation, and networking by developing company capabilities even before
market changes (Hilmerson and jilmerssan 2021). SMEs need 1o be aware of the im-
partance of irternational markets need b work clesely with external partners to
abrengihen their echnological Innosation capabilities to improve Lhelr pecormance inber-
malionally {Byu et al, 2021} In addition, SMEs seed o be proactive in alllances, and rela-
timnal capiial k5 o key facior for intermnaional cooperation. So thad they can be competitive,
they reeed o improcve tear abdlivy 1o develop and use new echmologies

Thus, this can be an i.n]:ruf for the government, speci..:ll.'l:rﬂw T-'['ini:l:n__.l n:rt'hd.l.u'rr:,' of
Indanesia and the Indonesian Creative Eoonomy Agency (BEKRAT), to incresse the com-
petitiveness of Indonesian furniture globally by providing incentives for ShEs furniture
actors in Indonesia. Besides that, the SMEs arniture und:rﬁtud:.-' needs to be anented to
entrepreneumship strategically in making dedsitms and actions and becoming more pro-
actlvie, frmovative, aggressive, and awtonomous, aswell as taking risks o excel in compe-
fitiom. As supported o research by Hogue (2008), Bemoster ef al. (20200, and Fan e al,
{20213, the reladorship of entreprenearial odenialion deives company petformance in
achieving competii seness. n addition, e SMEs furnbione showld formolate and imple-
mient strategies that lead relative to seperior perfommance facing competitors in the same
industry and provide more added valwe to ;ustomers. The growth of the wood and cradft
fumiture industry spread throughout Endonesia has great pofential o grow and deselop
ina long time, 2 dio the research results conducted by Maryono et al. (2021} on the woad-
crali indusiny

Mmrageria! Impdication

Entrepreneurial oriendatbon is requined by SMEs fumbiure in East Java, Inconesia
The dimensions of entreprenewrial arientation that have the most dominant influenoe in
this stud y are aggressiveness. Aggressiveness is the company’s reaction bo the trends and
demands of rrrn'l.]:-zl:il:i.-:m in the market {Stepoand Silalahi ll.'El:land-:I'anjaH.m:taL 20213,
Therefore, the SMEs furniture need s 1o mainkin and increase aEFumi.\'m: i|1|rnnr]:|r by
nes ponding o requiests and compeling o reach demamd n the market, The fumituee in-
dustey isa labore-indensive industey thal need s to be aggress fve because the fumituee busi-
ness has reliable local conbend, Besides, the role of investment B alsa very lmporian
{Lewand owska 2021} In indl venecing the competitiveness of SMEs, such as Investment in
machinery and equipment, investment in marketing activities, intellectual property pro-
techon, and investment in training, which need to be increased. The resourees of the fur
niture industry are mainly from Il natural resources {wood and rattan} combined with
handicraft Pmdu:u’. and I::|.‘P:il:i|| Indonesian culture, so the fumiture industry has exoellent
prospects fo spur economic growth in Indonesia.

Futuire pesedrch needs to dig deeper o fhe theary of aggressiseniss in SMEs ihad
wi b implemented in this research, There is more focus on Iooking al the agpressive
shde than aggressively introducing, inpovative products indo U marcket, giving ecoendric
surprises 1o the market, and aggressively exploiing product and service information. Be-
sides that, the .:ma;.rts.:i.l'cms: seen needs to inclode, Eor -m:ample, hiovwe 1o folline market
trends and demands aggressively and how to consistently and intensely find oul abaat
competitars. In addition, feture ressarch needs o pay attention fo the scope of the study
because this research is still limited to one area, namely the provinoe of East Java in Indie
nesla, s iE carmeod e companed sith other reglors In the same pedad with a Broader
sarnple
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