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ABSTRAK

Perkembangan teknologi komunikasi di Indonesia saat ini sedang mengalami
kemajuan yang sangat pesat, ditambah era ponsel pintar atau smartphone sekarang
yang saat ini sudah menjadi kebutuhan hidup masyarakat di Indonesia. Dalam dunia
persaingan smartphone di Indonesia saat ini, perusahaan dituntut untuk menawarkan
smartphone yang memiliki harga terjangkau, kualitas produk yang bagus, memiliki
inovasi yang berbeda dibanding pesaing — pesaing, karena konsumen akan rela
membeli produk yang berkualitas. Keputusan pembelian konsumen muncul setelah
adanya minat terlebih dahulu, hal tersebut dapat dipengaruhi oleh harga produk,
kualitas produk, dan inovasi produk. Penelitian ini bertujuan untuk mengetahui
pengaruh harga, kualitas produk, dan inovasi produk terhadap minat beli dan
keputusan pembelian smartphone Xiaomi di Surabaya Timur Berdasarkan hasil
pengolahan data dengan SPSS versi 23 dapat dikatakan semua item pernyataan Valid
dan semua variabel Reliabel. Nilai Adjusted R Square sebesar 50.1% dan 51.5%
artinya dapat dikatakan bahwa seluruh variabel Harga, Kualitas Produk, dan Inovasi
Produk dapat dikatakan berpengaruh sedang terhadap Minat Beli dan Keputusan
Pembelian smartphone Xiaomi Surabaya Timur. pada uji t didapatkan hasil bahwa
variabel Harga dan Kualitas Produk berpengaruh signifikan terhadap Minat beli
smartphone Xiaomi Surabaya Timur, sedangkan variabel Inovasi Produk tidak
berpengaruh terhadap Minat beli smartphone Xiaomi Surabaya Timur, dan variabel
Harga, Kualitas Produk, dan Inovasi Produk tidak berpengaruh terhadap Keputusan
Pembelian smartphone Xiaomi Surabaya Timur, tetapi Minat Beli menunjukan
pengaruh yang signifikan terhadap Keputusan Pembelian smartphone Xiaomi
Surabaya Timur.

Kata Kunci : Harga, Kualitas Produk, Inovasi Produk, Minat Beli, Keputusan
Pembelian



ABSTRACT

The development of communication technology in Indonesia is currently
experiencing very rapid progress, and the era of smartphones now which has now
become a necessity for people's lives in Indonesia. In the world of smartphone
competition in Indonesia today, companies are required to offer smartphones that
have affordable prices, good product quality, have different innovations than
competitors, because consumers will be willing to buy quality products. Consumer
purchasing decisions arise after there is interest first, it can be influenced by product
prices, product quality, and product innovation. This study aims to determine the
effect of price, product quality, and product innovation on buying interest and
purchasing decisions for Xiaomi smartphones in East Surabaya. Based on the results
of data processing with SPSS version 23, it can be said that all statement items are
valid and all variables are reliable. The Adjusted R Square value of 50.1% and 51.5%
means that it can be said that all the variables of Price, Product Quality, and Product
Innovation can be said to have a moderate effect on Purchase Interest and Purchase
Decisions for Xiaomi smartphones in East Surabaya. The t test showed that the price
and product quality variables had a significant effect on the purchase intention of the
Xiaomi smartphone in East Surabaya, while the Product Innovation variable had no
effect on the purchase intention of the Xiaomi smartphone in East Surabaya, and the
price, product quality, and product innovation variables had no effect on purchasing
decisions. Xiaomi smartphone in East Surabaya, but Buying Interest shows a
significant influence on the Purchase Decision of the Xiaomi smartphone in East
Surabaya.

Keywords: Price, Product Quality, Product Innovation, Purchase Intention, Purchase
Decision
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