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Wahyudiono et al. Journal of Innovation and Entrepreneurship (2024)_13:21 Journal of Innovation and
https://doi.org/10.1186/s13731-024-00376-6 Entrepreneurship RESEARCH Open Access Performance recovery of
creative sector industries: strengthening_management literacy and digijtal business innovation Wahyudiono1, Yustinus
Budi Hermanto2* , Soffia Pudji Estiasih3 and Aminatuzzuhro4 *Correspondence: yustinus.budi@ukdc.ac.id 1
Management Study Program, Wijaya Kusuma University Surabaya, JI. Dukuh Kupang XXV No. 54, Surabaya, East Java
60225, Indonesia 2 Management Study Program, Darma Cendika Catholic University Surabaya, JI. Dr. Ir. H. Soekarno
No. 201, Surabaya, East Java 60117, Indonesia 3 Management Study Program, PGRI Adhi Buana University Surabaya,
JI. Hamlet Mendgal XII, Surabaya, East Java 60234, Indonesia 4 Management Study Program, Wijaya Putra University
Surabaya, JI. Raya Benowo No. 1-3, Surabaya, East Java 60197, Indonesia Abstract This study examined the effect of
strengthening_management literacy on digital busi- ness innovation and accelerating_performance recovery and
examined the impact of digjtal business innovation on accelerating_performance recovery. This study is
explanative/associative research accompanied by hypothesis testing. The unit of analysis in this study was creative
industry entrepreneurs, with a total popula- tion of 354. Sampling_in this study used purposive sampling_with specific
criteria and obtained 194 as a sample size, after which they were referred to as respondents. Path analysis results show
that strengthening_management literacy directly and sig- nificantly influences digital business innovation and
accelerates performance recov- ery; digital business innovation directly and substantially influences the acceleration of
performance recovery in the creative industry sector. The findings of this study indicate that strengthening
management literacy, which is carried out in a structured and massive manner, will encourage innovative behavior in
implementing_digital busi- ness. Digital business innovation will spur business activities to become more effective,
because they are not limited by space and time. Keywords: Literacy, Management, Business, Digital, Performance
Introduction The business environment is one factor that can influence a business’s success or fail- ure; therefore, any
change can disrupt its performance (Battistella et al., 2020; Cantonnet et al., 2019). Performance is a result of
implementing the management process carried out by all organizational units using its resources for a specific time.
(Sawaean & Ali, 2020). Meanwhile, performance measurement can be formulated according to each organizational
unit’s targets. Performance measurements should be assessed based on indicators relevant to the prevailing
environmental conditions to ensure prompt and suitable implementation of performance recovery strategies (Trianni et
al., 2019). The revenue of the creative industry sector witnessed a decline in 2020 compared to the rev- enue
generated in 2019. However, it rebounded in 2021 and continued to grow until the first half of 2022. Nevertheless, the
growth could not surpass the revenue achieved in 2019 due to management’s failure to adapt to changes that took
place quickly and to find © The Author(s) 2024. Open Access This article is licensed under a Creative Commons
Attribution 4.0 International License, which permits use, sharing, adaptation,_distribution and reproduction in any
medium or format, as long_as you give appropriate credit to the original author(s)_and the source, provide a link to the
Creative Commons licence, and indicate if changes were made. The images or other third party material in this article
are included in the article’s Creative Commons licence, unless indicated otherwise in a credit line to the mate- rial. If
material is not included in the article’s Creative Commons licence and your intended use is not permitted by statutory

copy_of this licence, visit http:// creativecommons.org/licenses/by/4.0/. a quick and precise solution (Cantonnet et al.,
2019). Changes can occur unexpectedly (Choi et al., 2019), and management should have a strong sensitivity to adapt
to changes through creative and innovative behavior in utilizing digital technology platforms (Domi et al., 2019).
Environmental changes can affect the management process in managing their business, along with the time process
and business learning will undoubtedly affect how to adapt to change (Chang & Cheng, 2019), so that the acceleration
of performance recovery will go hand in hand with the policy directions made by management (Fitri- ati et al., 2020).
The availability of technology platforms and social media that can be accessed openly by the public also influences
people’s behavior in utilizing the value of information. This information is used to strengthen management literacy and
encourage digital business innovation (Okundaye et al., 2019) to improve management and busi- ness services which
are fast, easy, and flexible according to the needs of the community without being limited by the dimensions of time
and place (Hassan & Razig, 2019). The revenue generated by the creative industry sector from 2020 to 2022 has not
been able to reach the revenue generated in 2019. This pressing issue requires rapid resolution to restore revenue
performance to at least the same level as in 2019. Figure 1 displays the revenue the creative industries sector
generated from 2019 to 2022. Figure 1 depicts the financial gains of the creative industry sector, as derived from a
sample dataset of 194 enterprises located in four locations in East Java, namely, Sura- baya, Mojokerto, Pasuruan, and
Gresik. In 2020, the average income of the creative industry sector was IDR 7.40 billion per city per year, comparable
to a 33.52% decline compared to the average income of IDR 22.01 billion in 2019 (a decrease of 66.48%). In 2021,
the average revenue per city per year rose to IDR 13.59 billion, representing a 61.74% rise compared to the average
revenue in 2019 of IDR 22.02 billion, representing a decline of 38.26%. In 2022, amidst the new normal, the average
income per city per year rose to IDR 20.58 billion, marking a 93.49% gain compared to the average income of IDR
22.01 billion in 2019, which had a fall of 6.51%. The revenue generated by the creative industry from 2020 to 2022 has
not yet exceeded the income recorded in 2019, despite 30.00 25.00 24.30 22.94 21.06 22.14 20.52 21.13 22.01 20.58
20.00 19.33 18.91 15.00 13.99 12.46 12.57 13.59 15.34 10.00 8.90 6.24 7.10 7.34 7.40 5.00 - Surabaya Mojokerto
Pasuruan Gresik Average 2020 2021 2022 2019 Fig. 1 Creative industry business income (billion Rupiah). Source:
Creative industry business income based on sample data 3 years of operation. Similarly, the revenue generated by the
creative industry sector, as indicated by the sample data from 2020 to 2022, remains lower than the revenue gener-
ated in 2019. This shows a significant impediment to revenue growth during the past 3 years, necessitating prompt
action to restore optimal performance. Based on empirical evidence, the performance recovery of the creative industry
sector can be attributed to two essential factors: enhancing management literacy and fostering digital business
innovation. These factors are crucial in effectively using digital technol- ogy platforms and social media to support a
creative culture and manage business oper- ations. This phenomenon indicates that strengthening_management literacy
and digital business innovation, which is carried out systematically and structured, is expected to accelerate the
recovery of organizational unit performance. Strengthening management literacy and digital business innovation
oriented towards improving management and business management can accelerate the recovery of the performance of
the creative industry sector for the better (Okundaye et al., 2019). The results of research related to the performance
of the small-micro and the creative industry sector by several research- ers showed different results from one another;
this was due to the use of different con- cepts in explaining this performance (Falahat et al., 2020; Lin & Ho, 2019;
Okundaye et al., 2019; Verdolini et al., 2018). Management literacy refers to individuals’ acquisition of management
knowledge through digital platforms and social media. This enables business actors to periodically enhance their
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understanding of management concepts, improving their business man- agement practices (Okundaye et al., 2019).
Enhancing management literacy involves individuals’ or business entities’ deliberate and enduring efforts to augment
their under- standing and grasp of contemporary management principles. This is achieved through proactive
engagement in activities aimed at acquiring new knowledge, using social media platforms, fostering open
communication channels, embracing digital platforms, and making informed decisions guided by digital and social
media sources (Sawaean & Ali, 2020). Engaging in dynamic activities on digital platforms that focus on acquiring new
management information will undoubtedly enhance the managerial skills of indi- viduals or corporate entities, leading to
improved performance outcomes. Business learning over a specific time has encouraged business actors to improve
their management skills independently through active literacy. They utilized social media and other digital platforms
that can be accessed openly (Nofiarli, 2018; Rauch et al., 2017). Strengthening management literacy has changed their
perspective that digital-based business is the right solution to eliminate the isolation of business deadlocks (Lin & Ho,
2019). The year 2022 is the beginning of the rise of the creative industry sector, start- ing with organizing and
improving its business management with accurate literacy guid- ance, so that its business management can adapt to
the new era. In the new normal life, businesses are starting to grow, although slowly, their perfor- mance growth is
improving compared to 2020. However, they did not match their per- formance in 2019 (Sawaean & Ali, 2020).
Strengthening management literacy is expected to be able to open barriers that have closed steps and business spaces
that have been deadlocked since the COVID-19 pandemic occurred (Hassan & Raziq, 2019). Access to extensive
information also accelerates the community’s ability to be literate in various areas, including management, financial,
and digital literacy. So that management and business processes grow massively and the quality of business services
and products becomes fast, effective, and efficient (Choi et al., 2019). The era of digital business is a necessity where a
business person must be open-minded and willing to accept the fact that business has experienced changes in space
and dimen- sions; new instruments demand services that are fast, easy, and flexible according to the wishes of the
community (Foghani et al., 2017). The digital business provides a vast open space for business people to imagine and
innovate about services and products, so that quality is the keyword for businesses to create added value, satisfaction,
and loyalty for their consumers (Falahat et al., 2020; Verdolini et al., 2018). The COVID-19 pandemic has changed the
gloomy face of the creative industry business in East Java. Still, on the other hand, it has also provided positive
reinforcement in accelerating changes in behav- ior and people’s perspectives on business (Lucky et al., 2019). Entering
a digital business requires adequate psychological readiness, especially for business people still stutter- ing with
information technology and still remembered by the community (Sawaean & Ali, 2020). Digital business innovation
provides an opportunity to optimize the role of information technology in enhancing the ability to build a creative and
innovative cul- ture for all of its business processes to guarantee the quality of services and products to create
advantages that can be gifted to its consumers, beyond what is provided by its competitors (Hassan & Raziq, 2019).
Strengthening management literacy and digi- tal business innovation is a relevant phenomenon to explain how
management literacy can encourage digital businesses to be wider open and to innovate in a structured man- ner to
accelerate the recovery of better business performance (Wahyuni & Sara, 2020). Strengthening management literacy is
expected to be able to increase the owner’s ability to manage digital-based businesses through the development of a
creative and innova- tive culture in creating added value service and product quality amid efforts to acceler- ate the
recovery of the performance of the creative industry sector for the better when entering the new normal life era in
business. The purpose of this study is to empirically prove the effect of: (1) strengthening management literacy on
digital business innova- tion, (2) strengthening management literacy on accelerating performance recovery, and (3)
digital business innovation on accelerating_performance recovery. Therefore, this research is expected to be able to
explain that strengthening management literacy and digital business innovation, to create space for creativity in
managing business for busi- ness actors in the creative industry sector and is able to improve the quality of services
and better products. To accelerate the recovery of the performance of the creative indus- try sector, the business
owners should be more progressive. Literature studies Strengthening literacy management Strengthening literacy
management is a structured and actual effort to increase knowl- edge through access to technology platforms,
information, social media, and other vir- tual media (Klimczak et al., 2017). So that there is an accumulation of
practical, technical, and conceptual skills to manage the business better (Ahmadi & Mohd. Osman, 2018). Literacy
strengthening can be carried out by a person or business person who wants to overcome challenges that may occur or
hinder the desired goals by opening consult- ing rooms and seeking the latest information through mainstream and
non-mainstream media, thus providing additional managerial knowledge and skills (Hassan & Raziqg, 2019).
Environmental changes often make business conditions uncertain. This is because the management is no longer
attuned to the new situation; therefore, an accurate and responsive effort is needed to mark changes that can enhance
new knowledge (Falahat et al., 2020). Therefore, strengthening literacy can increase management’s responsive- ness to
new environments (Djou & Lukiastuti, 2021). Responsiveness in interpreting digital media and actively using it, as well
as a solid commitment to the role of digital media, is a real effort to realize more robust literacy management, resulting
in the trans- formation of management’s valuable knowledge for managing digital business to become innovative.
(Falahat et al., 2020; Hervas-Oliver et al., 2020). Strengthening literacy management needs to change a person’s or
business’s attitude and behavior in responding to developments in the digitalization era (Rauch et al., 2017; Sitepu,
2019). People and business activities will be determined by their ability to uti- lize information technology to support
lifestyle fulfillment or manage a business (Tseng et al., 2017). Several business actors often come into contact with
information-gather- ing activities, open discussion spaces, and commitment to digital media. Readiness to accept
change is an attitude and behavior that can improve management literacy skills and encourage the creation of cultural
innovations in managing digital-based busi- nesses (Fitriati et al., 2020). Strengthening literacy management must be
carried out in a structured and sustainable manner, so that the knowledge transfer process can meet the needs and
management can adapt to the new environment (Tseng et al., 2017). Cre- ative and innovative behavior can improve
the community’s service quality, making it easier, faster, and more flexible. In turn, it can accelerate the recovery of
better perfor- mance (Vasquez et al., 2019). Several indicators used to explain the variable concept of strengthening
management literacy have been revealed in research conducted by several researchers (Falahat et al., 2020; Fitriati et
al., 2020; Hassan & Raziq, 2019; Hervas-Oliver et al., 2020). These indicators include searching for new information,
being active with digital media, opening up space for discussion, committing to change, optimizing the role of digital
media, and being fast in decision-making. Those studies also reveal that management literacy, which is carried out
systematically and continuously, can encour- age the implementation of innovative digital business to improve service
quality for the better, so that it can accelerate performance recovery, even though there are some dif- ferences in
measuring the indicators. Based on those empirical studies, the following hypothesis can be put forward: H1
Strengthening literacy management affects digital business innovation in the crea- tive industry sector significantly. H2
Strengthening management literacy has a significant effect on accelerating the recovery of the performance of the
creative industry sector. Digital business innovation Digital business innovation is a planned and conscious activity to
carry out actions that can increase added value in managing a digital-based business, so that the business it manages
can always create change (Lucky et al., 2019). Digital business is developed by utilizing digital technology platforms,
web applications, or other virtual media that can be selected according to business needs (Mulolli et al., 2017). Digital
business has a very open, transparent, easy, fast, and flexible space, because digital platforms can frame public spaces
that are not limited by space and time (Okundaye et al., 2019). Individu- als or corporations often innovate by utilizing
technology issues, management devel- opment, and technology-based processes. Technology-based innovation can
produce higher quality products, lower costs, faster processes, and results with a better set of value added to leverage
organizational performance for the better (Prashar, 2019). An attitude of caring about digital issues, exploring digital-
based ideas, and providing funds for technology development are behaviors that can support the creation of a creative
culture within a community or organization to generate big ideas to develop effective and efficient business processes
(Falahat et al., 2020; Hassan & Raziq, 2019). Creative culture and innovative behavior are forms of civilizational
investment in an organization (Mohamad Radzi et al., 2017). These characteristics can become strategic resources to
build competitive advantage for corporates; therefore, these cultural val- ues must be maintained and developed
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continuously to create a sustainable competitive advantage (SCA) for the organization (Dolz et al., 2019). Businesses
in the digital era always demand innovative services and products for their users (Dunets et al., 2018). The
sophistication of social media can provide information, friendship communities, and communication through virtual
networks and content that can be accessed flexi- bly, quickly, easily, and cheaply without being separated by space and
time dimensions (Goerzig & Bauernhansl, 2018; Sanchez Badini et al., 2018). Changes in people’s lifestyles also
accelerate the process of cultural transformation, which demands practical and fast services as displayed through
virtual information and content on social media (Henr- iques & Catarino, 2016). The application of digital business must
be supported by the ability of a person or corporation to always behave creatively and innovatively in meet- ing the
expectations, desires, and needs of their consumers (Krishnan & Scullion, 2017; Verdolini et al., 2018). Several
indicators used to explain the variable concept of digital business innovation have been disclosed in studies conducted
by some authors (Dunets et al., 2018; Mohamad Radzi et al., 2017; Okundaye et al., 2019; Prashar, 2019) which
include being responsive to digital issues, utilizing digital market issues, developing digi- tal management, digital-based
business processes, developing digital ideas and allocat- ing digital development funds. This research also reveals that
innovation during massive digital business management can drive business processes to improve the quality of ser-
vices and products for consumers, so that the added value created can accelerate the recovery of better performance
even though there are changes in the use of indicators. Based on those empirical studies, the hypothesis can be put
forward as follows: H3 Digital business innovation has a significant effect on accelerating the recovery of the creative
industry sector’s performance. Performance recovery acceleration Accelerating performance recovery is a strategic and
measurable step to optimize own- ership of economic resources and manage them through the utilization of conceptual
resources (Ndiaye et al., 2018). This strategy must be carried out to accelerate the recovery of organizational
performance faster after experiencing a decline in performance during extreme changes in the business environment
(Linder, 2019). Several phases of action must be carried out through a comprehensive evaluation of why performance is
declining, how to map environmental problems that occur, how to design practical strategic actions, how to implement
them measurably and carry out ongoing monitoring and evaluation (Janas- ova et al., 2017). Recovery of organizational
performance must be carried out through an acceleration strategy by implementing a measurable system (Prima & Ute,
2018), because the downturn that occurred was very extreme, and business activities that disrupted perfor- mance had
to be restored immediately to conditions before the pandemic hurricane (Fel€lo et a).2019). Deterioration in
performance causes the organization’s service cycle to become hampered (Staniec et al., 2017), where gains in
revenue, profit, and acquisition of sales orders must accelerate the cycle, so that services to consumers typically run
again (Canton- net et al., 2019; Sawaean & Ali, 2020). Being active in the use of digital media and trying to maximize
the role of digital will undoubtedly open up a more expansive space for access to information (Goerzig & Bauernhansl,
2018), so that management literacy becomes better, where literacy regularity contributes to management development
and influences perfor- mance recovery better (Choi et al., 2019; Wahyuni & Sara, 2020). Creative culture and
innovative behavior accelerate service cycle improvements in business activities (Klimczak et al., 2017), so that access
to economic resources becomes wider, business management becomes more effective, and business process costs
become more efficient. Digital business needs innovation support in all aspects of organizational functions (Yoshino &
Taghizadeh-Hesary, 2019), so that business processes can produce superior value that exceeds what is offered by its
competitors, so that performance results become better and can recover quickly like performance achievements before
the crisis occurred (Falahat et al., 2020; Trianni et al., 2019). Several indicators used to explain the variable concept of
accelerating performance recovery have been disclosed in the research results (Choi et al., 2019; Sawaean & Ali, 2020;
Trianni et al., 2019; Wahyuni & Sara, 2020), which includes spurring revenue, spurring profits, spurring the acquisition
of sales orders, spurring business services, spurring access to resources, spurring business effectiveness and cost
efficiency. This study also illustrates that the acceleration of performance recovery will be realized well when a person
or corporation has a strong commitment to building man- agement literacy on a massive scale and can build a creative
culture and innovative behavior in managing a business that consists of all aspects of its activities, to improve quality
ser- vices and products to consumers are getting better even though there are differences in the use of indicators.
Research model The framework conceptual of this study is depicted in Fig. 2. Strengthening management literacy is the
independent variable (SML); digital business innovation is the intervening variable (DBI); and Accelerated performance
recovery is the dependent variable (APR). Methodology Population and sample The population in this study are creative
industry business actors domiciled in East Java creative industry centers (Surabaya, Mojokerto, Pasuruan, Gresik) with
a total of Fig. 2 Research model 354 creative industry business actors. The unit of analysis is the management of crea-
tive industry players, a sample of 194 respondents (54.8%) spread across four cities and regencies based on the
purposive sampling method with specific criteria. The activities of the creative industry sector include the manufacture
of wallets, leather bags, suit- cases, shoes, handicrafts, headscarves, Muslim clothing, accessories, wedding gifts, and
various other creative industries. Sampling technique The sampling_technique in this study used purposive sampling
with the criteria that creative industry players are at least active from the beginning of 2019 until Decem- ber 2022,
have implemented a digital platform in managing their business, the domicile of the business is in the creative industry
center area, the business manager is also the owner. Based on these criteria, 194 creative industry players were
obtained as samples and respondents. The questionnaires were distributed and filled in by creative industry players
who are members of the creative industry center business group with a 1-month filling period (January 5, 2023-
February 5, 2023). Variable measurement Strengthening management literacy is a strategic step that is carried out
systematically and continuously to acquire new knowledge and encourage the application of innovative digital
businesses to improve the quality of products and services (Falahat et al., 2020; Fitriati et al., 2020; Hassan & Raziq,
2019; Hervas-Oliver et al., 2020). The variables in this study are measured based on six indicators, which include: (a)
seeking new informa- tion, (b) being active with digital media, (c) opening space for discussion, (d) commit- ment to
change, (e) optimizing the role of digital and (f ) fast in decision making. Digital business innovation is a behavior
reflected by business owners in the creative industry sector to make changes in managing their business through the
massive use of information technology-based platforms to encourage higher quality business pro- cesses in providing
services and products to consumers (Goerzig & Bauernhansl, 2018; Krishnan & Scullion, 2017; Okundaye et al., 2019;
Sanchez Badini et al., 2018; Verdolini et al., 2018). The variables in this study were measured based on six indicators,
namely: (a) responsiveness to digital issues, (b) utilizing digital market issues, (c) developing digital management, (d)
digital-based processes, (e) developing digital ideas, and (f ) digi- tal development fund allocation. Accelerated
performance recovery is a structured and massive effort by creative indus- try business owners with a solid
commitment to developing management literacy and being able to use it and to build a creative culture and innovative
behavior in managing their business with the best quality service and products beyond what is offered by com- petitors,
so that they can leverage performance growth (Choi et al., 2019; Sawaean & Ali, 2020; Trianni et al., 2019; Wahyuni &
Sara, 2020). The variables in this study were meas- ured based on six indicators, which include: (a) spurring revenue,
(b) spurring profit, (c) spurring the acquisition of sales orders, (d) spurring business services, (e) spurring access to
resources, (f ) spurring business effectiveness and cost efficiency. The three variables mentioned are assessed using a
Likert scale consisting of five inter- vals: 1 (strongly disagree), 2 (disagree), 3 (moderately), 4 (agree), and 5 (strongly
agree). The resulting measurements are referred to as interval data. Data source The data source in this study comes
from primary data sources, namely, data obtained through a questionnaire instrument filled in directly by the owner,
who is included in the criteria as a respondent. The measurement scale uses a Likert scale with five inter- vals. Testing
The reliability coefficient used Pearson’s product-moment correlation coef- ficient, while the reliability coefficient used
Cronbach’s alpha. The instrument is declared valid if the value of the coefficient of correlated item-total correlation is
positive = 0.30, while the instrument is declared reliable if Cronbach’s alpha value is > 0.6. Data analysis Data
analysis in this study used path analysis, which was performed using standardized regression data processed through
the Statistical Product and Service Solutions (SPSS)_Version 23 software. Meanwhile, the model in this study can be
expressed by mathemat- ical equations as follows: ZDBI = P1 ZSML + [, (1) ZAPR = P2 ZSML + P3 ZDBI + [2. (2)
Information—SML: strengthening management literacy; DBI: digital business innova- tion; APR: accelerated
performance recovery; P1, P2, P3: coefficient of direct influence; [, [2: standard erroResults and discussion
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Description of research results In this study, 194 instruments/questionnaires were sent to respondents according to the
number of samples with a filling period of 1 month (January 5, 2023-February 5, 2023). Through the data collection
process, 194 which consisted of 45 respondents (23.20%) in Surabaya, 46 in Mojokerto (23.71%), and 49 in Pasuruan
(25.26). %) and the city of Gresik 54 (27.84%). The results of the r-count validity test for all measurement items have
a value of > 0.30, and Cronbach’s alpha has a value of > 0.60 (Tables 1 and 2), therefore all the instruments used in
this study are valid and reliable, so the data can be analyzed further. Table 1 shows the validity test results for the three
variables with a correlation coef- ficient value of r-count between 0.364 and 0.816; thus, the three variables have a
value = 0.30. Table 2 is the result of reliability testing with Cronbach Alpha values between 0.787 and 0.844; thus, the
three variables have a value > 0.60. Referring to the meas- urement results and these criteria, the research
instruments used for data collection are valid and reliable. Table 3 displays the distribution of respondents by gender
and type of business. The male gender comprises 49 individuals, accounting for 25.26% of the total, while the female
gender comprises 149 individuals, representing 74.74%. This data indicates that the female gender group exhibits
more numerical dominance. This can be attributed to the cultural norms within society, where wives often want to
contribute to the family’s economic well-being through domestic entrepreneurial endeavors. This table provides a
breakdown of the gender composition in different types of businesses. It shows that Table 1 Validity test. Source:
Results of data processing Variable Coefficient correlation Critical value Criteria Strengthening management literacy
(SML) Digital business innovation (DBI) Accelerated performance recovery (APR) 0.364-0.763 0.438-0.796 0.463-
0.816 0.30 0.30 0.30 Valid Valid Valid Table 2 Reliability test. Source: Results of data processing Variable Cronbach
alpha Critical value Criteria Strengthening management literacy (SML) Digital business innovation (DBI) Accelerated
performance recovery (APR) 0.844 0.60 0.787 0.60 0.815 0.60 Reliable Reliable Reliable Table 3 Gender group and
business type. Source: processed by the authors Group of gender Amount Percentage (%) Man 49 25.26 Woman 145
74.74 Total 194 100.00 Creative industry business types Men Woman Quantity % Wallet 2 5 7 3.61 Leather bag 3 21
24 12.37 Luggage 4 15 19 9.79 Shoes 3 8 11 5.67 Handicraft 1 11 12 6.19 Various headscarves — 18 18 9.28 Various
Muslim clothing 12 39 51 26.29 Accessories 14 12 26 13.40 Assorted wedding_gifts 1 8 9 4.64 Other creative industries
9817 8.76 Total 49 145 194 100.00 Table 4 Business groups by age. Source: processed by the authors Man Woman
Amount Percentage (%) Age group of respondents < 25 7 26-35 18 36-45 17 46-55 5 Total = 56 2 49 Business group
of age experience < 52 6-10 11 11-15 15 16-20 16 Total = 21 549 20 27 54 72 51 68 152057 145194 9 11 22 33
28 43 29 45 57 62 145 194 13.92 37.11 35.05 20.31 3.61 100.00 5.67 17.01 22.16 23.20 31.96 100.00 Table 5 Scale
range. Source: processed by the authors Scale range Alternative answers Criteria 1.00-1.80 1.81-2.60 2.61-3.40
3.41-4.20 4.21-5.00 Strongly disagree Agree/appropriate Neutral Agree Strongly agree Very low Low Enough High
Very high the female gender group predominates in companies that align with their interests, such as wallet products,
leather bags, handicrafts, headscarves, Muslim clothing, accessories, and wedding gifts. One hundred fourteen people
(78.62%) are involved in these busi- nesses, which are closely associated with the fashion industry. Typically, men in
the crea- tive profession tend to support their wives’ home industry firms. Table 4 displays the distribution of
respondents based on their age and length of expe- rience in business. The largest group of respondents, 72 individuals
(37.11%), fell within the age range of 26-35 years. Following closely behind is the group of respondents aged 36-45
years, with 68 individuals (35.05%). As a result, individuals between the ages of 26 and 45 dominate the creative
industry sector, accounting for 140 individuals (72.16%). Given this, it is reasonable to expect that these business
actors are motivated to gain a thorough understanding of digital platforms and social media. Table 5 indicates that 150
individuals (77.32%) in the survey have more than 10 years of business experience, while the remaining 44 individuals
(22.68%) have less than 10 years of experience. This distri- bution aligns with their age range of 26-50 years,
considered the productive age group. Consequently, it is unsurprising that this group of business professionals is
strongly interested in familiarizing themselves with digital platforms and social media. Data analysis used a Likert scale
with the smallest value of 1 and the largest value of 5; thus, the average respondent’s answers to the variables
studied had a scale range of 0.8 from the research instrument, namely, a scale of 5. Table 6 shows the average value
of respondents’ answers to indicators of strengthen- ing management literacy ranging from 4.001 to 4.219, so that the
average respondent’s answers fall into the high criteria. The average respondent’s answer to digital business innovation
indicators is 4.028-4.114, so the average respondent’s answer falls into the high criteria. The average respondent’s
answer to the indicator for accelerating perfor- mance recovery is 4.025-4.328, so the average respondent’s answer is
included in the high criteria. Model testing Path analysis was carried out by standardizing regression using the software
Statistical Product and Service Solutions (SPSS)_Version 23. The results of testing the path coef- ficients of direct and
indirect effects can be presented in Tables 6 and 7. Table 7 shows the results of testing the standardized coefficient of
the direct effect of strengthening_management literacy on digital business innovation and accelerating per- formance
recovery with a coefficient value of 0.411 (sig. 0.037) and 0.431 (sig. 0.041), while the coefficient of the direct effect
of digital business innovation on accelerating_performance recovery is 0.476 (sig. 0.039). The relationship between the
variables has a positive and significant influence, so hypotheses H1, H2, and H3 are all accepted. Table 8 shows the
results of calculations from the indirect effect coefficient of strength- ening management literacy on accelerating
performance recovery through digital busi- ness innovation variables of 0.196 (0.411 0.476); this indicates that the
existence of Odigital business innovation can be an influential intervening variable, because it helps strengthen the
effect of strengthening management literacy on accelerating performance Table 6 Description of variable study. Source:
Results of data processing Variable Average Criteria 1. Strengthening management literacy Search for new information
Be active with digital media Open discussion room Commitment to change Digital role optimization Quick in decision
making 2. Digital Business Innovation Respond to digital issues Take advantage of digital market issues Develop digital
management Digitally based processes Digital idea development Allocation of digital development funds 3. Performance
recovery acceleration Drive revenue Stimulating profit Stimulate the acquisition of sales orders Stimulating business
services Promote resource access Drive cost-effectiveness and cost efficiency 4.066 4.219 4.023 4.107 4.016 4.030

High High High High High High High High High High High High High Very high High High High High Table 7 Coefficient
results in direct influence. Source: Results of data processing Independent variable Dependent variables Standardize
Sig. (0.05) coefficient Strengthening management literacy Strengthening management literacy Digital business
innovation Digital business innovation Accelerated performance recovery Accelerated performance recovery 0.411 0.431
0.476 0.0 37 0.0 41 0.0 39 Table 8 Path coefficient of indirect influence. Source: Results of data processing
Independent variable Intervening variables Dependent variables Standardize coefficient Strengthening manage- ment
literacy Digital business innovation Accelerated performance 0.196 (sig. [J0.05) recoery = recovery. The total effect of
strengthening management literacy variables on accelerating performance recovery is increasing, namely, 0.627 (0.431
+ 0.196). Therefore the digital business innovation variable is essential in this research model. The direct effect coeffi-
cient can be expressed in the equation models as follows: ZDBI = 0.411 ZSML, (3) ZAPR = 0.431 ZSML + 0.474 ZDBI.
(4) Discussion Effect of strengthening management literacy against digital business innovation The results of this study
indicate that strengthening management literacy has a positive and significant effect on digital business innovation,
with a coefficient of 0.411 sig. 0.037 (Table 6). This shows that business management literacy in the creative industry
sec- tor has occurred in a massive process and is carried out consistently to change one’s behavior (Okundaye et al.,
2019). This creative and innovative behavior is in line with the minds and souls of respondents under 45 years of age,
as much as 86.08% (Table 3); of course, at this very productive age, they have a more proactive attitude in dealing
with change (Sitepu, 2019). Respondents’ creative behavior is reflected in management and service improvement with
innovative ideas; therefore, management literacy must be a development program for creative industry businesses in
situations of uncertainty due to extreme environmental changes. During the COVID-19 pandemic, industrial sector
players felt how difficult it was to adapt to the changes that came so fast, where the busi- ness chain had to be cut off
in the middle of the road. However, over time and with the massive business learning process, management literacy
changed a person’s or owner’s perspective that digital business is an alternative to getting out of the current business
deadlock. Literacy has changed the owner’s attitude that management skills are needed to change the way of doing
business and the design of business development during very massive changes; this is in line with of the business
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experience of respondents who are less than 15 years as many as 44.85% (Table 3) who want to adapt to change
(Hassan & Raziq, 2019). Strengthening management literacy is an investment in ideas that can be utilized to create
superior value that exceeds what its competitors offer through crea- tive and innovative processes in providing quality
services and products for consumers. Therefore, strengthening management literacy that is oriented towards increasing
the ability of management aspects and implementing it through creative behavior can create a culture of innovation in
managing digital-based businesses. However, this still requires quite a long time and process; so far, the ability of
creative industry sector actors is still very high, however, weak in terms of management literacy, so real support is
needed for literacy-strengthening programs, so that the ability to carry out business innovation is also getting better.
This study’s results align with several researchers (Fitriati et al., 2020; Hassan & Raziq, 2019; Hervas-Oliver et al.,
2020; Tseng et al., 2017). Literacy carried out massively can encourage the knowledge transformation process to run
systemati- cally and change creative and innovative behavior in managing business and business processes in providing
quality services and products for consumers for the better. Effect of strengthening management literacy against the
acceleration of performance recovery The results of this study indicate that strengthening management literacy has a
direct, positive, and significant effect on accelerating performance recovery with a coefficient of 0.431 sig. 0.041 (Table
6). This explains that management literacy reinforced by digital media can encourage quality management capabilities
beyond what is offered by com- petitors, even though the degree of competence is not yet optimal, thus giving a better
performance difference compared to pre-pandemic conditions (Goerzig & Bauernhansl, 2018; Mulolli et al., 2017). This
is reinforced by the number of respondents 75.26% whose business is related to fashion products, and the number of
respondents 74.74% who are women who are undoubtedly relevant to bags, shoes, and garment products (Table 3).
Fashion products demand creativity and innovation in line with their lifestyle needs (Dolz et al., 2019), where most
respondents are under 45 years of age, 86.18%, of course, demand fulfillment of a more dynamic lifestyle that can
trigger performance. get better (Wahyuni & Sara, 2020). Several factors of literacy intensity, management ability,
ability to develop ideas, and performance contribute enough to one’s point of view. Management development is
necessary for organizations that constantly respond to change quickly (Dunets et al., 2018). A strong commitment and
fast response to the development of digital platforms are valuable investment requirements for building networks with
stakeholders while increasing added value for the creation of better services and products (Henriques & Catarino,
2016). Strong awareness of the importance of the role of digital media and intensity in gathering information from
social media and other virtual media increases according to the level of need. This is proven to be able to change a
person’s behavior to continue to encourage strengthening literacy as an important capital in building man- agement
resilience, so that they are always ready to face changes and possible risks that will occur (Verdolini et al., 2018). The
results of this study are also in line with other studies (Dolz et al., 2019; Dunets et al., 2018; Henriques & Catarino,
2016; Okundaye et al., 2019). Strengthening management literacy built on a commitment to change will encourage
creativity in processing change issues into activities that generate added value in the business cycle. This can improve
service and product quality and accelerate the recovery of better performance even though the creative industry
business is just enter- ing a new normal life transition era. The impact of digital business innovation against the
acceleration of performance recovery The results of this study indicate that digital business innovation has a positive
and significant effect on accelerating performance recovery with a coefficient of 0.476 sig. 0.039 (Table 6). This
explains that a digital business that is strengthened by innovation is proven to produce superior service value with
quality that exceeds what is offered by its competitors; even though the degree of innovation is still not optimal,
innovation is still needed to create different dimensions with better value added (Ndiaye et al., 2018). This innovative
behavior is reinforced by the enthusiasm of the respondents, who are dominated by 51.03% aged under 35 years,
44.85% with less than 15 years of business experience, and 74.74% female business people (Table 3). Respondents
with characters like this are strongly motivated to make changes primarily related to consumer tastes for dynamic
fashion products (Staniec et al., 2017). The quality of innovation is determined by the ability to optimize existing
resources in building ideas that have the potential to create better services, quality products, effective business cycles,
and efficient business processes (Janasova et al., 2017). An effective and efficient process can be interpreted as the
organization’s ability to produce quality products at a lower cost to increase the value of customer satisfaction and
loyalty, which is very strong (Yoshino & Taghizadeh- Hesary, 2019). Innovation is not a waste of costs but the ability to
create added value in business cycles and processes; therefore, human resource competence and techno- logical
adequacy are available investment requirements (Staniec et al., 2017). The era of new normal life in business is a
phase that the creative industry sector should make as a revival phase, because, during_the COVID-19 pandemic, this
sector has experienced a phase of profit degradation. Management cannot quickly adapt to extreme changes that will
cause its business activities to be closed within a certain period. The liveliness of digital business among the younger
generation has inspired an authentic organizational culture oriented towards creative and innovative behavior (Felicio et
al., 2019). Through the use of more effective and efficient conceptual resources over the past 2 years, it has shown
promising results. The results of this study also support other results (Felicio et al., 2019; Ndiaye et al., 2018; Staniec
et al., 2017; Yoshino & Taghizadeh-Hesary, 2019). Digital business innovation must be directed at forming a mindset
oriented towards enriching ideas and developing ideas, as well as the ability to compose narratives, be ready to execute
ideas correctly and carry out continuous monitoring and evaluation. It will produce models, services, and product
designs according to market expectations with a high level of consumer satisfaction to drive the accelerated recovery of
the crea- tive industry sector’s performance on a massive scale in line with the journey towards a new normal life era in
business. Conclusions, recommendations, and limitations Based on the evidence previously described, it can be
concluded that strengthening management literacy requires a strong commitment to digital platforms. The ability to
access management knowledge content from social media sources and other digital media can be carried out optimally,
and ownership of management competencies can be used to improve processes and business cycles effectively and
efficiently. Strong management literacy certainly increases the ability to build a creative and innovative culture in
generating superior value for service processes and products beyond what competitors can offer to accelerate
performance recovery to become more realistic. This shows that strengthening_ management literacy positively and
significantly affects digital business innovation and accelerates performance recovery. Digital business innovation has a
positive and significant effect on accelerating performance recov- ery when entering the new normal life era; therefore,
all hypotheses are acceptable, because all the variables tested have a positive and significant influence (Sig. below
0.05). The suggestions in this research are that to achieve digital business success, strong support for innovation is
needed in all aspects of organizational functions, and a strong commitment to awareness of investing in information
technology and other digital platforms, so that the need to create a creative and innovative culture can be appropriately
realized. Therefore, strengthening management literacy as a real foun- dation in responding to change must always be
maintained through efforts to seek information, then using digital media and open communication spaces with stake-
holders. While the limitations of this study are not directly observing the influence of social media, which is massive in
changing people’s behavior. In contrast, a variable outside the model can have a direct or indirect impact on the
innovative behavior of the creative industry sector after the COVID-19 pandemic. A need for an in-depth study of
changes in people’s perspective on digital business among the creative indus- tries when entering the new normal life
era, because changes in digital media behav- ior among business people can certainly bring about changes in
commitment to investing in digital platforms and innovative behavior in business processes. Abbreviations APR
Accelerated performance recovery DBI Digital business innovation H1 Hypotheses 1 H2 Hypotheses 2 H3 Hypotheses 3
IDR Indonesia Rupiah SML Strengthening management literacy SPSS Statistical Product and Service Solutions
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Abstract

This sudy sxarmined the sfiec of strengienmng managemsanT Biefacy on dgral bus-
ness innovation and acceerating peviamanca recowary and examined the impact

of digital business Immovation on accalerating peroemance racoveny, This siudy

ks explanatie/amociaive research accompaneed by hypothass festing The unit

of anahysis i thes sudy was oreative industry entreprenears, with a tofal populs
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andd ehtained 194 a5 3 ampbe cize, fter which ey were refered 1o as respondents.
Path anafysis resuly show Thal sirengthaning manadertant iesacy difectly andsig
nificamby influences digital buzness nnovation and accefaraies periommance racon:
any; digrtal busines imovaton dvectly and sulbstantally irfluences the acceferation
of performance recoyary im thie creative industry secior. The findings of this study
indicate that srengiitenkng managament literacy, which i canied oul in & structuned
and masave mannes, wil anccamoe nnovaive behavion o imgbamenting dagial bus-
ness Digimal budness innewation will e busines activities ro becomea mone sffecive,
acause they ae nof limited by soece and fima
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Introductbon

The basiness eovironment is one factor that can influence o business's success or Fail-
ure; therefone, any change can disrupt its performance {Batdsvella et al |, 2020 Canton et
et al, 1%L Performance is a result of implementing the management process carried
aut by all caganizational units wing its resources for a specific time. (Sawaean & Ali
A0 Mearwhile, performanse: measurement can be lformubied according to each
organizational unit’s tarpgets, Performance measurerments should be asesed based on
indicotors rebevant 1o the prevailing enviconmental conditions 1o ensure prompt and
suitable implementation of peciormance recovery strategies {Trianni et al., 201910 The
revenue of the creative industry seotor witnessed a decline i 220 compared to the rev-
enue generated in 2019, However, It tebonded bn 2021 and continued to grow untl] the
firet half of H022 Mevertheless, the growih could not surpase the revenue achieved in
20019 due o management s Rilure to adapt to changes that ook place guickly and to And
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2 quick and precise solution (Cantonnet et al, 20191 Changes can oofur unexpectedly
{Choi et al . 200%}, and management shoukl have 2 strong sensitivity to adapt ta changes
through creative and innovative behavior in utilizing digital technology plattorms (Doma
et al, 2019} Environmental changes can afect the management process in managing
their business, along with the time prooess and businese learning will undoubtedly affect
harw tor adapt to change (Chang & Cheng, 20190 o that the accelesstion of performance
recovery will go hand in hand with the policy directions made by management (Fitri-
ati et al, H20) The avaibbility of technokbgy platforms and social media that can be
appessed openly by the public ako influences peaples behavior in utilizing the valuee of
information, This informatkon is used @ strengthen maragement literacy and encourage
digital business innovation (Okundaye et al. 200%) 1o improve managemsnt and busi-
niess services which are {ast, easy, and flexible according to the needs of the community
withowt being limited by the dimensions of time and place {Hassan & Raziq, 2009 The
revenue genepated by the ereatlve ndustry sector from BI20 1o 2022 hae pot been able
to reach the revenoe geneated In 201% This pressing lssue regquires rapkl resolution to
restore revenue performance to at least the ame leve as in 201% Figure | displays the
revenue the creative industries sector generabed from 3019 to 2022,

Figure 1 deplets the financial gaine of thigcreative dustey sector, a3 dechved from a
sample dataset of 194 enverprises located In four locatiors in East Java, namely, Sura-
hava. Mogokerto, Pasuruan, and Gresil. In 2020, the average income of the creative
industry sector was IDE 740 billion per city per yean comparable to a 35.52% decline
garmpared to the average ncome of 1R 2200 billlon in 200% (@ decrease of b, 48%)
[n 2021, the average revenue per city per year rose to IEE 13.5% billion, representing a
al.74% rlse compared to the average revenie in 2009 of IDE 2202 billion, representing a
decline of 18.26%. In 2022, amidst the new normal, the avemge income per city per year
rose io IR 3058 billion. marking o 93 A%% gain compared to the average income of IDR
201 billion i 2019, which bad a fall of £51% The reverue generated by the creative
indusiry from 20200 to MX22 has not vet exceedied the income recorded in 2019, despibe
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A vears of operation, Siovilarhy, the revenue generated by the crearive Industry secior as
indicated by the sample daia from 2020 o 3022, remains lower than the revenue gener-
ated in 2019, This shows a dgnificant impediment o revenve growth during the past 5
years, necessifating prompt acbon o restore optimal pertormance,

Based on emplrical evidence. the performance vecovery of the creative industry sector
can be attributed to two essential factors: enhancing management literacy and fostering
digital business innovation. These factors are crucial in effectively msing digital technal
agy plattorms and social media to support a creative culture and manage business oper
ations, This phenomenon indicaves that strengthening marmgement literacy aind digltal
business innovation, which is carrled cur systematically and structored. 5 expected to
gocelerate the recovery of organizabional unit peclormance. Strengtheming management
literacy and digital business innavation. orented towards mproving management and
husiness management can acelerate the recovery of the peformance of the creative
industry secton for the betber {Ckundaye ecal, 200%) The resalis of research velated to
the perfarmance of the amall-micee and the creative Industey sector by several pesearnch-
ers showed diflerent results rom one another; this was due to the use of diflerent con
cepis in explaining this performance (Falahat et al. 2020 Lin & Ho, 2001% Okondaye
etal., 2019 Yerdalinl ef al, 2014

Maonagement liberacy refers to individuals” scquisition of management knowledge
through digital platforms and social media, This enables business actors to periodicalk
enhance their tndemstanding of managenent concepts. improving their business man
agerent practices (Okundaye et al, 2019 Enhancing management literacy nvalves
individoak’ or business entitles’ deliberate and erduring efforis vo augment their under-
atanding and grasp of contemporary managerent principles;, This is achieved thrcugh
proactive engagement in activities aimed at acquiring new knowledge, using social
media platborms; fostering apen communication channels, embracing digital platforms,
and making informed decisions guided by digival and social medi soures (Saowacan &
AL 262000, Engaging in dvnamic activities on digital pladfarma that focus on acguiring
new management indormation will undoubtedly enhance the maregerial skills of indi-
viduals or corporate emtities, leading to improved performance sutcomes.

Business learning over a gpecific time has encouraged business actors o improve their
management skills independently through active leracy, They utilized socla] medi and
ather digital platforms that can be acoessed openly (Bofiarll, 2008 Bauch et al, 207
Strengthening management literacy has changed their perspective that digital-based
business is the right solution to eliminate the isolation ol huxiness deadiocks (Lin & Ho.
2005 The year 2022 |s the beginning of the rise of the crestive industry secor, stari-
ing with arganizing and improying its business management with acoumte litesacy gukl-
ance, so that its business management can adapt to the new era.

In the new nommal lide, businesses are starting 10 grow, although slowly. their perfor
mance grawth is Improving compared to 2030, However, they did not match thelr per-
formance in 2019 {Sawaean & All, 220} Steengthening management literacy is expected
ta be ahle to open barrers that have closed steps and business spaces that have been
deadlncked since the COVID-19 pandemic occurrsd (Hassin & Bazig, 2019, Acoess to
extersive information also accelerates the community’s ability to be literate in various
areas, nclsding management. fnancial. and digital lieracy. 5o that management and
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husiness processes grow massively and the quality of busivess seivicss and products
becames Fast, effective. and efbcient (Chiod et al 20019,

Thie era of digital husiness is 3 necessity where a business person must be apen- minded
and willing ta accept the fact that business has expenenced changes in space and dimsn-
slons new Instruments demand services that are fast, easy, and flextble accovding to the
whshwes of the community (Foghand et ol 20171 The digital basines provides a vast open
space for business peaple o imagine and innovate about services and produocts, so that
gquahty is the keywaord bfor businesses to create added value, satisfactoon, and loyalty tor
their coraumers (Falahar er al, B2k Verdoling e al, 200#) The COMID-1% pandemic
has changed the gloomy face of the creative industry Business in East fava, Still, on the
athier hand, it has also provided positive reindoccement in acoslemting changes in behay
ior and people’s perspectives on business {Lucky et al. 201%). Entering a digital business
reguires adequate psvchological meadiness, especially for business people still sutter
ing with Information technolegy apd stll remembered by the community (sawaean &
Al 20200 Dagital business Innovation provides an oppartunity 1o optimize the role of
information techmalogy in enhancing the ability to build a creative and innovative cul-
ture for all of its business proceses to guarardes the quality of services and products
to create advantages that can be gifted to i3 consumers, beyond what is provided by
ite competitors [Hassan & Razig, 201%) Screngthening management literacy and digi-
tal business innovabion is a relevant phenomenon o explain how management ieracy
can encourage Jdigital businessss o be wider open and to innovate in a stroctured man
ner o accelevate the recovery of beter bisinese performance {\Walwuni & Sara, 20203
Strengthening managerment literacy 5 expected 1o be able to increase the owner's ability
1o manage dightal-based businesses theough the development of a creative and innova-
tive culture in creating added valie service and product quality amid efors to acceler
ate the recovery of the performanoe of the creative industry sectar for the better when
entering the new pormal life era in busines. The pucpose of this sudy s 1 empirically
prove the effect of (1) sivengthening management literacy on digital business innova-
tion, (2] strengthemng management fiteracy on acmelerating pecformance recavery, and
{3) digital business innovation an accelerating performance recovery. Thersfore, this
research b expected to be able to explain that strengthening mansgement literacy and
dligital businese Innovation, 1o create space for coeativity 1n managing buginess for busi-
ness aotons i the creative industry sector and is able to lmprove the gquality of servioes
and hedter products. To accelerate the recovery aof the perfarmance of the creative indus-

try sector, the business owners should be maore progressive.

Literature studies

Strengthening literacy management

Strengthening litevacy management is a structured and actual effort 1o erease kool -
edge theough access to techrobogy phitlorns. information, social medi, and other vir-
tua] media (Blimczaket al, 2007) Sothat there i an accumulation of practical. technbcl
and conceptual skillks to manage the business better {Ahmadi & Mohd, Osman, Z0ESL
Literasy strengthemng can be carried out by 3 person or business person who wants
1o cwvercame challenges that may oovur or hinder the desired goals by opening consali-
ing rocms and seaing the latest information through malnsream and non-mainstream
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media. thus providing additional managerial knowledge and skills (Hassan & Bazig,
201%). Envirormental changes often make business conditions uncertadin. This is because
the mamagement is no langer attuned to the new situation; therefore, an accuarate and
respanisive sffort is needed to mark changes that can enbance new knowledge (Falahat
et al. 20201 Therefore, strengthening literacy can increase management’s responsive-
nésg o new enviropments ([Xoo & Lukiastutl, 20213, Responsiveness i inter preting
digital media and actively using it, as well as 2 solid commitment to the role af digital
media. is a real eflort o cealize more rabust [feracy management, resulting i the trans:
formation of management's valuable knowledge for mapaging digial business oo become
Inorative, dFalabat et ol 208K Hervas-Oliver et al., 20620

Strengthening literacy maragemesnt needs to change a person’s or business’s attituds
and behavinr in responding to developments in the digitahxation era (Ranch et al. 2017
Ritepu, J119). People and busines actvities will be determined by their ability o uti-
lize Information technology to support lifesryle fulfillment or manage a business (Teeng
ebal, 2LT) Several bushiess actors often come into eontact with information-gather-
ing activities, apen discussion spaces, and commitment to digital media. Eeadiness to
accept change is an attitide and behavior that can improve management hiteracy skills
and encourage the creation of culiural inpovations in managing digital-based busi-
nessas (Fitrlani ot al., 20300, Strengthening literacy mapagement miust be canved out in
a structured and sustainable manner, =0 that the knowledge trander process can mest
the needs and managemient can adapt to the new envirooment [ Tseng et al. 20171 Cre:
ative and innovative behavior can lmprove the communiiy's service qualicy, making i
eacker. faster, and more flexible, Inoturn, 46 can acoelerate the recovery of better perfor-
mance | Visguez et al, B9 Several indicators used to explain the variable concepr of
strengthening management literacy have been revealed in research conducted by several
ressarchers { Falahat et al, 2020 Fitriati et al. 2020 Hassan & Razig, 2019; Hervas-Cliver
et al, 20020} These indicators nclude searching for new informotion, being active with
digital media, apening up space for discussion, committing to change, optimizing the
role of digital media, and being Bst in decsion-making. These studies also reveal that
managemert libkeracy, which is carried out systematically and continoously, can encoar
age the implementation of innovative digital busiess 1o lmprove service guality for the
better, w0 that it can accelerate performance recovery, even though theve are some dif-
fevences in mexsuring the indicators. Based on those empivical studies, the following
hypathesis cn be put farward-

H; Strengthering literacy management afects digital business innovation in the crea-
tive industry sector significantly.

H; Strengtheming management literacy has a signiticant effect on accelerating the
recovery af the performance of the creative industry sector

Digitad business innowvakion

Digital business innovaticn is 2 planned and conscious activity to crey out actions that
can ncvease added valoe in managing o digital-based business. ao that the bisiness it
manages can alwavas create change (Liscky ot al. 2089), Digital business is developed
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by atllizing digital techoology platforms, web applications, or ather vartval ipedia that
can be selected aocording o business needs (Mualolls et al, 2007} Digital business has a
very apen, transparent, =asy. fst, and ilexible space, because digital platicrms can frame
public spaces that are not limited by space and Gme {Okundaye et al., 2009 Individu-
ale or covporations often innovate by utilizing technology issees. management devel-
apinent, and techinolegy-based processes. Technology-tased innevation can produce
higher gquality products. lower costs. aster processes, and resulis with a better set of
value added o leverage organizational performance for the better (Prashac 2019 An
artimde af caring about digital iseues, exploring digital -based ideas, and providing funds
far technology development are behaviors thai can wuppon the ereation of a creative
culture within a community or organizstion o generate big ideas to develop efective
and efficient hsiness processes (Falahat et al., 20300 Hassn & Baxig, 2019).

Creative culture and innovative behavior are forms af civilizational iovestmient in an
anganization (Molamad Radzi er al, 2017) These characreristios can become stratepic
fesauroe o Biild competithve advantage for corporates; therefore, these cultural val-
ues must be mantained and developesd continuowsly to create 8 sustainable competitive
advantage (3CA) for the organization (Dalz et al. 2009). Businesses in the digial e
alwava demand innovative services and products for their users (Eninets et al., 20HHE)
The saphistication of social media can provide information, lendship communities,
and communication through victual networks and content that can be acoessed fexi
biv. gquickly, easily, and cheaply without being separated by space and time dimensions
{Goerng & Bavernhansl, 30 E Sanchez Bading et al, 2018) Changes in peoples lifstyles
also acoelerate the process of culural transformation, wihich demands practical and Fast
services a8 displived through vietoal informartion and content on social media {Henr-
igues & Cataring, 2006). The application of digital business must be supponed by the
ahdlity o a person or corporation o always behave creatively and innowvatively in meet-
ing the expectations, desives, and needs of thelr conswmers (Krshnan & Scallion, 2007
Verdaolind et al, 2018). Several indicmors vsed to explain the vaviable concept of diglial
business imnavaton have been disclosed in studies conducted by some authors (Dunets
et al., 2018; Mohamad Eadzi et al, 2017 Okundaye et al. 201%; Prashar, 2019 which
include being responsive to digital issaes, utilizing digital market issues, devedoping digi-
tal management, digital-bhased buginess prooesses, developing digital ideas and allecai-
ing digiral developmient funds, This research also seveals that fnnovation during massive
digital business management can drive busines processes to imprave the quality of ser-
vires and products for consumers, so that the added value created can accelerabe the
recovery af better performance even though there are charges in the wse of indicators
Based an those empicical studies, the hypothesis can be pot forward ag follows:

Hy [rpita] bosiness innovation hoe a significant effect on aoceberating the recovery of
the creative industry sectors performance.

Performance recovery acceleration

Apcelerting peformance remvery & 2 stmbegic and measunable step io optimize cwn
ership of ecopomic regources and manage them theough the wtilization of copeepiual
resonnces [Pdiaye et al L 2008 This stratepy must be carvied out to accelerate the recovery
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af organizational performance faster after expedencing a decline in performance during
extreme changes in the husiness environment {Lirer, 301 %), Several phases of action mmst
he carried out through a comprehensve evaluabion of why perlormance & declining, hiow
ta map environmental problems that accur, how io design practical strategic achons, how
1o implement them measarably and carry oul angeing monitoring and evalstian {lanag-
avid et al, a7 Recovery of ongaidzatkonal performance must be carrbed out thiough an
acceleration strategy by implementing a measurable system (Prima & Uite, 2004), becouse
the downturn that oocurmed was very extreme, and business activities that disrapted pecior:
maree had to be restored immediately 1o conditions before the pandemic burricane {Felicio
et al. 200 %). Deteroration in perfommance cugees the orgenlzations service cycle to hecome
hanmpered |Stanisc et al, 2007 where gains in reverue, profit. and acquisition of sles
arders must acoderate the cycle, s0 that services to consumers typically run again (Canton
net et al L 2009; Sawaean & Al 2020) Being active in the use of digital media and trying o
miiimize the robe of digital will undesbedly open upa more expansive space for acosss o
information (Goereig & Boaeenhansl, 20048), so that marsgement litecacy becomes better
where literacy regularity contriates to management development and indluences perfor-
mance recayery better {Cho et al . 201% Wahyuni & Sara, 20200

Creative culiure ard Inbovative behavior scoeberote serdoe cycle Improvements in
business activitbes (Rlimczak er al, 2007Y so that access o economic resource becoines
wider. business management becomes more sffective, and business process costs become
muore efficient. Digital business needs innevation suppon in 2l aspects of organizational
functions {Yashino & Taghizadeh-Hesary, X149, so that business processes can produce
auperior volue that exceeds what |5 offered by ite competitors, so that pecformance resalis
become beer ard can recover quickly like performance achievements befare the crisis
arrurred (Falahat et al., 20020; Triznni et al, 20091 Severl indicators used o explain the
variable concept of wcelerating periormance recovery have been disclosed in the research
sesuilts {CHo et al., 200 % Sowaean AR, 20205 Telannd et al,, 200% Wahyunl & S, 20000
which inclisdes epurcing revense. spurring profits, spurring the acqoisition of sales orders,
spurring busiress services, Spurning acoess to resaurces, spurring business efectiveness and
onst effickency. This shudy alzo illastrates that the acosleration of peronmance recovery will
be realived well when a person o corporation has a strong comanitment o bisilding nean-
agement litercy an s wessie scale and can budld 2 coeative culiurs and innovative bebasior
in managing a busivess that conslsts of all aspects of its activitkes, to improve guadity ser-
vices and products b consumers are getting better even though there are differences in the
useof indicators.

Research model

The framewark conceptual of this shady is depicted in Fig. 2. Sengthening management
literacy is the mdependent variable (5SMLE digital business imnovabon & the intavening
varlable {DEBE and Accelerated performance recovery s the dependent variable | AFR)

Methodology

Popuilatian and sample

The popolation in this sudy are creative likdostry bosingss actors domiciled in East
lava creative ndustry centecs (surabaya, Mojokerio, Pasuruan, Gresik) with a wral of
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Dmi)
Fige 2 - Basoarch modl

454 creative industry business actors, The unit of analysis is the management of cres
tive industry players, a sample of 199 respondents (54 8%) spread across four cities and
sepencies sed on the purposive sampling method with specific ceitera The activities
of the creative Industry sector inclade the manifacture of wallets, leather bage, enit-
cases, shoes, hamdicradts, headscarves, Muslim dothing, accessories, wedding gifts, and

various other creative industriss

Lampling technigue

The sampling technlgue in this study used purpesive sampling with the criteria. that
creative industry plavers are at least active from the beglnning of 200% wntll Decem-
her 2002, have implemented a digital platiorm in managing their business, the domicide
« the business is in the creative industry center area. the business manager is also the
aowner. Based on these criteria. 1% creative indostry players were obtained as samples
and pespondents. The questionnaires were distributed and filled in by coeative industry
players whio are members of the creatve industry center business group with o 1-manth
hiling periad [ lanuary 5, 20253 - February 5, 2023).

Variable measurement

LStrengthening manapement literacy is o sirategle step that is cartied out systermatically
and wantinuously 6 gogquire new knowledge amd encourage the application of innovative
digital businesses to improve the guality of products and services (Falahat et ad., 302k
Fitriat =t al,, 2020 Hassan & Razxig, 2019; Hervas. Odiver ot ol 2020} The variables in
this study are measured based on eix indicotors, which clude: (a) seeking new Informa-
tlon. {b) being active with digital media, {c) opening space for discussion {d) commit-
ment to change. (o] optimizing the rode of digital and {1) Gst in decision making.

Dagitad business innovation is o behavior reflected by business owners in the creative
industry sector to make changes in managing thear business through the massve use
af ivformation technology-based platforms to epcourage higher quality business pro-
cesees 0 providing services and products to consumess (Goerzig & Bavermhansl, 2008
Krishman & Scullion, 2017; Okundaye et al., 2001% Sanchez Badini et al,, 2018; Verdolini
et al. ZESL The varabis in this study were measered based on six indicators, namely:
{al mesponsiveness to digital issoes, (b) otilizing dightal morket issses, o) developing
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digital management, id] digital-based processes, (o} developing digical ideas, and () digi-
tal development fund allocation.

Accelerated performance recavery is a structured and massive effort by creative indus-
try husines psmers with o solid commitment o developing management literacy and
Bedng able to vse it and to build a coeatlve culare and innvatlve belbavior in managing
their business with the best quality serviee and products beyond what is ofeved by com-
petitors, so that they can leverage performance growth (Chod et al., 2009; Smvaean & Al
2020 Trianmd et al, 2019 Wahyuni & Sara, 2020}, The varizhles in this study were meas-
uwred based on six indicators, which include: (a) spurring revenue, {(b) spurring prodit.
{¢) spwrring the acquisition of sales avders, {dl apureing business services, (el spurring
gooess b resources, 1) spurring business efectivensss and cost efficiency.

The three variahles mentioned are assessed ming a Likert scale conssting of Ave inter-
vals: 1 {strongly dsagree), 2 {disagree), 3 imoderately), 4 |agree), and 5 {strongly agree)
The resulting measurements ane referved to as interval data,

Data source

The data sowice in this study comes Trom primary data sources, namely, data obtained
thiough a questionnaire instrument filled in divectly by the owper, who s included in
the criteria as o respondent, The measurement scale yees a Likert scale with five inter-
vals. Testing The reliakality cosfhicient nsed Pearson's product-moment comelabion cosl
hoient, while the relabiity coethcient used Cronbach’s alpha. The instrument is declared
walid if the valve of the coefficlent of correlated item-total correlatbon is positive = 0,30,
while the instroment is declared reliable i Crombachs alpha value 1s = 06

Data anatysis

Drata arslysis inthis sndy used path analyvals, which was performed using standardized
regression dara processed through the Statstical Praduct and Service Solutions {5755
Version 13 software, Meanwhile, the maodel in this study can be expresssd by mathemat-
ical equations as followe

Zpm =P Zow + 5. i

Lopp = I, + Po Loy + 522 "

Information-—506L: strengthening management liveracy; DBL digital business innova
tion; APR- acoelerated performance recayvery; P, P, P50 coefiicient of direct indluence; £,
4 starudard eroor,

Results and discussion

Description of research msults

In this etudy; 1% strumenis’ questionnaires were sent 10 pespondents acoording
o the number of samples with a Alling period of 1 moenth {lanuary 5. 2023-February
4, 2023). Through the data collection process, 194 which consisted of 45 respondents
123.200%) in Surabaya, 46 in Mojokecto (237 1% ). ard 49 mn Pasurvan (35.26). %) and the
cliy of Gresik 54 (27 84% ). The results of te r-count validity test for all measurenent
iterns bave 2 value of =0,30 and Cronbachs alpha bas o value of =060 (Tables 1and 20,
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therefore all the instruments used in this study ave valid and relioble, so the data can be
analyzed further.

Table | shaws the validity test results for the three variables with a correlation coef
tcient value of F-oount betwesn 0.364 and 0.816; thus, the three vanables have o valos
=i, Talsle 2 js the reguli of relialaility testing with Cronbach Alpha values between
(0T8T ard D84 thus, the thiee varlables ave a value = 0080, Referring to the meas-
urement results and thess criteda, the research instruments ussd for data collection ane
valid and reliable.

Table 3 displays the distribistion of respondents by gender and tvpe of business, The
male gender comprises 49 individuals, accounting for 25.26% of the total. while the
lemale gender comprises 149 individuals, representing 74.70%. This data indicabes that
the female gender group exhibits more numerical dominance. This can be attributed o
the cultural norms within society, where wives abften want o contribute to the famil's
econamic well-being through domestic entrepreneurial endeavars, This table provides
a breakdown of the gender composition n different types of businesses. [f shows that
Table 1 Vabciny 1o, Soaroe Results of dats piocesing

Virinble Coathcient correlation Criticnl vales Cribera
".|n-_r|;|rhgnra_;| N g mei Wirraoy B 0 So--E L Wpkd
Cagkal business iroraion (R0 i E-en (L0 i
Arrebpaied paiinimeree ey |5 LR LR LR Waed

Table X Reliahibty et Source: Resuliof doma processing

Viwinhie Cronbach alpha Cribcal walge riberia
Strengthenirg menpgement beacy 5L T HE firtahie
LAgrral buednewy i (LD H A R H kb
Acrelersied peinimerce recovery 15 I HE firdiahie

Table 3 Gencer groeup and business rype Spume pmcesedd by the auihors

Geoup of gender LT Percentage ()

Fam ay o]

Worran i T4

Trkal 1 0

Craative Industry Business Dypes Mart Wewan Diuasity %
Walle= d | v L
L bt bag i 2 | 125
Licsioa 4 13 19 Er
Shinis 1 B 11 T
Haralrialt | H 131 a1%
Wariniis hsaterana - 13 13 0.4
Warinuy Ml coahing 12 L 5l i
ALragniied I 1d F. | 2%
Ao wickdrg g | [] v e
Oitver creative inckines u ] 17 B

Toial au s e 1018
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Tablea Busiess-groups by ape. Soorce procested by the suthon

Mt Wamen Ammzunt PesrEntage (i
Ao o al ke y
< 55 ! A & 1552
-5 i =] A N
&5 1 ] i1 b jal
At i 15 M HIA
= Bi 3 ! 1o |
Tkl FT |5 154 | (0
Bl s Ofca g OF 2o i P
<5 Fy a I RET
e=10 I 2 1% 171
11-15 = i} LE] &
B8 €} e 45 Al
=2 5 E? [ 31548
Todal a 145 154 |2l

Table 5 Scie range Soume processed by the authors

Sala ra g Alvere v 3w Criteria

| 0-1. Rl Smang ks Wiy ko
| 81-240 BTG aEyopd | alha Livwy

2BT-Z .40 Pipiaral Erciugh
141820 B High
431-500 SImngk axoe vaiy hiah

the ferale gender proup predominates in compantes that align with their interests, such
aewallet products, leather bags, handicrafis, headscarves, Muslim clothing, acoessories,
and wedding gifts. One bundred fourteen people (74.62%) are involved in these busi-
nesses, which are clossly aspciated with the fashion industry. Typically, men in the crea
tive profession tend (o support thedr wives' home indstry Arms.

Table 4 digplays the distribution of respondents based an thelr age and kength of expe-
rience in business. The largest group af respondents, 72 individuals {37.11%), fell within
the age range of 2635 veare. Followang, closely behind is the group of respondents aged
Ab—45 years, with 68 individual 1 33.005%), As a vesult, individuzale between the agesof 26
and 45 dominage the coeative indusiry sector, accounting for 140 individuals (72, 16%)
Gven this, it is repsonable to expect that these business actors are motivated (o gain
tharaugh understanding of digitai platiorms and social media. Table 5 indicates that 150
individualks {77.12%) in the survey have mare than 10 years of business expenence, whide
the vemvaining 4 Individuals {22, 68%) have bess than 10 vears of experience. This distri-
baution aligns with thelr age range of 26-50 vears, considered the productive age group
Conseguendly, it is unsurprising that this group of busness professionals is stronghy
interested in Emiliavizing themssives with digital platforms and social media.

[rata analysis vsed a Likert scale with the seallest valoe of 1 and the lorgest value ol 5
thus, the average respondents amswers to the variables studied ko o scale range of 08
from the research Instrurnent, namely, a prale of 5,
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Table & shovws the average value of respondents’ answers bo indicators of drengthen-
ing management literacy ranging from 4001 ta 4219, so that the average respondent’s
answers fall into the high criteria. The average respondent’s answer to digital business
innovation indicators is 4.028-4.114, 5o the average respondent’s answer falks inio the
high eriteria, The sverage respondent’s answer to the Indicator for accelevating perfor-

maince recovery 1e 40254328, so the average respondent’s amswer |5 included in the
high criteria.

Madad testirg

Path analysls was carrled out by standardizing regreseion using the software Statistical
Product and Secvice Solutions {3P55) Version 23 The resultz of testing the path coef
ficients of direct and indirect effecis can be preserted in Tables 6 and 7

Table 7 shows the results of testing the standardred coefhoient of the direct effect of
atrengthening management lieracy on digital business inpovation and accelerating per-
farmance pecavery with & coefficlent valige of 0411 {aig. BO3T) and 0431 {slg, DO4IL
while the cosflicient of the direct eflect of digial besness innovabion on acoelerating
performance recovery is 0476 (sig. 0.05%). The relabonship between the varahles has a
pasitive and significant infleence, so lwpotheses Hy, Hy, and H, ave all accepred,

Table & shows the sesults of coleulations from the indirect effect coefficient of strength-
ening management literacy on accelerating performance recovery through digital busi-
ness innavation variabks of 0.196 (0,411 x 0476); this indicates. that the existence of
dligital |susiness innovation can be an influential inervening varable, because i@ helps
atvengthen the effect of stengthening warmgement literacy on accelerating performance

Tabke s Desoiption of variable study. Sounce: Resulis of daa prooessing

W Feewrage Criera

I Eremgihirang maraoe merd [oacy 40ch High
Seerch for sy Inlmagan 4278 Vary Fikal
B actienwich diginal madia 43 High
Voo -l S O P OO &.107 High
Cornimend o change L0015 High
Cagrtad rode opptimizatian S Hgh
Caackin clecnion making LR Fagh

J Ligral Husiness inreaation L Hgh
Ar=pond vo digtal 1seoes &£ 1080 Fgh
Take arhvardage of digpial rmar ket e LRIk Fegh
Lavmap cigrial management & Y righ
Cigrtally bared processes RS Figh
Dl oo chwd o prmil d|la High
Mo uion ol dgical desoprran furds &8 High

3, PeAtaimara o 1000 vy accokariann 4131 High
Gl 1 £5 High
Sikmidating plole 4378 Wary high
il se tha arquskeon of bk niden LT i High
L B e B TE g SR & 1] High
Fiaomors s uice $ocEs 4 ' Iluh
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Table 7 Coefficient rewalts i divect infuenioes Soume Aesults of dota procesaing
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Table 8 Faih cosfhoen: of noirscr influence. Soumes Resulis of dma procesang

Frdepen dest vanabls Intervening varisklay Dependent variakbisy Ssendedee costhoierd

“rirener PeEn e man e Ligeal hudness inngypion - Roceemivd periommance 0 g e R
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recovery. The total effect of strengthening management literacy variables cn accelerating
performance recovery is increasing, namely, 00627 {431 + 00196). Therefore the digital
hasiness inrovation variable ie essentlal in this pemearch madel The direct effect coethi-
clent can be expiessed in the equation madels as follows:

-z]:q,m = 411 251‘-“ g 11]
Zapp = 0431 Zgpq. + 04T Fopr. m
Discussion

Effect of strengthenng management literacy agamst digital business inmovation

The results of this study indicate that sirengthening management literacy has a pesitive
and significant efect on digital bosiness innovation, with a coefficient of 0411 sig. (7
{Table &} This shows that business management literacy in the creative industry sec-
tar has accurred in o masave process and s carried out consistently to change ane'’s
behavior (Okundave etal, 20191 This creative and innavative behavior is in line with the
minds and souls of respondents under 45 vears of age, as much as B6.08% (Tahle 51 of
copnrae,  this very prodisctive age, they have a more proactive attitude in dealing with
change (Sitepu, 2009), Respondents” creative behavior i seflected in management ond
service impravement with innovative ideas; therebore, management literacy must be a
developmert program for creative indusiry businesses in siuations of neertainky dos
10 extreme environmental changes During the COVID-1% pandemie, Industrial sector
plovers felt how difficult @ was o adapt to the changes that came o fast, where the busi-
nesz chiain had to be cut af in the middle of the road. However, over time and with, the
mazsive busines Irarning process. management literacy changed o person’s ar awner'’s
perspective that digital business (3 an alternative vo periing out of the current business
deadlock, Literacy has changed the mwmer's attitude that managemment skills are peeded
to change the woy of doing business and the design of business developraent during very
mamsive changes; this is in line with ol the business experience of respandems who ane
less than 15 years as many as 44.85% {Table 3} who want to adapt to change (Hasan &
fazig, 2009, Srengthening management liecacy is an investenent in ldeas that can be

Faga 13ad 6
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utilized fo creabe superior valise tat exceeds what its competitors offer through crea-
tive and innovative processes in providing quality services amd products for consumers.
Theretare, strengthening management literacy that & oriented towards increasing the
ahiity of management aspects and implementing it through creative behavior can creats
4 cudiure of innevation in managing digital-based busnesses. However, this sill regquires
qubte o long time ansd process so fan the ability of ceeative idustry sector actors is still
very high, however, weak in terms of management literacy, so real support is needed for
literacy-strengthening programs, so that the ability to carry out business innovation is
alzo gerting better, This stady's results align with several researchers (Fariati er al, 2020
Hasean & Karlg, 2009 Hervas-Ollver et ol 2520 Teeng et al, 2007}, Literacy carcled
aut massively can encourage the knowledge translormation process to run sysbematis
cally and change creative and innovative behavior in managing business and business

processes in providing guality services and products for consumers for the bebter.

Effect of sirengthening management litemoy against the accaleration of perfarmance
rECOVEry
The results of this study indicate that strengthening management lteracy has a dicect,
pasitive, and significant effect on accelerating performance recovery with a coefficient
of 431 sig. 0031 (Table &), This explains chat management liveracy relnforced by diglial
miedia can encourage guality management capahbilities beyond what & offered by com
petitors, even though the degree of competence is not yet optimal. thus giving a better
performance difference compared to pre- pandemic conditions (Goeralp & Basembanel,
2008: Mulolll et al, 2007) This i reinforced by the number of respondents 75.26%
whose business (3 velated to Behion products, and the mimber of respondents 74 79%
whio are women who are undoubtedly relevant to bags, shoes, and garment products
{ Tahle 3. Fashion products demand creativity and mnavation in line with their liftestyvle
needs (Dol et ol X009), where mos respandeins are under 45 vears of age. 36, 18%, of
course, demand fulfilliment of a move dynamic lifestyle that can trigger performande, get
hetter [Wahyuni & Sara, 200200

Several faciors of literacy intensity, maregement ability, ability to develop ideas, and
perfarmance contribaite enough to ones point of view, Management development is
necessary for organizations that comsantly cespond to change quickly {Dunets et al.
2018 A strong commdtment and faet response to the development of digital plaiforms
are valuahls investment requirements for building netwarks with stakehalders whide
increasing added value for the creation of better services and producs {Henrigues &
Cataring, 2016} Strong awareness of the importance of the role of digital media and
intersity in gathering information from sockl medla and other vietual media increases
acoording to the level of need. This is proven to be able to charge a person’s behavior to
continue to encourage strengthening literacy as an important capital in building man
agerent resilbence. wothat they are alwiys mady to face changes and possilile risks that
will oceur (Verdaling et al. 2004} The resaubis of this stwdy are also in line with other
studies {Dolz et al. 201% Dunets et al., 2018; Herrigues & Catarino, 2ils; Okondayve
et al, 2019). Strengthening management litermcy bl on & commitment to change will
encaurage creativity in processing change issues inko activities that generate added valoe=
ity thee business cycle. This can improve service and product quality and accelerate the
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recovery of better pecformance even though the creative industey bosiness fe just enter-
ing a2 new normal life transition era.

The impact of digital buséness innovation against the acceleration of perfarmance recoyery
The results of ths study indicate that digital business innovation has a pasitive and
signifcant efect on aocelerating performance recovery with a coeflicient of 0,476 sig.
i (Table &) This explaina that o digical business that B strengthened by Innovadion
18 proven b0 produce superior service valoe with quality that exceeds what (s affered by
its competitors; even though the degree of innovation is still not optimal, innovation is
still nesded to create different dimensions with better value added {Mdiaye et al. 20151
This inpovative bebavior is reinforeed by the enthosiasmn of the respondents, whao ane
dominabed by 51.03% aged under 35 weare, $485% with less than 15 yeas of husiness
experience. and 74.74% female business people {Tabde 33, Bespondents with characters
like this are strongly maotivated to make changes primarily relabed to consumer tastes for
dynamic fashion products {Staniec et al, 2017 The guality of innovation is determined
by thee abilicy to optimdee existing resauroes in buikling ideas that have the patential to
create better services, quality prodocts, efective busivess cpcles, and efficient business
processes | lanasovd et al. 2007). An effective and efficient process can be interpreied
as the arganization’s ahility to produce quality products at a lower cost o increase the
walie of custommer satislaction and loyalty, which ks very steong { Yoshinoe & Taghizadeh-
Hesary, 2009), Innevation & mot 4 waste of costs but the ability 1 create added valioe
in business cycles and processes; therefore, buman rescurce competence and techoo

logical adequacy are available investment reguiremenis {Staniec et al, 2017} The era of
new normal life in business is a phase that the creative industry sector should make as
a pevival phose. because, during the COVID-1% pandemic, thie sector las experlenced &
phase af proft degradation. Management canpot gquickly adapt o extieme changes that
will cause its business activities to be dowd within a certain period. The liveliness of
digital business amang the younger generatian has inspired an authentic organizational
cudtire orferted towards creative and Innovative behavior (Fellck et al, 20049 Thivough
the use of more effective and efficient conceptual resources over the pas 2 vears, it has
shown promuising resulis. The results of this study also support other results {Felicio
etal, 2019; Mdiaye et al . 2018; Saniec et al . 2017 Yoshino & Tag_hi:.-.:.deh- Hesary, 2019
Digital business innovation must ke direcied at forming a mindset oriented towards
enflching ldeas and developing ideas, as well a5 the ability to compose narratives, be
ready bo execute deas correctly and carry out continuows monitocing and svaluation

1t will produce models. services. and product designs according tn madest expectations
with a high level of consumer satistaction to drive the accelerated recovery of the crea-
tive Industey sectors pecformance an a nassive scake In lne with the jourpey owards a
new normal life era in buasines

Conclusions, recommendations, and Fmitations

Based an the evidence previously described, it can be concluded thnt strengthening
management literacy reguires a strong commitment to digital pladorms. The ahility
1o access management knowledpe content from social media sources and other digical
media can be carrled out optimally and ownerabip of management competencies cin
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be used to limprove processes and business cveles effectively and efficlently, Strong
management literacy certainly increases the ability o build a creative and innovative
culture in generating superiar value tor service processes and products beyond what
competitors can ofer to accelerate performance recovery to become more realistic
Thie ghows that strengthening management litecacy positively and significantly affects
digital business innovation and accelerates perlormance recovery, Digital business
innoyation has a positive and signifcant effect on accelerating performance recay-
ery when entering the new normal life era; therefore, all hypotheses are acceptable,
because all the variables vested have o positive and significant influence (5lg, belaw
005k The suggestions in this vesearch are that to achieve digitl business success,
strong suppart for innovation is nesded in all aspects of organizational functions, and
a strong commitment ta awareness of imvesting in information technology and ather
digital platforms, so that the need to creats 2 creative and innovative culture can be
appropriately realized. Therefore, strengthening management literacy as a peal foun-
datlan i responding to change must always be maintalned through efforts to seek
informatian, then using digital media and open communication spaces with stake:
halders. While the limitations ot this study are nat directly chserving the inlluence of
aocial media, which is massive in changing people’s behavior, In contrast. a variable
outstde the model can have a diveet or indirect impace on the innovative behavior of
the creative industry sector atter the COVID-19 pandemic. A need for an in-depth
study of changes in people’s perspective on digital business among the creative indus:
tries when entering the new nodimal e era, because chanpes in digital media belay-
ior amang business people can certainly bring about changes in commitment to
irvearing in digital platforms and Innovative behavior in business processes
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