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ANALYSIS OF TECHNOLOGY ACCEPTANCE MODEL 

(TAM) ON INTENTION TO TRANSACT ONLINE 

(STUDI KASUS: E-WALLET OVO DI KOTA SURABAYA) 

 

ABSTRAK 

 

Digital payment mengalami pertumbuhan yang sangat pesat 

sejak awal kehadirannya di Indonesia. Digital payment merupakan 

inovasi dalam industri jasa finansial yang memanfaatkan teknologi 

sehingga memungkinkan penggunanya melakukan berbagai 

transaksi keuangan secara digital. Salah satu digital payment yaitu 

e-wallet OVO yang dikelola oleh PT. Visioner Internasional yang 

memberikan kemudahan dalam bertransaksi (OVO Cash) dan 

memberi kesempatan lebih besar dalam mengumpulkan poin 

(OVO Points). Saat ini aplikasi OVO dapat diakses melalui 

smartphone baik pengguna android maupun iOS. 

Tujuan dari penelitian ini adalah mengetahui pengaruh 

variabel perceived case to use, perceived usefulness, act to use, 

perceived trust, perceived risk terhadap intention to transact online 

pada penggunaan e-wallet OVO. Analisis yang digunakan untuk 

penelitian ini adalah analisis deskriptif dan analisis Partial Least 

Square (PLS). Pengumpulan data dilakukan dengan menyebarkan 

kuesioner kepada minimum 385 responden pengguna e-wallet 

OVO di Surabaya. Untuk memudahkan penulis, hasil penelitian 

diolah dengan software SmartPLS 3.0.  

Berdasarkan hasil analisis, variabel perceived usefulness dan 

act to use berpengaruh positif signifikan, sedangkan variabel 

perceived ease of use, perceived trust, dan perceived risk 

berpengaruh positif namun tidak signifikan terhadap intention to 

transact online. Dan dalam penelitian ini menjelaskan 54% dari 

intention to transact online pada pengguna e-wallet di kota 

Surabaya. 
 

Kata Kunci: PLS, OVO, TAM, SmartPLS 



 

ANALYSIS OF TECHNOLOGY ACCEPTANCE MODEL 

(TAM) ON INTENTION TO TRANSACT ONLINE 

(CASE STUDY: E-WALLET OVO IN SURABAYA) 

 

ABSTRACT 

 

Digital payment has experienced very rapid growth since the 

beginning of its presence in Indonesia. Digital payment is an 

innovation in the financial services industry that utilizes 

technology that allows its users to conduct various financial 

transactions digitally. One of the digital payments is OVO e-wallet 

managed by PT. International Visionary that provides ease of 

transaction (OVO Cash) and provides a greater opportunity in 

collecting points (OVO Points). Currently, OVO application can 

be accessed through smartphones both Android and iOS users. 

The purpose of this study is to determine the influence of 

variables perceived case to use, perceived usefulness, act to use, 

perceived trust, perceived risk to transact online on the use of e-

wallet OVO. The analysis used for this study is descriptive analysis 

and Partial Least Square (PLS) analysis. Data collection was 

conducted by distributing questionnaires to at least 385 

respondents of OVO e-wallet users in Surabaya. To facilitate the 

authors, the results of the study were processed with SmartPLS 3.0 

software.  

Based on the results of the analysis, variables perceived 

usefulness and act to use have a significant positive effect, while 

variables perceived ease of use, perceived trust, and perceived risk 

positively but insignificantly affect intention to transact online. And 

in this study, 54% of intention to transact online in e-wallet users 

in Surabaya. 
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