
PENGARUH KUALITAS PRODUK, HARGA, LOKASI, 

PROMOSI, DAN KUALITAS PELAYANAN TERHADAP 

KEPUTUSAN PEMBELIAN KONSUMEN PADA DEPOT 

AYAM BAKAR PAK ‘D’ NGINDEN DI SURABAYA 

 

SKRIPSI 

 

Diajukan Sebagai Salah Satu Prasyarat 

Untuk Memperoleh Gelar Sarjana Ekonomi 

 

 

 

 

 

 

OLEH: 

URSULA VIONA ADININGSIH 
15110011 

 

PROGRAM STUDI MANAJEMEN PERHOTELAN 

FAKULTAS EKONOMI 

UNIVERSITAS KATOLIK DARMA CENDIKA 

SURABAYA 

2019 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



iii 

 

DAFTAR ISI 

LEMBAR PERSETUJUAN SKRIPSI  

LEMBAR PENGESAHAN SKRIPSI 

SURAT PERNYATAAN KEASLIAN 

KATA PENGANTAR  ........................................................................................... i 

DAFTAR ISI  ........................................................................................................ iii 

DAFTAR TABEL  ............................................................................................. viii 

DAFTAR GAMBAR  ........................................................................................... ix 

ABSTRAK  ............................................................................................................. x 

BAB I PENDAHULUAN  ...................................................................................... 1 

1.1. Latar Belakang Masalah ............................................................................... 1 

1.2. Rumusan Masalah  ....................................................................................... 7 

1.3. Tujuan Penelitian  ......................................................................................... 7 

1.4. Manfaat Penelitian  ....................................................................................... 8 

BAB II TINJAUAN PUSTAKA  ........................................................................... 9 

2.1. Landasan Teori ............................................................................................. 9 

2.1.1. Restoran  ................................................................................................. 9 

2.1.1.1. Pengertian Restoran  .......................................................................... 9 

2.1.1.2. Standar Usaha Restoran  .................................................................. 10 

2.1.2. Kualitas Produk  .................................................................................... 12 

2.1.2.1. Pengertian Kualitas  ......................................................................... 12 

2.1.2.2. Pengertian Produk ............................................................................ 12 

2.1.2.3. Pengertian Kualitas Produk  ............................................................ 13 

2.1.2.4. Perspektif Terhadap Kualitas Produk  ............................................. 14 



iv 

 

2.1.2.5. Indikator Kualitas Produk  ............................................................... 14 

2.1.3. Harga  .................................................................................................... 16 

2.1.3.1. Pengertian Harga  ............................................................................ 16 

2.1.3.2. Tujuan Penetapan Harga  ................................................................. 17 

2.1.3.3. Peranan Harga  ................................................................................. 17 

2.1.3.4. Faktor-faktor Penetapan Harga  ....................................................... 18 

2.1.3.5. Indikator Harga  ............................................................................... 18 

2.1.4. Lokasi  ................................................................................................... 19 

2.1.4.1. Pengertian Lokasi  ........................................................................... 19 

2.1.4.2. Pertimbangan Faktor Lokasi  ........................................................... 20 

2.1.4.3. Indikator Lokasi  .............................................................................. 20 

2.1.5. Promosi  ................................................................................................ 21 

2.1.5.1. Pengertian Promosi  ......................................................................... 21 

2.1.5.2. Tujuan Promosi  ............................................................................... 22 

2.1.5.3. Bauran Promosi  .............................................................................. 22 

2.1.5.4. Indikator Promosi  ........................................................................... 23 

2.1.6. Kualitas Pelayanan  ............................................................................... 24 

2.1.6.1. Pengertian Kualitas Pelayanan  ....................................................... 24 

2.1.6.2. Prinsip-prinsip Kualitas Pelayanan  ................................................. 25 

2.1.6.3. Faktor Utama Dalam Mempengaruhi Kualitas Pelayanan  ............. 26 

2.1.6.4. Indikator Kualitas Pelayanan  .......................................................... 26 

2.1.7. Keputusan Pembelian  ........................................................................... 27 

2.1.7.1. Pengertian Keputusan Pembelian  ................................................... 27 

2.1.7.2. Faktor-faktor Keputusan Pembelian  ............................................... 27 



v 

 

2.1.7.3. Proses Keputusan Pembelian  .......................................................... 30 

2.1.7.4. Indikator Keputusan Pembelian  ...................................................... 31 

2.2. Pengaruh Antar Variabel  ........................................................................... 32 

2.2.1. Pengaruh Kualitas Produk Terhadap Keputusan Pembelian ................ 32 

2.2.2. Pengaruh Harga Terhadap Keputusan Pembelian  ................................ 32 

2.2.3. Pengaruh Lokasi Terhadap Keputusan Pembelian ............................... 32 

2.2.4. Pengaruh Promosi Terhadap Keputusan Pembelian  ............................ 33 

2.2.5. Pengaruh Kualitas Pelayanan Terhadap Keputusan Pembelian  ........... 33 

2.3. Penelitian Terdahulu ................................................................................... 34 

2.3.1. Penelitian I  ........................................................................................... 34 

2.3.2. Penelitian II  .......................................................................................... 35 

2.3.3. Penelitian III  ......................................................................................... 37 

2.4. Rerangka Pemikiran  .................................................................................. 39 

2.5. Kerangka Konseptual  ................................................................................ 40 

2.6. Hipotesis Penelitian  ................................................................................... 41 

BAB III METODE PENELITIAN  .................................................................... 42 

3.1. Objek Penelitian  ........................................................................................ 42 

3.2. Pendekatan Penelitian dan Sumber Data  ................................................... 42 

3.2.1. Pendekatan Penelitian  .......................................................................... 42 

3.2.2. Sumber Data  ......................................................................................... 42 

3.3. Variabel Penelitian  .................................................................................... 43 

3.3.1. Variabel Independen  ............................................................................ 43 

3.3.2. Variabel Dependen  ............................................................................... 43 

3.4. Definisi Operasional  .................................................................................. 43 



vi 

 

3.4.1. Variabel Independen  ............................................................................ 43 

3.4.2. Variabel Dependen  ............................................................................... 46 

3.5. Populasi dan Sampel  ................................................................................. 47 

3.5.1. Populasi  ................................................................................................ 47 

3.5.2. Sampel  .................................................................................................. 47 

3.6. Metode Pengumpulan Data  ....................................................................... 48 

3.7. Teknik Analisis Data  ................................................................................. 50 

3.7.1. Uji Validitas  ......................................................................................... 50 

3.7.2. Uji Reliabilitas  ..................................................................................... 51 

3.7.3. Uji Asumsi Klasik  ................................................................................ 52 

3.7.3.1. Uji Normalitas  ................................................................................ 52 

3.7.3.2. Uji Multikolinearitas  ....................................................................... 53 

3.7.3.3. Uji Heteroskedastisitas  ................................................................... 53 

3.7.4. Uji Regresi Linear Berganda ................................................................ 54 

3.7.5. Uji Koefisien Determinasi (r2)  ............................................................. 55 

3.7.6. Uji t  ...................................................................................................... 56 

BAB IV HASIL PENELITIAN  .......................................................................... 57 

4.1. Gambaran Umum Objek Penelitian  .......................................................... 57 

4.1.1. Sejarah Singkat Depot Ayam Bakar Pak ‘D’ Nginden  ........................ 57 

4.1.2. Struktur Organisasi Depot Ayam Bakar Pak ‘D’ Nginden  .................. 58 

4.1.3. Job Description  .................................................................................... 58 

4.2. Deskripsi Variabel Penelitian  .................................................................... 61 

4.2.1. Karakteristik Responden  ...................................................................... 61 

4.3. Pembahasan dan Analisis Data  .................................................................. 62 



vii 

 

4.3.1. Uji Validitas  ......................................................................................... 62 

4.3.2. Uji Reliabilitas  ..................................................................................... 64 

4.3.3. Uji Asumsi Klasik  ................................................................................ 65 

4.3.3.1. Uji Normalitas  ................................................................................ 65 

4.3.3.2. Uji Multikolinearitas  ....................................................................... 66 

4.3.3.3. Uji Heteroskedastisitas  ................................................................... 67 

4.3.4. Uji Regresi Linier Berganda  ................................................................ 68 

4.3.5. Uji Koefisien Determinasi (R2)  ............................................................ 70 

4.3.6. Uji t  ...................................................................................................... 71 

BAB V PENUTUP  ............................................................................................... 77 

5.1. Simpulan  .................................................................................................... 77 

5.2. Saran  .......................................................................................................... 78 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 

 

 

 

 



viii 

 

DAFTAR TABEL 

Tabel 1.1. Jumlah Restoran/Rumah Makan Kota Surabaya  ................................... 2 

Tabel 2.1. Standar Usaha Restoran  ....................................................................... 10 

Tabel 3.1. Skala Likert  .......................................................................................... 50 

Tabel 3.2. Interprestasi Terhadap Koefisien Korelasi  ........................................... 56 

Tabel 4.1. Karakteristik Responden  ...................................................................... 61 

Tabel 4.2. Hasil Uji Validitas Untuk Semua Variabel  .......................................... 63 

Tabel 4.3. Hasil Uji Reliabilitas Untuk Semua Variabel  ...................................... 64 

Tabel 4.4. Hasil Uji Multikolinieritas Untuk Semua Variabel  ............................. 66 

Tabel 4.5. Hasil Uji Regresi Linear Berganda  ...................................................... 68 

Tabel 4.6. Hasil Koefisien Determinan  ................................................................. 70 

Tabel 4.7. Hasil Uji t  ............................................................................................. 71 

 

 

 

 

 

 

 

 

 

 

 

 



ix 

 

DAFTAR GAMBAR 

Gambar 2.1. Proses Keputusan Pembelian  ........................................................... 30 

Gambar 2.2. Rerangka Pemikiran  ......................................................................... 39 

Gambar 2.3. Kerangka Konseptual  ....................................................................... 40 

Gambar 4.1. Struktur Organisasi Depot Ayam Bakar Pak ‘D’ Nginden  .............. 58 

Gambar 4.2. Hasil Uji Normalitas Untuk Semua Variabel  ................................... 65 

Gambar 4.3. Hasil Uji Heteroskedastisitas Untuk Semua Variabel  ...................... 67 

Gambar 4.4. Kurva Distribusi Uji t Variabel Kualitas Produk (X1)  ..................... 72 

Gambar 4.5. Kurva Distribusi Uji t Variabel Harga (X2)  ..................................... 73 

Gambar 4.6. Kurva Distribusi Uji t Variabel Lokasi (X3)  .................................... 74 

Gambar 4.7. Kurva Distribusi Uji t Variabel Promosi (X4)  ................................. 75 

Gambar 4.8. Kurva Distribusi Uji t Variabel Kualitas Pelayanan (X5)  ................ 76 



x 

 

x 

 

ABSTRAK 

 

Memasuki era globalisasi, bisnis kuliner sedang marak dan menjadi trendcenter 

dalam benak pecinta kuliner hingga banyak bermunculan restoran/rumah makan, 

salah satunya adalah Depot Ayam Bakar Pak ‘D’ Nginden di Surabaya. Penelitian 

ini bertujuan untuk mengetahui pengaruh kualitas produk, harga, lokasi, promosi, 

dan kualitas pelayanan terhadap keputusan pembelian konsumen pada Depot 

Ayam Bakar Pak ‘D’ Nginden. Metode dalam pengambilan sampel adalah metode 

purposive sampling dengan menggunakan pernyataan kuesioner kepada 125 

responden yang merupakan konsumen pada Depot Ayam Bakar Pak ‘D’ Nginden 

di Surabaya dengan syarat (1) minimal pembelian 1x; (2) usia ≥ 17 tahun. 

 

Berdasarkan hasil pengelolahan data dengan program SPSS Statistik versi 22.0, 

dapat dikatakan bahwa semua item pernyataan valid dan semua variabel 

dinyatakan reliabel. Kemudian diperoleh hasil adjusted R square sebesar 0,610 

atau 61%, artinya kualitas produk (X1), harga (X2), lokasi (X3), promosi (X4), 

dan kualitas pelayanan (X5) berkontribusi kuat terhadap keputusan pembelian 

konsumen (Y). Pada uji t didapatkan hasil sebagai berikut : kualitas produk (X1) = 

2,252 > 1,98010 dengan tingkat signifikan 0,026 < 0,050 artinya kualitas produk 

berpengaruh signifikan terhadap keputusan pembelian, harga (X2) = 2,161 > 

1,98010 dengan tingkat signifikan 0,033 < 0,050 yang artinya harga berpengaruh 

signifikan terhadap keputusan pembelian konsumen, lokasi (X3) = 0,466 < 

1,98010 dengan tingkat signifikan 0,642 > 0,050 yang artinya lokasi tidak 

berpengaruh terhadap keputusan pembelian konsumen, promosi (X4) = 3,729 > 

1,98010 dengan tingkat signifikan 0,000 < 0,050 yang artinya promosi 

berpengaruh signifikan terhadap keputusan pembelian konsumen, dan kualitas 

pelayanan = 2,363 > 1,98010 dengan tingkat signifikan 0,020 < 0,050 yang 

artinya kualitas pelayanan berpengaruh signifikan terhadap keputusan pembelian 

konsumen pada Depot Ayam Bakar Pak ‘D’ Nginden di Surabaya. Variabel 

promosi yang memiliki pengaruh paling besar terhadap keputusan pembelian 

konsumen pada Depot Ayam Bakar Pak ‘D’ Nginden di Surabaya. 

 

Kata Kunci: Kualitas Produk, Harga, Lokasi, Promosi, Kualitas Pelayanan, dan 

Keputusan Pembelian. 
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ABSTRACT 

 

Entering the era of globalization, culinary business is booming and becoming a 

trend center in the minds of culinary lovers to the emergence of many restaurants / 

restaurants, one of which is Depot Ayam Bakar Pak ‘D’ Nginden in Surabaya. 

This study aims to determine the effect of product quality, price, location, 

promotion, and quality of service on consumer purchasing decisions at Depot 

Ayam Bakar Pak ‘D’ Nginden. The method in sampling is purposive sampling 

method by using a questionnaire statement to 125 respondents who are consumers 

at Depot Ayam Bakar Pak ‘D’ Nginden in Surabaya with the terms (1) minimum 

purchase of 1x; (2) age ≥ 17 years. 

 

Based on the results of data management with the SPSS Statistics program version 

22.0, it can be said that all statement items are valid and all variables are declared 

reliable. Then obtained adjusted R square results of 0.610 or 61%, meaning 

product quality (X1), price (X2), location (X3), promotion (X4), and service 

quality (X5) contribute strongly to consumer purchasing decisions (Y). In the t 

test, the following results were obtained: product quality (X1) = 2.252> 1.98010 

with a significant level of 0.026 <0.050 meaning that product quality significantly 

influenced the purchase decision, price (X2) = 2.161> 1.98010 with a significant 

level of 0.033 <0.050 which means that the price has a significant effect on 

consumer purchasing decisions, location (X3) = 0.466 <1.98010 with a significant 

level of 0.642> 0.050 which means location has no effect on consumer purchasing 

decisions, promotion (X4) = 3.729> 1.98010 with a significant level of 0,000 

<0.050 which means promotion has a significant effect on consumer purchasing 

decisions, and service quality = 2.363> 1.98010 with a significant level of 0.020 

<0.050 which means that service quality has a significant effect on consumer 

purchasing decisions at Depot Ayam Bakar Pak ‘D’ Nginden in Surabaya. The 

promotion variable which has the biggest influence on consumer purchasing 

decisions at Depot Ayam Bakar Pak ‘D’ Nginden in Surabaya. 

 

Keyword:  Product Quality, Price, Location, Promotion, Quality of Service, and  

Purchasing Decisions. 


