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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh perceived quality, price
sensitivity, dan store image terhadap purchase intention di toko BudProject Royal
Plaza Surabaya. Sampel penelitian terdiri dari 80 responden yang merupakan
konsumen toko tersebut. Metode penelitian yang digunakan adalah survey dengan
#enggunakan kuesioner. Analisis data dilakukan dengan menggunakan teknik
tegresi linear. Hasil penelitian menunjukkan bahwa perceived quality memiliki

%" gengaruh positif dan signifikan terhadap purchase intention. Hal ini menandakan
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= @hwa semakin baik kualitas produk yang dirasakan oleh pelanggan, semakin

gn@i pula niat beli mereka. Selanjutnya, price sensitivity juga memiliki pengaruh
@)gif dan signifikan terhadap purchase intention. Pelanggan yang lebih sensitif

r@dap harga cenderung memiliki minat beli yang lebih tinggi. Terakhir, store
inape juga berpengaruh positif dan signifikan terhadap purchase intention.
%el@ﬁggan yang memiliki persepsi positif terhadap citra toko cenderung memiliki
mi%t beli yang lebih tinggi. Dengan demikian, toko BudProject Royal Plaza

rRbaya dapat meningkatkan purchase intention pelanggan dengan
ﬁlegperhatikan faktor-faktor tersebut. Penelitian ini memberikan sumbangan
@@etahuan baru dalam konteks toko BudProject Royal Plaza Surabaya dan dapat
@igﬁnakan sebagai dasar strategi pemasaran yang efektif dalam meningkatkan
mi@t beli pelanggan.

=
Eéﬁa Kunci: Perceived Quality, Price Sensitivity, Store Image, dan Purchase

Qtéﬂntion

t

dituntu

untuk keperluan pendid




ABSTRACT

This study aims to analyze the influence of perceived quality, price sensitivity, and

store image on purchase intention at BudProject store in Royal Plaza Surabaya.

The research sample consisted of 80 respondents who were customers of the

store. The research employed a survey method using questionnaires. Data
c analysis was conducted using multiple linear regression. The results of the study
= revealed that perceived quality has a positive and significant influence on
E ﬂJrchase intention. This indicates that the better the perceived quality of the
2 @oducts by the customers, the higher their purchase intention. Furthermore,
- @ice sensitivity also has a positive and significant impact on purchase intention.
= Gustomers who are more sensitive to price tend to have higher purchase
@te__gtion. Lastly, store image also has a positive and significant effect on
rehase intention. Customers who have a positive perception of the store image
ng to have higher purchase intention. Therefore, BudProject store in Royal
aga Surabaya can enhance customers' purchase intention by considering these
c®rs. This study provides new insights in the context of BudProject store in
ogl Plaza Surabaya and can serve as a basis for effective marketing strategies
rgcrease customers' purchase intention.

egwords: Perceived Quality, Price Sensitivity, Store Image, and Purchase
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