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ABSTRAK 

 

Oleh : 

DEVI OKTAVIA KRISTINAH 

 

Metode penentuan harga jual produk dari PT. Dantrindo hanya berdasarkan 

perkiraan dengan berdasarkan pada faktor segmentasi pasar dan kompetitor serta 

tidak adanya penentuan markup secara khusus dalam harga jual produk sehingga 

perlu adanya evaluasi terhadap perhitungan yang dilakukan oleh perusahaan.Tujuan 

dilakukannya penelitian ini adalah untuk mengetahui penentuan harga jual produk 

coffee table menggunakan metode cost plus pricing pendekatan full costing jika 

diterapkan pada PT. Dantrindo di Sidoarjo. Penelitian ini dilakukan di PT. Dantrindo 

yang beralamat di Jalan Muncul Nomor 5-7, Keboansikep, Gedangan, Sidoarjo.  

Jenis penelitian yang dilakukan adalah studi kasus dengan pendekatan 

penelitian ini adalah deskriptif kualitatif. Teknik analisa data yaitu dengan: 

mengidentifikasi biaya produksi dan biaya non produksi, menghitung setiap 

komponen biaya produksi dan biaya non produksi, menyusun perhitungan harga 

pokok produk dengan metode full costing, menghitung harga jual dengan metode cost 

plus pricing dengan pendekatan full costing, menghitung laba yang diharapkan 

perusahaan, menghitung persentase markup, mengidentifikasi persamaan dan 

perbedaan konsep perhitungan menurut perusahaan dengan menurut metode cost plus 

pricing pendekatan full costing, menghitung dan membandingkan harga jual produk 

menurut perusahaan dengan menurut metode cost plus pricing pendekatan full 

costing, melakukan pembahasan, analisis dan memberikan simpulan serta saran 

terhadap harga jual per unit produk coffee table. 

Hasil penelitian menunjukkan bahwa terdapat perbedaan antara perhitungan 

harga jual produk menurut perusahaan dengan menurut metode cost plus pricing 

pendekatan full costing dengan selisih sebesar 1,14% per unit produk coffee table. 

Perbedaan tersebut disebabkan oleh penentuan harga jual produk coffee table hanya 

berdasarkan perkiraan dan tidak adanya penentuan markup secara khusus 

didalamnya. 

 

 

Kata Kunci: Harga Pokok Produk, Harga Jual Produk, Cost Plus Pricing 

Pendekatan Full Costing. 
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ABSTRACT 

 

By : 

DEVI OKTAVIA KRISTINAH 

 

The method of determining the selling price of products from PT. Dantrindo is 

only based on estimates based on market segmentation factors and competitors and 

there is no specific markup determination in product selling prices, so it is necessary 

to evaluate the calculations carried out by the company. The purpose of this research 

is to determine the selling price of coffee table products using the cost method. plus 

pricing full costing approach when applied to PT. Dantrindo in Sidoarjo. This 

research was conducted at PT. Dantrindo having its address at Jalan Muncul 

Number 5-7, Keboansikep, Gedangan, Sidoarjo. 

This type of research is a case study with a qualitative descriptive research 

approach. Data analysis techniques are: identifying production costs and non-

production costs, calculating each component of production costs and non-

production costs, compiling the cost of goods calculation using the full costing 

method, calculating the selling price using the cost plus pricing method with the full 

costing approach, calculating the profit expected by the company, calculating the 

markup percentage, identifying the similarities and differences in the calculation 

concept according to the company according to the cost plus pricing method with the 

full costing approach, calculating and comparing the selling price of products 

according to the company according to the cost plus pricing method with the full 

costing approach, discussing, analyzing and providing conclusions as well as 

suggestions on the selling price per unit of the coffee table product. 

The results showed that there was a difference between the calculation of the 

selling price of the product according to the company according to the cost plus 

pricing method with the full costing approach with a difference of 1.14% per unit of 

the coffee table product. This difference is caused by determining the selling price of 

coffee table products based only on estimates and there is no specific markup 

determination therein. 

 

 

Keywords: Cost of Goods, Product Selling Prices, Cost Plus Pricing with Full 

Costing Approach. 

 


	DEVI OKTAVIA KRISTINAH.pdf (p.1)
	01. COVER, DAFTAR ISI, ABSTRAK.pdf (p.2-20)
	03. BAB II.pdf (p.28-48)
	04. BAB III.pdf (p.49-53)
	05. BAB IV.pdf (p.54-94)
	06. BAB V DAN DAFTAR PUSTAKA.pdf (p.95-99)
	07. LAMPIRAN.pdf (p.100-105)

