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PENGARUH HARGA, KUALITAS PELAYANAN, DAN FASILITAS,
TERHADAP KEPUTUSAN KONSUMEN MENGINAP
DI HOTEL GUNAWANGSA MERR SURABAYA

ABSTRAK

Demi menjaga kelangsungan hidup suatu perusahaan ditengah-tengah
persaingan bisnis yang sangat kompetitif, suatu perusahaan harus mampu
memberikan kepuasan kepada konsumennya agar dapat mempertahankan
konsumen pada perusahaan tersebut. Dalam penelitian ini, peneliti lebih spesifik
menganalisis tentang pengaruh harga, kualitas pelayanan dan fasilitas terhadap
keputusan konsumen menginap. Jenis penelitian yang digunakan oleh peneliti
adalah jenis penelitian kuantitatif. Tujuan penelitian ini adalah untuk mengetahui
pengaruh harga, kualitas pelayanan, dan fasilitas terhadap keputusan konsumen
menginap di hotel Gunawangsa MERR. Populasi dalam penelitian ini adalah
konsumen yang menginap dihotel Gunawangsa MERR dengan sampel sebanyak
75 responden. Pengolahan data menggunakan SPSS wversi 25.0 dimana
berdasarkan hasil pengelolahan data dapat dikatakan semua item pernyataan
dikatakan valid. Karena nilai Pearson Correlation (Rniung) Yang dihasilkan lebih
besar dari nilai rygpe 0,2272. Dan semua variabel dinyatakan reliabel karena
Cronbach’s Alpha yang dihasilkan lebih besar. Serta Asumsi Klasik terpenuhi
nilai Adjusted R Square 0,710 memiliki pengaruh yang kuat terhadap keputusan
menginap. Berdasarkan hasil uji t dapat dikatakan Harga X; dan Fasilitas X3
berpengaruh terhadap keputusan menginap karena nilai thiung lebih besar dari nilai
trper, S€dangkan kualitas pelayanan X, tidak berpengaruh terhadap keputusan
menginap karena thiwung yang dihasilkan lebih kecil dari tiapel.

Kata Kunci : Harga, Kualitas Pelayanan, Fasilitas, Keputusan Menginap.



INFLUENCE OF PRICES, QUALITY OF SERVICE, AND FACILITIES, ON
CONSUMER DECISIONS TO STAY
INHOTEL GUNAWANGSA MERR SURABAYA

ABSTRACT

In order to maintain the survival of a company in the midst of highly competitive
business competition, a company must be able to provide satisfaction to its
customers in order to maintain consumers at the company. In this study,
researchers more specifically analyzed the effect of price, service quality and
facilities on consumer decisions to stay. This type of research used by researchers
is a type of quantitative research. The purpose of this study was to determine the
effect of price, service quality, and facilities on consumer decisions to stay at the
Gunawangsa MERR hotel. The population in this study were consumers who
stayed at the Gunawangsa MERR hotel with a sample of 75 respondents. Data
processing uses SPSS version 25.0 where based on the results of data processing
it can be said that all statement items are said to be valid. Because the resulting
Pearson Correlation (Rhitung) value is greater than the rtabel value of 0.27272.
And all variables are declared reliable because Cronbach's Alpha produced is
greater. As well as the Classical Assumptions, the Adjusted R Square value of
0.710 has a strong influence on the decision to stay. Based on the results of the t
test, it can be said that the price of X1 and the facilities of X3 have an effect on the
decision to stay because the value of t count is greater than the value of t table,
while the quality of service X2 does not affect the decision to stay because the
resulting t count is smaller than t table.

Keywords: Price, Service Quality, Facilities, Decision to Stay.
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